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Abstract

This research aims to thoroughly understand the role of Graphic Design on establishing,
creating Brands and it aims to define the importance of Branding in Jordan.

This study collaborates several numbers of case studies, which analyzed number of
international Brands in addition to their visual and corporate identities and what is the reasons
behind their successful.

The research formed a questionnaire based on three different axes: the importance of
Graphic Design in creating the corporate identity, the standards of a successful Brands, the
influence of Graphic Design on Branding in Jordan.

And this has been proved after critical methods and researches as a proof evidence of an
accurate research and certain methodology.

The questionnaire had been distributed on a certain case study samples of year four
Graphic Design students of three private Universities in Jordan.

The samples consist of 22 students of Middle East University, (16) Students of Petra
University and (18) Students of Amman Private University.

The results show that Graphic Design has a medium effect on Branding in Jordan.



Also, to test the results based on the differences of gender and Universities, the researcher
used T (Test), F (Test) and One-Way ANOVA.

The result shows no nuances of statistical significance of these variations, the level of
significance was between (0.187 -0.615) which indicates that it is not considered as a
statistical significance.

Keywords: (Graphic Design - Branding - Brands in Jordan).
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Vision

"McDonald's vision is to be the world's best quick service
restaurant experience. Being the best means providing outstanding
quality, service, cleanliness, & wvalue, so that we make every
customer in every restaurant smile."
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Graphic Identity Standards and Guidelines
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