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ABSTRACT

A Comparison o f  the  E f f e c t iv e n e s s  o f  T e l e v i s io n ,  Radio, 

and the Newspaper in  C re a t in g  P u b l ic  Awareness Toward 

E d u c a t io n a l  T e le v is io n  Programming. (May 1970)

Melvin Leon C h a s ta in ,  B .A . , M.A.,

The U n iv e r s i ty  of Denver;

D irec ted  by: Dr. L. S. R ichardson

In  J u ly  o f  1969, the  E d u c a t io n a l  T e le v i s io n  Program a t  Texas A&M 

U n iv e rs i ty  was awarded a g ra n t  by the Department of H ea lth ,  E duca tion  

and W e lfa re ,  f o r  th e  e s ta b l i s h m e n t  o f  an e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n ,  lo c a te d  on the campus and s e rv in g  the  Bryan-College S t a t i o n  

community, A t a r g e t  d a te  of December 15, 1969, was e s t a b l i s h e d  as th e  

a n t i c i p a t e d  a i r  d a te  f o r  th e  s t a t i o n .  A prim ary concern  was the  

c r e a t i o n  o f  p u b l ic  awareness toward t h i s  new s t a t i o n  and i t s  program

ming. To ach iev e  t h i s  aw aren ess ,  th e  media forms o f  t e l e v i s i o n ,  r a d i o ,  

and th e  newspaper were used to  p r e s e n t  in fo rm a t io n  about the  s t a t i o n  

t o  th e  community r e s i d e n t s .

To measure th e  degree  to  which th e  a r e a  i n h a b i t a n t s  were aware 

o f  th e  new s t a t i o n ,  a s e r i e s  of 250 te le p h o n e  in te r v ie w s ,  125 m ailed  

q u e s t i o n n a i r e s ,  and 25 p e rs o n a l  in te r v ie w s  was adm in is te red  t o  a 

randomly drawn sample of community r e s i d e n t s .  Like numbers o f  i n t e r 

views and q u e s t io n n a i r e s  were a d m in is te re d  a f t e r  th e  lo c a l  t e l e v i s i o n  

s t a t i o n  completed a p u b l ic  announcement sch ed u le  concern ing  th e  new
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s t a t i o n .  A t h i r d  sam pling  phase was drawn and t e s t e d  fo l lo w in g  a one 

week r a d i o  announcement s c h e d u le ,  and the  f i n a l  sam pling phase fo l lo w 

ed a one-week newspaper announcement s c h ed u le .  While some in fo rm ation  

about th e  new s t a t i o n  ( i t s  c a l l  l e t t e r s ,  channel number, and a n t i c i 

pa ted  a i r  d a te )  was common to  th e  announcements p r e s e n te d  v ia  a l l  

media fo rm s , each  medium v/as p rov ided  w ith  c e r t a i n  s p e c i f i c  program

ming in fo rm a t io n  which was n o t  made a v a i l a b l e  to  the  o t h e r  two. This 

p ro ced u re  enab led  th e  measurement o f  bo th  the  cum ula tive  and the  i n d i 

v id u a l  e f f e c t i v e n e s s  of th e  t h r e e  media in  c r e a t i n g  p u b l ic  awareness 

toward th e  new s t a t i o n .

The m ailed  q u e s t io n n a i r e  a l s o  sought in fo rm a t io n  f o r  the  

c l a s s i f i c a t i o n  o f  th e  re sp o n d e n ts  acco rd ing  to  t h e i r  economic c l a s s ,  

e d u c a t io n  l e v e l ,  and number o f  c h i l d r e n  l i v i n g  a t  home. Comparison 

of th e  re sp o n se s  from each o f  th e s e  sub-groups w ith  th o se  of the  

t o t a l  sample p ro v id e d  a d e t a i l e d  a n a ly s i s  o f  v a r i a t i o n s  in  v iew ing , 

l i s t e n i n g ,  and r e a d in g  h a b i t s  and p r e f e re n c e s  between th o se  o f  v a ry ing  

econom ic, e d u c a t io n a l  and f a m i l i a l  c l a s s i f i c a t i o n s .

Based upon th e  c o r r e c t  r e sp o n se s  to  q u e s t io n s  abou t  s p e c i f i c  

programs g iven  by th e  re sp o n d e n ts  in  each sam pling p h a s e ,  i t  was 

conc luded  t h a t  r a d i o  was the  most e f f e c t i v e  o f  the  t h r e e  media t e c h 

n iques  i n  c r e a t i n g  p u b l ic  aw areness toward th e  new s t a t i o n .  A com

p a r i s o n  of re s p o n s e s  g iven  by th o se  i n  the  sub -g roups  d e f in e d  by the  

m ailed  q u e s t i o n n a i r e s  led  to  th e  c o n c lu s io n s  t h a t :  (1) T e le v is io n  

v iew ing  in c re a s e d  as economic c l a s s  and e d u c a t io n a l  l e v e l  d e c re a sed ;
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(2) Radio l i s t e n i n g  h a b i t s  rem ained n e a r ly  c o n s ta n t  th roughout a l l  

economic, e d u c a t io n a l ,  and f a m i l i a l  c l a s s i f i c a t i o n s ;  (3) Newspaper 

rea d in g  in c re a s e d  as economic c l a s s  and e d u c a t io n  le v e l  in c re a s e d ;

(4) Radio was th e  most e f f e c t i v e  in  r e a c h in g  homes which co n ta in ed  no 

c h i ld r e n ;  (5) As the  number and age o f  the c h i ld r e n  in  th e  home i n 

c re a s e d ,  th e  newspaper became more e f f e c t i v e ,  and; (6) I n  f a m i l i e s  

which c o n ta in e d  th re e  o r  more c h i l d r e n  o ld e r  than  12, t e l e v i s i o n  

re p la ce d  the  newspaper as th e  most e f f e c t i v e  medium.

A ctual s o u rc e s  of in fo rm a t io n  about the  new s t a t i o n  were compared 

w ith  those  c r e d i t e d  as the  remembered sou rces  by the  re sp o n d e n ts  in  

each sam pling  phase .  A n a ly s is  o f  th e s e  d a ta  r e v e a le d  t h a t  the  resp o n d 

e n ts  were unab le  to  a c c u r a te ly  r e c a l l '  the so u rc e  from which they  

r e c e iv e d  in fo rm a t io n  about th e  new s t a t i o n .

F u r th e r  r e s e a rc h  was recommended in  d e te rm in in g  methods o f  a s s u r 

ing  an a c c u r a te  y e t  random sample f o r  any f u t u r e  s tudy  o f  t h i s  ty p e .  

