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Abstract 

This study aimed at finding out the role of the national media in 

reinforcing citizenship in the state of United Arab Emirates. The 

study consisted of (483) male and female employees working at 

the offices of the state. They were chosen by using the random 

method . A questionnaire developed by the researcher was used 

to collect data, after its validity and reliability were assured. To 

analyze and manipulate data statistically, the following tools 

were used: mean, standard deviations, ranks, t-test for two 

independent samples, one-way ANOVA, Scheffe test, Pearson 

Correlation Coefficient, and Cronbach Alpha formula. 

The findings of the study were as the following : 

-  The role of the national media reinforcing citizenship in the 

State of UAE was high, from the employees' point of view. 

- There were significant differences at  (α≤ .0.0) in the role of the 

national media in reinforcing citizenship in the State of UAE 

attributed to the sex variable of the employees in the offices of 

the State. In favor of the females.  
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-  There were no significant differences at (α≤ .0.0) in the role of 

the national media in reinforcing citizenship in the State of UAE 

attributed to the academic qualification variable of the 

employees in the offices of the State, with regard to the total 

score and "Belonging" and "Social Participation" areas. While 

there were significant differences at (α≤ .0.0) in "Loyalty to the 

Nation" and "Freedom and Democracy" areas. 

- There were no significant differences at (α≤ .0.0) in the role of 

the national media in reinforcing citizenship in the State of UAE 

attributed to the experience of the employees at the offices of the 

State, with regard the total score and the following areas: 

"Loyalty to the Nation", "Belonging" and "Freedom and 

Democracy". While there were significant differences at (α≤ .0.0) 

in the "Social Participation" area. 

-  There were significant differences at (α≤ .0.0) in the role of the 

national media in reinforcing citizenship in the State of UAE 

attributed to the salary of the employees in the offices of the 

State, with regard the total score and "Belonging" and "Freedom 

and Democracy" areas. While there were no significant 

differences at (α≤ .0.0) in the "Loyalty to the Nation" and "Social 

Participation" area. 

-  There were no significant differences at (α≤ .0.0) in the role of 

the national media in reinforcing citizenship attributed to the 

social status of the employees at the offices of the State with 

regard to the total score and the following three areas:  "Loyalty 

to the Nation", "Belonging" and "Freedom and Democracy". 

While, there were significant differences at  (α≤ .0.0) in "Social 

Participation" area.  
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In light of the findings, the researcher recommended the 

following: 

- Since the role of the national media in reinforcing citizenship 

was high, it was recommended to maintain on this high level by 

presenting moral and material support to the employees in the 

establishments of media in the UAE to encourage them doing 

their best to achieve their job objectives. 

-  Generalizing the findings of this study on the  establishments 

of media in the UAE to benefit from them in finding out the status 

quo, and in developing their future work. 

-  Conducting a correlational study, dealing with the relationship 

between the role of the national media in the State of UAE and 

same variables as: self-confidence, organizational trust or Locus 

of control of the respondents.  
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