Experim ents w i th  v a ry in g  t im e i n t e r v a l s  between each media use were 

recommended, to  de te rm ine  which i n t e r v a l  i s  most conducive to  cumula

t i v e  media e f f e c t i v e n e s s .  F i n a l l y ,  th e  development of methods f o r  

the  improvement o f  the  e f f e c t i v e n e s s  o f  a l l  one-way media was u rg e d ,  

in  o r d e r  to  improve the  c a p a b i l i t y  o f  t e l e v i s i o n  to  p ro v id e  the  

maximum p o s s ib l e  suppo rt  t o  th e  e d u c a t iv e  p r o c e s s .
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CHAPTER I 

INTRODUCTION

The Department of H e a l th ,  E d u c a t io n  and W elfare awarded the  

E d u c a t io n a l  T e le v i s io n  Program a t  Texas A&M U n iv e rs i ty  a g ra n t  in  

J u ly  of 1969 f o r  th e  e s ta b l i s h m e n t  o f  an e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n ,  lo c a te d  on th e  campus and s e r v i n g  the  Bryan-College S t a t i o n  

community. Upon r e c e p t io n  o f  t h i s  g r a n t ,  th e  equipment necessa ry  to 

ach ieve  b ro ad c a s t  c o n f i g u r a t io n  was p u rc h a s e d ,  and a t a r g e t  d a te  f o r  

commencement of b ro a d c a s t  a c t i v i t i e s  was e s t a b l i s h e d .

S ince  any form of mass com m unication can become an e f f e c t i v e

d e v ic e  only i f  th e  r e s i d e n t s  o f  th e  a r e a  i t  s e rv e s  a re  aware of i t s

e x i s t e n c e ,  th e  c r e a t i o n  o f  p u b l ic  aw areness  toward the  new s t a t i o n

and i t s  programs was o f  p r im ary  im p o r ta n c e .  Local t e l e v i s i o n ,  r a d io

and newspaper f a c i l i t i e s  s e rv in g  th e  community provided the  p o t e n t i a l

f o r  th e  use of each  of th e  t h r e e  m ajo r  forms o f  mass communication in

th e  c r e a t i o n  o f  p u b l ic  aw areness  tow ard th e  new e d u c a t io n a l  t e l e v i s i o n
*

s t a t i o n .

I t  was ap p a re n t  t h a t  fa v o ra b le  s c h e d u l in g  would p e rm it  the  

p r e p a r a t i o n  of p u b l ic  in fo rm a t io n  m a t e r i a l  f o r  use by each  of th e s e  

communication forms p r i o r  t o  th e  commencement o f  b ro a d c a s t  s e r v i c e s  

by th e  new s t a t i o n .  However, i t  was s p e c u la te d  t h a t  once the  new

The c i t a t i o n s  in  t h i s  d i s s e r t a t i o n  fo l lo w  the s t y l e  of the  
J o u rn a l  of E d u c a t io n a l  P sy c h o lo g y .
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2

s t a t i o n  began b r o a d c a s t in g ,  s u f f i c i e n t  time would no longer be a v a i l 

a b le  f o r  the  p r e p a r a t i o n  o f  in fo r m a t io n  f o r  a l l  t h r e e  mass communi

c a t i o n  te c h n iq u e s  about i n d i v i d u a l  programs to  be seen  on th e  new 

s t a t i o n .  S ince  advance p u b l i c  aw areness  about i t s  programs i s  v i t a l  

t o  any b r o a d c a s t in g  f a c i l i t y ,  i t  was o f  utmost im portance t o  d e t e r 

mine which o f  th e  mass media te c h n iq u e s  was most e f f e c t i v e  in  c r e a t 

ing  p u b l ic  aw areness toward th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  

and i t s  programming.

The problem

S ta tem en t  o f  th e  prob lem . I t  was the  purpose of t h i s  r e s e a r c h

(1) to  d e te rm in e  w hich, i f  an y ,  o f  th e  mass media te c h n iq u e s  of

t e l e v i s i o n ,  r a d i o  and the  newspaper was most e f f e c t i v e  in  c r e a t i n g  

p u b l ic  aw areness toward th e  ty p e s  of programming to  be o f fe r e d  by a 

new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  schedu led  to  s e rv e  the  community 

i n  th e  n ea r  f u t u r e ;  (2) to  d e te rm in e  which media tech n iq u e  was most 

e f f e c t i v e  w ith  peop le  of each  economic c l a s s ,  r a c e ,  l e v e l  o f  educa-  

t i o n a l  a t t a in m e n t ,  and number of dependent c h i ld r e n ;  and (3 )  t o  

d e te rm ine  th e  accu racy  w i th  which pe o p le  r e c a l l  th e  sou rce  of i n f o r 

m ation  they  have r e c e iv e d .

Im portance  o f  th e  r e s e a r c h . Each of th e  th r e e  m ajor form s o f

mass communication i s  charged  w ith  th e  r e s p o n s i b i l i t y  of in fo rm in g

th e  p u b l i c .  The new spaper, m o t iv a te d  by th e  c o n s t i t u t i o n a l  g u a ra n te e  

o f  freedom o f  s p e e c h ,  and tem pered by r e g u la t i o n s  a g a in s t  l i b e l  and
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d e fa m a t io n ,  must p ro v id e  i t s  p u b l i c  w ith  in fo rm a t io n  which i s  bo th  

com ple te  and a c c u r a te .  Commercial r a d io  and t e l e v i s i o n ,  governed 

by e d i c t s  from the  F e d e ra l  Communications Commission, a re  charged  to  

o p e r a t e  in  th e  p u b l ic  i n t e r e s t ,  convenience  and n e c e s s i t y .  In  

a d d i t i o n  to  programming com m erc ially  sponsored messages and p rogram s, 

they  must d e v o te  a p o r t i o n  o f  each  d a y 's  t o t a l  t im e to  th e  a i r i n g  of 

messages of p u b l ic  i n t e r e s t ,  p u b l i c  in fo rm a t io n  o r  p u b l ic  s e r v i c e .  

According t o  th e  Rules and R e g u la t io n s  of the  F e d e ra l  Communications 

Commission (1934, p . 7 1 ) ,  c o n t i n u a t i o n  and m ain tenance o f  t h e s e  

a c t i v i t i e s  in  th e  p ro p e r  r a t i o  i s  mandatory to  q u a l i f y  each  r a d i o  

and t e l e v i s i o n  s t a t i o n  f o r  renew al o f  i t s  l i c e n s e  to  b r o a d c a s t .  By 

c o n t r a s t ,  an e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  i s  p r o h ib i t e d  by th e  

Commission from s e l l i n g  a d v e r t i s i n g ,  making a  p r o f i t ,  o r  p r e s e n t in g  

com m ercially  sponsored  m essages .

Though Roper (1969 , p . 21) found t h a t  31 p e r  cen t  o f  th e  American 

p o p u la t io n  would p r e f e r  t e l e v i s i o n  programming o f  an e d u c a t io n a l  o r  

i n s t r u c t i o n a l  n a t u r e ,  th e  American Research Bureau (1965, p .  2) 

found th a t  on ly  n in e  p e r  c e n t  o f  a l l  t e l e v i s i o n  programming watched 

i s  from an e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  F u r th e r ,  N ie lso n  

(1969 , p . 27) found t h a t  though th e  average American f a m i ly  views' 

t e l e v i s i o n  more than  40 hours  p e r  week, t h a t  same fam ily  (w i th  

a c c e s s  t o  an e d u c a t io n a l  t e l e v i s i o n  s t a t i o n )  views programming from 

t h a t  s t a t i o n  l e s s  th an  one and o n e -h a l f  hours p e r  week. I f  n e a r ly  

o n e - t h i r d  o f  a i l  Americans would l i k e  to  watch e d u c a t io n a l  t e l e v i 

s io n  s t a t i o n  program s, y e t  l e s s  th a n  ten  pe r  c e n t  a c t u a l l y  d o e s ,
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i t  can be assumed t h a t  a t  l e a s t  a p a r t  o f  the  reason  f o r  t h i s  

d i s p a r i t y  i s  the  f a i l u r e  by ETV s t a t i o n s  to  inform  the  p u b l i c ,  

th rough the most e f f e c t i v e  m edia te c h n iq u e s ,  of th e  s p e c i f i c  programs 

a v a i l a b l e  on the  l o c a l  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .

S evera l  m echan ica l  and e l e c t r o n i c  s tum bling  b locks  impede th e  

s e a rc h  by ETV s t a t i o n s  f o r  v ie w e rs .  According to  th e  N a t io n a l  

A sso c ia t io n  of E d u c a t io n a l  B ro a d c a s te r s  (1969, p . 2 ) ,  o f  th e  180 ETV 

s t a t i o n s  on the  a i r  i n  1969, 80 were VHF (Very High F requency ,

Channel 2 th rough 1 3 ) ,  w h ile  th e  rem ain ing  100 wereUHF ( U l t r a  High 

Frequency, Channels 14 through  8 3 ) .  U n fo r tu n a te ly ,  however, f e d e r a l  

law r e q u i r in g  a l l  new TV s e t s  so ld  on th e  market to  be equipped w ith  

UHF re c e p t io n  c a p a b i l i t y  was n o t  imposed u n t i l  June of 1966. T he re 

f o r e ,  w ith  more than  h a l f  the  ETV s t a t i o n s  lo c a te d  in  th e  UHF 

frequency  r a n g e ,  and many TV s e t s  unequipped to  r e c e iv e  UHF s i g n a l s ,  

many ETV s t a t i o n s  c a n n o t  be rec e iv e d  by a s iz e a b le  p o r t i o n  o f  th e  

r e s i d e n t s  in  the  a r e a  be in g  se rved  by t h a t  s t a t i o n .

A second d i f f i c u l t y  l i e s  i n  th e  f a c t  t h a t  a UHF s i g n a l ,  which i s  

h ig h e r  in  f requency  th a n  a VHF s ig n a l ,  d i s s i p a t e s  more q u ic k ly  than  

a VHF s ig n a l  be ing  g e n e ra te d  by the same amount of power. T h e r e f o r e ,  

s in c e  most ETV s t a t i o n s  a re  UHF f a c i l i t i e s ,  they  o f te n  re a c h  f a r  

few er v iew ers  in  a g iv e n  community than  do th e  VHF commercial 

t e l e v i s i o n  s t a t i o n s  s e rv in g  t h a t  same a re a .

A t h i r d  d i f f i c u l t y  which p lagues  ETV s t a t i o n s  i s  t h a t  they  must 

buy o r  produce every  program they a i r ,  while  com m ^cia l  s t a t i o n s  can
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draw the  m a jo r i ty  of t h e i r  programming from one of the  commercial 

ne tw orks. As a  r e s u l t ,  l o c a l l y  budgeted ETV s t a t i o n s  cannot c o n s i s t  

e n t l y  p ro v id e  programming which can match th a t  o f  th e  w ell  f in a n c e d  

commercial t e l e v i s i o n  network p ro d u c t io n  f a c i l i t i e s  f o r  c o n te n t  and 

p ro d u c t io n  q u a l i t y .

McCallion (1966, p. 129) added two f i n a l  f a c t s  ga the red  from 

h i s  r e s e a r c h  on ETV s t a t i o n s .  He found th a t  n e a r ly  80 pe r  c e n t  of 

a l l  ETV s t a t i o n s  make no a t t e m p t ,  ex c ep t  through t h e i r  own s t a t i o n ,  

t o  inform the  r e s i d e n t s  o f  th e  a r e a  they  se rve  about fo rthcom ing  

program s. While he concedes t h a t  n e a r ly  tw o - th i rd s  of a i l  ETV 

s t a t i o n s  p u b l is h  m onthly program b u l l e t i n s ,  c o n ta in in g  d e s c r i p t i o n  

o f  a l l  schedu led  program s, o n ly  s t a t i o n  s u b s c r i b e r s ,  who pay from 

$5.00 to  $100.00 p e r  y e a r  t o  s u p p o r t  the  s t a t i o n ,  r e c e iv e  th e s e  

b u l l e t i n s .  While the  m a jo r i ty  of t h e s e  ETV s t a t i o n  b u l l e t i n s  a re  

h ig h ly  in fo r m a t iv e ,  th e  number of pe o p le  r e c e iv in g  th e se  b u l l e t i n s  

i s  so sm a ll  (one t o  f i v e  p e r  c e n t  o f  th e  t o t a l  community p o p u la t io n )  

t h a t  M cCallion does n o t  c o n s id e r  i t  t o  be s i g n i f i c a n t .  T h e re fo re ,  

he conc ludes  t h a t  though an ETV s t a t i o n  i s  o f te n  w i l l i n g  t o  spend 

c o n s id e r a b le  amounts o f  tim e and a v a i l a b l e  funds p roducing  a w or th 

w hile  program , i t  o f te n  w i l l  n o t  spend a  penny in fo rm ing  th e  p u b l ic  

a s  to  th e  n a tu re  o f  th e  program and when i t  i s  t o  be a i r e d ,  excep t  

over  i t s  own s t a t i o n .

M c C a ll io n .(1966, p . 134) r e p o r t s  t h a t ,  to  f u r t h e r  compound th e  

problem , f i r s t  im p ress ions  by v iew ers  o f  ETV programming tend  to  be
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extrem ely  l o n g - l a s t i n g .  Those who were fav o ra b ly  impressed w ith  

the f i r s t  few programs they  watched tended to  become r e g u la r  v ie w e rs ,  

w hile  those  who were unimpressed w ith  the  f i r s t  few programs they 

w atched, r e p o r te d  w atch ing  no ETV s in c e  t h e i r  f i r s t  encoun te r  w ith  

i t .  These r e s e a r c h  f in d in g s  hold  p a r t i c u l a r  s ig n i f i c a n c e  f o r  the  

ETV s t a t i o n  which i s  j u s t  b eg in n in g  s e r v i c e  to  a community a l r e a d y  

served  by one o r  more commercial s t a t i o n s .  The f i r s t  few days o r  

weeks of programming w i l l  p lay  a g r e a t  p a r t  in  d e te rm in in g  th e  long- 

range sha re  of aud ience  r e g u l a r l y  c laim ed by th a t  new ETV s t a t i o n .

Texas A&M U n i v e r s i t y ' s  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  f in d s  

i t s e l f  in  most o f  th e  "drawback" c a t e g o r i e s  p re v io u s ly  d i s c u s s e d .

I t  i s  a ss igned  t o  o p e ra te  on a h igh  f requency  (UHF channel 15) w ith  

low power (10 ,000  w a t t s ) ,  o r i g i n a t i n g  i t s  s ig n a l  from modest q u a r t e r s  

(one 27 by 52 f o o t  s tu d io )  in  a  b u i ld in g  which was c o n s tru c te d  long 

b e fo re  t e l e v i s i o n  b r o a d c a s t in g  in  any form had become a r e a l i t y .  

Matching th e  a n t i c i p a t e d  o p e r a t in g  c o s t s  o f  the  proposed ETV s t a t i o n  

w ith  f ig u r e s  r e l e a s e d  by th e  E d u c a t io n a l  S t a t i o n s  D iv is io n  o f  the  

N a t io n a l  A s s o c ia t io n  o f  E d u c a t io n a l  B ro a d c a s te r s  (1969, p .  6 ) ,  i t s  

f i r s t  y e a r  budget f a l l s  i n t o  th e  lower q u a r t e r  of th e  average  ETV 

budgets  a c ro s s  the  n a t i o n ,  and i t s  s t a f f  o f  t e n  f u l l - t i m e  employees 

ranks  as one o f  the  s m a l le r  ETV s t a t i o n  s t a f f s  in  the  c o u n try .  I t  

e n te r s  a community a l r e a d y  served  by a  s t a b l e  commercial TV s t a t i o n ,  

o p e ra t in g  on a .low  f req u en cy  (VHF channel 3) w ith  c o n s id e ra b ly  g r e a t 

e r  power (60 ,000  w a t t s ) .  The community i s  p r e s e n t ly  se rved  by one
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community a n tenna  t e l e v i s i o n  (CATV) sys tem , r e a c h in g  9,200 homes and 

apa r tm en ts  in  th e  community, A second CATV system  i s  be ing  c o n s t r u c t 

ed. A v a i la b le  to  CATV s u b s c r ib e r s  a re  seven commercial and one ETV 

s t a t i o n ,  i n c lu d in g  s ix  netw ork commercial TV s t a t i o n s ,  from such 

la rg e  communities as H ouston , A u s t in ,  Waco and Temple.

Under s t i p u l a t i o n s  en fo rced  by the  F e d e ra l  Communications 

Commission (1964 , p . 159 ) ,  th e  e d u c a t io n a l  t e l e v i s i o n  program a t  

Texas A&M U n iv e r s i ty  was allowed 180 days from th e  r e c e p t io n  of the 

g r a n t  from th e  Departm ent o f  H e a l th ,  Education and W elfare and th e  

subsequen t  g r a n t i n g  of a  c o n s t r u c t io n  perm it  by th e  FCC, i n  o rd e r  to  

p re p a re  f o r  th e  commencement of b ro ad c a s t  s e r v i c e s  to  the  community. 

The t a r g e t  d a t e  f o r  th e  f i r s t  day of b ro a d c a s t in g  of an ETV s ig n a l  

over t h i s  new s t a t i o n  was s e t  f o r  December 15, 1969.

F o llow ing  a  rev iew  o f  th e  s i t u a t i o n  i t  was ap p a re n t  t h a t  p u b l ic  

a p a th y  toward e d u c a t io n a l  t e l e v i s i o n  programming, no ted  i n  th e  n a t io n 

wide s tu d i e s  conducted  by Roper (1969, p .  2 3 ) ,  t h e  American Research  

Bureau (1965, p .  4 ) ,  and N ie lso n  (1969, p . 2 9 ) ,  combined w i th  th e  

power and f re q u e n c y  l i m i t a t i o n s  of th e  new s t a t i o n ,  r e p r e s e n te d  a 

problem which th r e a te n e d  to  s e v e r ly  reduce  any e x p e c t a t i o n s  f o r  the  

s u c c e s s f u l  o p e r a t io n  o f  th e  s t a t i o n .  C l e a r l y ,  t h e  need f o r  the  

developm ent o f  a  p ro ce d u re  f o r  in form ing  the  a r e a  r e s i d e n t s  about 

the  new s t a t i o n  was of p rim ary  concern . I t  was t h e r e f o r e  th e  

purpose  o f  t h i s  s tu d y  t o  a s c e r t a i n  the  most e f f e c t i v e  media tech n iq u e  

a v a i l a b l e  f o r  in fo rm in g  th e  p u b l ic  about th e  programming s e r v i c e s  to  

be o f f e r e d  by t h i s  new ETV s t a t i o n .
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CHAPTER I I

LITERATURE REVIEW

Comparisons o f  th e  r e l a t i v e  e f f e c t i v e n e s s  o f  t e l e v i s i o n ,  r a d i o  

and th e  newspaper have been conducted by such f i rm s  as T rendex ,

Hooper, N ie l s o n ,  and Roper (1969, p. 20) f o r  more than  two d e c a d e s ,  

and p rov ided  a f i rm  fo u n d a t io n  upon which to  c o n s t r u c t  t h i s  r e s e a rc h  

p r o j e c t .  Roper (1969, p .  27) found th a t  50 pe r  c e n t  o f  a l l  Americans 

c o n s id e red  t e l e v i s i o n  to  be the  most im portan t  s i n g l e  media form in  

Am erica, fo llow ed  by newspapers (24 per  c e n t) ,  and r a d io  (17 pe r  

c e n t ) ,  w ith  magazines and o th e r  m isc e l lan e o u s  media forms p ro v id in g  

th e  f i n a l  9 p e r  c e n t .  Concern ing  b e l i e v a b i l i t y , Roper (1969, p .  4) 

le a rn e d  t h a t  when peop le  read o r  heard  c o n f l i c t i n g  r e p o r t s  from 

d i f f e r e n t  m ed ia ,  44 p e r  c e n t  b e l ie v e d  the  t e l e v i s i o n  r e p o r t ,  21 pe r  

c e n t  b e l ie v e d  th e  newspaper a c c o u n t ,  and only  8 pe r  c e n t  r e l i e d  most 

h e a v i ly  on th e  r a d io  v e r s io n  of th e  same e v e n t ,  w ith  m agazine s t o r i e s ,  

p e r s o n a l  r e p o r t s  from f r i e n d s ,  and o th e r  so u rc e s  counted among th e  

rem a in in g  27 p e r  c e n t .

N ie lson  (1969 , p .  27) found t h a t  people  i n  lower economic 

l e v e l s  r e l i e d  more h e a v i ly  on t e l e v i s i o n  f o r  a l l  forms o f  in fo rm a t io n  

th a n  upon a l l  o t h e r  m edia  forms combined, w hile  those  i n  h ig h e r  

economic l e v e l s  r e l i e d  n e a r ly  as h e a v i ly  on newspapers (36 p e r  ce n t)  

a s  upon t e l e v i s i o n  (37 p e r  c e n t ) .  He found s i m i l a r  cu rv es  among 

p e o p le  of v a ry in g  d e g re e s  o f  e d u c a t io n a l  a t t a in m e n t .  P eop le  o f
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l im i te d  e d u c a t io n a l  background r e l i e d  h e a v i ly  on t e l e v i s i o n  f o r  

i n fo rm a t io n ,  w hile  c o l le g e  educa ted  people  r e l i e d  n e a r ly  as h e a v i ly  

on newspapers f o r  in fo rm a t io n  as th ey  d id  on t e l e v i s i o n .  In b o th  

g ro u p s ,  r a d io  ranked a d i s t a n t  t h i r d  as a so u rce  o f  in fo rm a t io n .

In  a s tudy  of t e l e v i s i o n  v iew ing  h a b i t s ,  S ie d z in s k i  (1958, p . 

97) found t h a t ,  among s e l e c t e d  s e n io r  h igh s tu d e n t s ,  th e  more a c a 

d em ica l ly  s u c c e s s fu l  s tu d e n t s  viewed t e l e v i s i o n  much l e s s  each week 

th an  th o se  s tu d e n t s  who f e l l  i n t o  th e  lower o n e - fo u r th  of t h e i r  

c l a s s  acad e m ic a l ly .  F u r th e r ,  he found among a l l  academic c l a s s e s  

an in v e r s e  p r o p o r t io n  between hours  p e r  week sp en t  w atching t e l e 

v i s i o n  o r  l i s t e n i n g  to  r a d io  and hours  sp en t  p e r  week read in g  books, 

m agaz ines , o r  new spapers ,  e x c lu d in g  schoo l tex tb o o k s  o r  a ss igned  

r e a d in g .  Lowdermilk (1939, p .  216) performed one o f  th e  e a r l i e s t  

s t u d i e s  o f  the  power of r a d io  to  change a t t i t u d e s  formed i n i t i a l l y  

v i a  p r in t e d  m a t e r i a l ,  and Myers (1956 , p. 76) developed  a system  of 

measurement of t e l e v i s i o n  aud ience  r e a c t i o n s  and a t t i t u d e s  th rough  

th e  a p p l i c a t i o n  of th e  te le p h o n e  in te r v ie w  method. These s tu d i e s  

p rov ided  ev idence  th a t  no t  only  do th e  v a r io u s  media tech n iq u es  

i n t e r a c t  w ith  and in f lu e n c e  one a n o th e r ,  b u t  t h a t  th e  degree o f  the  

i n f lu e n c e  can be measured th rough  te le p h o n e  in te r v ie w  methods.

While the  media r e s e a r c h  in fo rm a t io n  c o l l e c t e d  and documented 

by Trendex, Hooper, N ie ls o n ,  and Roper over  th e  p a s t  two decades 

p rov ided  a v a lu a b le  " s t a r t i n g  p la c e "  to  b eg in  the  rev iew  of r e l a t e d  

r e s e a r c h ,  the  r e s u l t s  t a b u la te d  by th o se  media measurement f i rm s
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were inadequa te  o r  in a p p r o p r ia t e  f o r  th e  fo l lo w in g  re a s o n s :

1. Most of them were concerned w ith  na tio n w id e  aud ience  
view ing o r  program p r e fe re n c e  c h a r a c t e r i s t i c s ,  r a t h e r  
th an  i s o l a t e d  community aud ience  c h a r a c t e r i s t i c s .
Those f i rm s  which did  measure media e f f e c t i v e n e s s  in  
i n d iv id u a l  com m unities , d id  so only in  the  m ajor 
m e t ro p o l i ta n  a r e a s .

2. The m a jo r i ty  of th e  media measurement f i rm s  were 
concerned w ith  th e  comparison o f  aud ience  s i z e s  
between competing s t a t i o n s ,  ne tw orks ,  o r  newspaper 
c ha in s  w i th in  th e  same media form. T h e ir  concern  
was more in t ra m e d ia  than in te rm e d ia .

3. Most media measurement f i rm s  were concerned on ly  
w i th  aud ience  p re fe re n c e  (which program , s t a t i o n ,  
o r  newspaper was p r e f e r r e d  ove r  i t s  c o m p e t i to r s ) .
R are ly  d id  they measure which media techn ique  was 
most e f f e c t i v e  i n  im p a r t in g  in fo rm a t io n  to  an 
aud ie n c e .

A. A ll  media measurement f i rm s  used a  sm all  (1 ,200  to  
2 ,000) sample from which to  draw in f e r e n c e s  about 
th e  v iew ing , l i s t e n i n g  and re a d in g  h a b i t s  and 
p re f e re n c e s  of th e  e n t i r e  United S t a t e s  p o p u la t io n .

5. Most media measurement f i rm s  p lac e d  t h e i r  p rim ary  
emphasis upon th e  aud ience  s t a t i s t i c s  o f  commercial 
media form s. The non-commercial r a d i o  o r  t e l e v i s i o n  
a ud ience  was r a r e l y  measured by th e  major f i rm s  who 
measured mass media.

S ince  th e  scope o f  t h i s  p r o j e c t  was r e s t r i c t e d  t o  measurements 

in  a s i n g l e ,  i s o l a t e d  community, was concerned w ith  in te rm e d ia  

com parisons , was more i n t e r e s t e d  in  e f f e c t i v e n e s s  in  communicating 

in fo rm a t io n  than  in  s t a t i o n  o r  newspaper p r e f e r e n c e ,  and was c o n c e rn 

ed about non-commercial a s  w e l l  as  commercial media fo rm s ,  th e  W ealth 

of in fo rm a t io n  g a th e re d  by the  m ajor media measurement f i rm s  p rov ided  

only a so u rc e  o f  background in fo rm a t io n  from which to  p roceed . 

S p e c i f i c a l l y ,  r e l a t e d  r e s e a r c h  e f f o r t s  in  s i x  i n d iv id u a l  a r e a s  were
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c o n s id e re d ,  i n  o rd e r  to  des ig n  the  most e f f e c t i v e  r e s e a rc h  method 

f o r  the  e x e c u t io n  of the  p r o j e c t .  Those s ix  a re a s  in c lu d e d :

1. The measurement o f  v a r io u s  media tec h n iq u es  des igned  to  
f a c i l i t a t e  in fo rm a t io n  a c q u i s i t i o n  among those  reached  
by t h a t  medium.

2. The measurement o f  th e  com position  of an aud ience  reached  
by a  p a r t i c u l a r  a sso r tm en t  o f  media te c h n iq u e s .

3. The measurement o f  experim en ts  des igned  to  i n c r e a s e  
aud ience  s i z e s  f o r  p a r t i c u l a r  media form s.

4. The measurement o f  v a r io u s  media com parisons , and the  
a n a ly s i s  of s i m i l a r i t i e s  and d i f f e r e n c e s  between media 
te c h n iq u e s .

5. The measurement of th e  aw areness o f  s p e c i f i c  media 
c o n te n t  p re se n ted  to  an aud ience  th rough  v a r io u s  media 
fo rm s .

6. The measurement of te c h n iq u es  f o r  o b ta in in g  r e c a l l  
in fo rm a t io n  from an aud ience  about t h e i r  r e a d in g ,  
l i s t e n i n g ,  and viewing h a b i t s .

An e x te n s iv e  review  of th e  l i t e r a t u r e  r e v e a le d  two c o n c lu s io n s

1. Though hundreds o f  in d iv id u a l  r e s e a rc h  e f f o r t s  concern ing
e d u c a t io n a l  t e l e v i s i o n  have been c o m p le ted , o f  th e
2,338  p r o j e c t s  l i s t e d  by D an ie lson  and W iih o it  (1967, p.
3 9 9 ) ,  350 by G re e n h i l l  (1967, p .  193), and 450 by Sparks
(1965 , p . 6 4 ) ,  more th an  94 p e r  c e n t  d e a l t  w i th  compar
i s o n s  between e d u c a t io n a l  t e l e v i s i o n  and some o th e r  
d e v ic e  f o r  p r e s e n t in g  i n s t r u c t i o n a l  m a t e r i a l  t o  th e  
s tu d e n t .  Of those  2 ,668  p r o j e c t s  comparing t e l e v i s i o n  
te a c h in g  to  some n o n - t e l e v i s io n  te a c h in g  sys tem , th e  
a u th o r s  re p o r te d  t h a t  2 ,188 found "no s i g n i f i c a n t  
d i f f e r e n c e "  between th e  te c h n iq u e s ,  in  terms o f  t e a c h in g  
e f f e c t i v e n e s s .

2. None of the  rem ain ing  170 r e s e a r c h  p r o j e c t s  c i t e d  above, 
and none of the  i n d iv id u a l  r e l a t e d  r e s e a rc h  e f f o r t s  which 
were no t con ta ined  i n  th e  above c o m p i la t io n s ,  inc luded  
a l l  s i x  of th e  a re a s  of emphasis in  th e  p r e s e n t  r e c o r d s .
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However, many r e s e a rc h  p r o j e c t s  p rov ided  v i t a l  i s o l a t e d  r e s u l t s  

which were h e lp f u l  in  f o rm u la t in g  an a p p ro p r ia t e  s t r a t e g y  f o r  th e  

in ten d ed  p r o j e c t .  In an e x p e r im e n ta l  s tudy  o f  th e  a c q u i s i t i o n  of 

in fo rm a t io n  from th r e e  types  o f  reco rd ed  t e l e v i s i o n  p r e s e n t a t i o n s ,  

U l r ic h  (1955 , p . 2346) found i t  s u r p r i s i n g  t h a t  p r in t e d  in fo rm a t io n  

in  s l i d e  form , p re s e n te d  w ith  accompanying o f f -c a m e ra  n a r r a t i o n ,  was 

more e f f e c t i v e  i n  conveying s p e c i f i c  in fo rm a t io n  t o  a v iew ing p u b l i c  

than  was an on-camera p e rso n a l  c o n ta c t  approach .

While Lyness (1951, p. 467) found an overwhelming p r e fe re n c e  

among te e n a g e rs  and young m arr ie d  c o u p le s  f o r  r a d i o  as a sou rce  o f  

bo th  in fo rm a t io n  and amusement over  e i t h e r  t e l e v i s i o n  o r  the  news

p a p e r ,  the  y e a r  in  which h i s  s tu d y  was completed was d u r in g  th e  

in fancy  of t e l e v i s i o n ,  and m ight no t be as t ru e  today as i t  was th e n .  

In  more r e c e n t  s t u d i e s ,  Thayer (1962 , p .  437) and S tock  (1961, p . 15) 

found dependence upon t e l e v i s i o n  and r a d io  f o r  in fo rm a t io n  to  be 

i n v e r s e ly  p r o p o r t i o n a l  to  economic l e v e l  and e d u c a t io n a l  a t t a in m e n t .  

At th e  same t im e ,  they  found p e o p le  in  th e  upper economic and e d u c a 

t i o n a l  l e v e l s  on ly  watched t e l e v i s i o n  f o r  d o c u m e n ta r ie s ,  news, and 

d ra m a t ic  p r o d u c t io n s ,  w h ile  th o s e  in  lower economic and e d u c a t io n  

l e v e l s  added comedy, s i t u a t i o n  p rog ram s, c o n t in u in g  s e r i e s ,  and m usic 

shows to  th e  in fo rm a t io n a l  programs p r e f e r r e d  by th o se  in  th e  h ig h e r  

l e v e l s .  I n  summary, S tock  (1961 , p .  22) s a id  "Those from low er 

economic and s o c i a l  c l a s s e s  watch more o f  every  kind o f  t e l e v i s i o n  

th an  t h e i r  more f i n a n c i a l l y  s e c u r e ,  b e t t e r  ed u ca ted  c o u n te r p a r t s .
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Middle and upper income c o l l e g e - e d u c a te d  v iew ers  depend l e s s  on 

t e l e v i s i o n  f o r  news than  they  do on newspapers, bu t  what l i t t l e  

t e l e v i s i o n  they  r e p o r t  w atch ing  ijs of an in fo rm a t io n a l  n a tu r e . "

In  an experim en t  to  in c r e a s e  th e  audience f o r  e d u c a t io n a l  

t e l e v i s i o n ,  C la rk e  (1963, p . 2482) found th a t  th e  use o f  r a d i o  and 

newspaper a d v e r t i s i n g  more th a n  doubled  th e  s i z e  o f  the t e l e v i s i o n  

aud ience  f o r  a p a r t i c u l a r  e d u c a t io n a l  t e l e v i s i o n  program s e r i e s  

(measured by the  number o f  m ailed  re sp o n se s  t o  an appea l  a t  th e  end 

o f  th e  program s e r i e s ) ,  bu t  found no d i f f e r e n c e  in  e f f e c t i v e n e s s  

between th e  two m edia  in  c r e a t i n g  th e  in c re ase d  aud ie n c e .  C larke  

(1965, p. 195) l a t e r  d u p l ic a te d  th e  r e s e a rc h  w ith  a  program s e r i e s  

on WCTA, th e  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  in  M in n e a p o l is -S t .  P a u l ,  

M inneso ta ,  n e a r ly  do u b lin g  th e  measured aud ience  f o r  a cook ing  s e r i e s  

th rough  th e  use o f  r a d io  and newspaper a d v e r t i s i n g ,  bu t a g a in  found 

no d i f f e r e n c e  in  the  e f f e c t i v e n e s s  of one media form over  the  o t h e r .

Using only  th e  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  i t s e l f  to  promote 

an upcoming s e r i e s  o f  program s, P a rk e r  (1961, p .  108) found no d i s 

c e r n i b l e  d i f f e r e n c e  (u s in g  a  te le p h o n e  in te r v ie w  method) i n  aud ience  

s i z e  a f t e r  th e  p rom o tiona l  campaign. These r e s u l t s  s u b s t a n t i a t e  

th o se  o b ta in e d  by M cCallion (1966, p . 129), who found t h a t  n e a r ly  80 

p e r  c e n t  o f  a l l  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n s  made no a t t e m p t ,  

e x c e p t  th rough  t h e i r  own s t a t i o n s ,  to  inform  th e  r e s i d e n t s  o f  the  

a r e a  they  se rved  about fo r th co m in g  program s, and th o se  e f f o r t s  made 

no d i s c e r n i b l e  d i f f e r e n c e  i n  a u d ien ce  s i z e ,  as  measured by each 

s t a t i o n .
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Methods o f  m easuring aud ience  s i z e s  and c h a r a c t e r i s t i c s  have 

been examined by Myers (1956, p . 1956), who re p o r te d  t h a t  p e rso n a l  

in te r v ie w s  and te lephone  in te rv ie w s  y ie ld e d  h ig h e r  v iew er p e rc e n ta g e s  

and in fo rm a t io n  r e t e n t i o n  sc o re s  th an  d id  m ailed q u e s t i o n n a i r e s ,  when 

a l l  sampling tec h n iq u es  used v iew ers  from the  same p o t e n t i a l  a u d ie n c e ,  

s e l e c t e d  randomly. Ehrenberg (1964 , p. 16) found t h a t  media sampling 

f i rm s  u s ing  te lephone  in te rv ie w s  c o n s i s t e n t l y  r e p o r te d  l a r g e r  aud ience  

f o r  i n d iv id u a l  programs than  d id  f i rm s  u s in g  the  m a i le d - in  " d ia r y "  

tec h n iq u e  by v iew ers  in  th e  same aud ience  w ith  access  to  th e  same 

program. MacLean (1952, p. 282) found t h a t  r e s u l t s  o b ta in e d  from 

p e rs o n a l  in te rv ie w s  y ie ld e d  h ig h e r  "v iew ing  p e rc e n ta g e s " ,  b u t  were 

f o u r  t im es  more expensive  to  a d m in is t e r  than  a l i k e  number of 

te le p h o n e  in te rv ie w s  w ith  v iew ers  in  th e  same au d ien ce .

I n  a  measurement of the  power o f  th e  spoken word to  change 

a t t i t u d e s  o r i g i n a l l y  c re a te d  v i a  th e  p r in t e d  word, McGinnies (1965, 

p .  8) found p e rso n a l  c o n v e rs a t io n  n e a r ly  tw ice  as p e r s u a s iv e  as a 

r a d io  message in  changing a t t i t u d e s ,  bu t  d id  i n f e r  t h a t  r a d io  

m essages were more e f f e c t i v e  in  chang ing  a t t i t u d e s  exp ressed  o r i g i 

n a l l y  v i a  the  p r in te d  word than  i s  th e  r e v e r s e  s i t u a t i o n .  B a r t l e t t  

( I9 6 0 ,  p . 704) found f r e e - c h o ic e  q u e s t io n n a i r e s  e a s i e r  to  a d m in is te r  

b u t  more d i f f i c u l t  to  t a b u l a t e  th an  f o rc e d -c h o ic e  q u e s t io n n a i r e s  

sam pling  the  same aud ience  c h a r a c t e r i s t i c s ,  and p r e d i c t a b l y  d i s c o v e r 

ed t h a t  f r e e - c h o ic e  answers in t ro d u c e d  u n a n t i c ip a te d  in fo rm a t io n ,  

f o r  which th e  f o rc e d -c h o ic e  answers made no p r o v i s io n .
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In fo rm a t io n  t r a n s f e r r a l  i s  o f te n  accom plished w i th o u t  th e  f u l l  

awareness of th e  l i s t e n e r .  According to  Corey (1963 , p . 2 0 ) ,  of 

927 re sp o n d e n ts  who re p o r te d  never  h e a r in g  o f  a p a r t i c u l a r  r a d io  

a d v e r t i s e m e n t ,  296 were ab le  to  r e p e a t  the  e x a c t  words to  th e  " j i n g l d 1 

p re se n te d  in  t h a t  a d v e r t i s e m e n t ,  when j u s t  th e  music was p layed  back 

f o r  them. In  a  s i m i l a r  measurement o f  a w aren ess ,  in fo rm a t io n  t r a n s 

f e r r a l  and th e  passage  of t im e ,  S c h u l tz  (1964, p .  283) found t h a t ,  

w h ile  n e a r ly  one t h i r d  of th o se  q u e s t io n e d  c o n c ern in g  a r a d io  ad v e r 

t is e m e n t  cou ld  a c c u r a te ly  produce key in fo rm a t io n  c o n ta in e d  in  t h a t  

a d v e r t is e m e n t  d u r in g  the  f i r s t  week fo l lo w in g  th e  i n t e n s iv e  " a i r i n g "  

o f  t h a t  a d v e r t i s e m e n t ,  a c c u ra te  resp o n ses  f e l l  t o  l e s s  than  one 

f o u r t h  a f t e r  two weeks, and to  l e s s  than  one t e n th  a f t e r  th re e  weeks. 

E a s t la c k  (1964, p . 29) o b ta in e d  s i m i l a r  r e s u l t s  u s in g  randomly s e l e c t 

ed te lephone  in t e r v i e w s ,  a t  i n c r e a s in g ly  lo n g e r  tim e i n t e r v a l s  a f t e r  

a m u lt i -m e d ia  a d v e r t i s i n g  campaign, and found th e  le n g th  and i n t e n s i t y  

o f  th e  campaign d i r e c t l y  p r o p o r t io n a l  to  th e  accu racy  o f  r e c a l l  over 

t im e i n t e r v a l s ,  i n d ic a te d  by th e  te lephone  r e s p o n s e s .

In  o th e r  s tu d i e s  r e l a t i n g  f a c t u a l  r e c a l l  t o  a d v e r t i s i n g  

e f f e c t i v e n e s s ,  Haskins (1964, p . 8) found t h a t  n e a r ly  20 p e r  c e n t  of 

a  randomly s e l e c t e d  group of 350 resp o n d en ts  r e p o r t e d  a p o s i t i v e  

a t t i t u d e  change toward a s p e c i f i c  m a n u f a c tu r e r 's  b rand  o f  au tom obile  

t i r e  fo l lo w in g  a  r a d io  a d v e r t i s i n g  campaign f o r  t h a t  p r o d u c t ,  even 

though  th o se  re sp o n d e n ts  could  no t  r e c a l l  o r  r e p e a t  a  s i n g l e  f a c t ,  

s lo g a n ,  o r  in fo rm a t io n  p h rase  from t h a t  campaign. These f in d in g s

R eproduced  with perm ission o f the copyright owner. Further reproduction prohibited without perm ission



16

a re  s u b s t a n t i a t e d  by W ells (1964 , p .  8) who concluded t h a t  " a t t i t u d e  

changes can o c c u r  where re sp o n d e n ts  a re  unable  to  a c c u r a te ly  r e c a l l  

any i s o l a t e d  o r  s p e c i f i c  f a c t u a l  in fo rm a t io n  from th e  media campaign 

which c re a te d  t h a t  a t t i t u d e  ch an g e" .  Ehrenberg (1961, p .  31) found 

t h a t ,  when encouraged s u f f i c i e n t l y  du r ing  te lephone  and p e r s o n a l  

i n t e r v i e w s ,  re sp o n d e n ts  would a c t u a l l y  r e p o r t  r e c o g n i t io n  of j i n g l e s ,  

s lo g a n s ,  and campaigns which had nev e r  been a i r e d  over  r a d i o  o r  

t e l e v i s i o n .  From th ese  s tu d i e s  o f  r e c a l l  as a  measurement of e f f e c 

t i v e n e s s ,  i t  can  be concluded  t h a t  th e  method of measurement can 

g r e a t l y  con tam ina te  th e  in fo rm a t io n  i t  seeks to  uncover.

While th e  summary o f  r e l a t e d  r e s e a r c h  p re se n ted  above fo llo w s  

th e  s e q u e n t i a l  o rd e r  assumed by th e  s i x  a re a s  of s p e c i f i c  c o n s id e r 

a t i o n  enumerated on pages  10 and 11 , obvious o v e r la p s  in  emphasis 

make i t  im p o ss ib le  to  n e a t l y  "com partm en ta lize"  each c o l l e c t e d  

r e s e a r c h  r e s u l t  under th e  a p p r o p r i a t e ly  marked a re a  o f  r e s e a r c h  

em phasis .  However, i t  was a p p a r e n t ,  fo l lo w in g  th e  r ev ie w  of r e l a t e d

r e s e a r c h ,  t h a t  though th e  b road  f i e l d s  of t e l e v i s i o n ,  r a d i o  and the/

newspaper have been i n d i v i d u a l l y  and c o l l e c t i v e l y  measured and 

a n a ly z e d ,  s p e c i f i c  m easurements i n  a s i n g l e ,  i s o l a t e d  community 

s e t t i n g  of th e  e f f e c t s  o f  a  c a r e f u l l y  des igned  s e r i e s  o f  p u b l ic  

s e r v i c e  announcements co n c e rn in g  a  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ,  

p re p a re d  f o r  p r e s e n t a t i o n  o v e r  t e l e v i s i o n ,  r a d i o ,  and t h e  newspaper, 

had y e t  to  be a t te m p te d .  For t h a t  re a s o n ,  and in c o r p o r a t in g  th e  

s u c c e s s fu l  te c h n iq u es  uncovered  by th e  rev iew  o f  r e l a t e d  r e s e a r c h ,
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th e  p rocedure  d e s c r ib e d  i n  C hap te r  I I I  was developed and execu ted  

f o r  the  purpose o f  t h i s  p r o j e c t .
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CHAPTER I I I  

PROCEDURES

The fo l lo w in g  b r i e f  d e s c r i p t i o n  of the  p rocedures  used in  the  

ex e cu t io n  of the  r e s e a r c h  e f f o r t  p r o v id e s  an overview o f  the  e n t i r e  

p r o j e c t .  The rem ainder  o f  th e  c h a p te r  d e s c r ib e s  the  r a t i o n a l e  used 

to  fo rm u la te  each i n d iv i d u a l  e le m en t  which was in c o rp o ra te d  i n t o  

th e  f i n a l  r e s e a rc h  p ro c e d u re .

P r o j e c t  d e s c r i p t i o n

S tep  JL. The i n i t i a l  s t e p  was to  " p r e - t e s t "  a random sampling 

o f  the  p o p u la t io n  o f  the  Bryan and C o llege  S t a t i o n  communities to  

de te rm ine  the  e x te n t  of th e  aw areness  among the g e n e ra l  p u b l ic  toward 

th e  fo rthcom ing  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  The p r e - t e s t ,  and 

th e  random sam plings a t  each  s t a g e  in  th e  r e s e a rc h ,  were composed o f  

400 in d iv id u a l  i n s t r u m e n ts ,  c o n s i s t i n g  of 250 te le p h o n e  in te r v ie w s ,  

125 mailed q u e s t i o n n a i r e s ,  and 25 p e rs o n a l  in te r v ie w s .  The te le p h o n e  

in te rv ie w s  were used to  o b t a i n  th ro u g h  an exped ien t  method a g r e a t  

d e a l  o f  g e n e ra l  w a tc h in g ,  l i s t e n i n g ,  and rea d in g  d a t a  from the  

p o p u la t io n .  The m ailed  q u e s t i o n n a i r e s ,  which e n a b le s  each resp o n d en t  

to  remain anonymous, p e rm i t t e d  q u e s t io n in g  o f  a more p e rs o n a l  n a tu r e  

(e d u c a t io n  l e v e l ,  economic s t a t u s ,  r a c e ,  and number o f  dependent 

c h i ld r e n  l i v i n g  a t  home). Through th e s e  q u e s t i o n n a i r e s ,  sub -g roups  

were i d e n t i f i e d  and t h e i r  r e s p o n s e s  were compared w i th  those  o f  th e
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g e n e ra l  p o p u la t io n .  Any d e v ia t io n s  in  response  p a t t e r n s  between 

th e  sub -g roups  and th e  g e n e ra l  p o p u la t io n  were noted  f o r  rev iew  a t  

th e  c o n c lu s io n  of the  e n t i r e  r e s e a rc h  e f f o r t .  The p e rso n a l  i n t e r 

views were o f  g r e a t e r  le n g th  than  e i t h e r  the  te lephone  in te rv ie w s  

o r  the  m ailed  q u e s t io n n a i r e s  and were used to  g a in  more d e t a i l e d  

spontaneous rea so n s  behind  v iew ing , l i s t e n i n g  and read in g  h a b i t s  of 

th o se  in  the  community.

S te p  2 . A f te r  c o l l e c t i o n  and t a b u l a t i o n  of th ese  d a t a ,  seven 

one-m inute  t e l e v i s i o n  p u b l ic  s e r v i c e  announcements concern ing  p r o 

gramming to  be p re se n te d  by th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  

were p roduced . One o f  th e se  one-m inute  sp o ts  was shown each  day 

over  th e  lo c a l  commercial t e l e v i s i o n  s t a t i o n ,  KBTX-TV, f o r  seven 

c o n s e c u t iv e  d a y s ,  com ple ting  th e  sc h ed u le  in one week.

S te p  3,. Fo llow ing  th e  week o f  p u b l ic  s e r v i c e  announcements on 

t e l e v i s i o n ,  a second s e t  of 250 te lep h o n e  in te r v ie w s ,  125 m ailed  

q u e s t io n n a i r e s  and 25 p e rs o n a l  in te rv ie w s  was com pleted , to  measure 

any change in  p u b l ic  awareness toward e d u c a t io n a l  t e l e v i s i o n  p r o 

gramming which could  be a t t r i b u t e d  to  the  one week schedu le  of 

t e l e v i s i o n  announcements.

S te p  4 .  Seven one-m inute  p u b l ic  s e r v i c e  announcements c o n c e rn 

ing  programming t o  be p re s e n te d  by th e  new s t a t i o n  were then  produced 

f o r  r a d io  u s e .  One o f  th e se  one-m inu te  sp o ts  was a i r e d  each  day over  

KORA, a lo c a l  r a d io  s t a t i o n .  These announcements ran  f o r  seven 

c o n s e c u t iv e  d a y s ,  com ple ting  th e  sc h ed u le  in  one week.
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Step  _5. A nother b a t t e r y  o f  in te r v ie w s  and q u e s t i o n n a i r e s ,  

i d e n t i c a l  to  th o se  in  S teps  1 and 3 was com pleted . T h e i r  purpose  

v/as to  measure th e  deg ree  o f  p u b l ic  aw areness c r e a te d  by th e  r a d io  

s p o t s .

S tep  6. Each day f o r  one week, th e  lo c a l  s u b s c r i p t i o n  newspaper, 

The D aily  E a g le , then  r e l e a s e d  a s e p a r a t e  p u b l ic  announcement about 

programming t o  be p re s e n te d  by the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  

This one-week newspaper sch ed u le  c o n s i s t e d  of s ix  announcem ents, as 

The Daily  Eagle  i s  n o t  p u b l is h e d  on S a tu rd a y .

S tep  7. A f i n a l  b a t t e r y  of in te r v ie w s  and q u e s t i o n n a i r e s  

fo llow ed the  newspaper r e l e a s e s .  These in te r v ie w s  and q u e s t io n n a i r e  

responses  se rved  as bo th  a de v ic e  to  a s s e s s  the  p e n e t r a t i o n  by the 

newspaper r e l e a s e s ,  and as a " p o s t - t e s t "  to  d e te rm in e  the  o v e r a l l  

e f f e c t  of a l l  t h r e e  media te c h n iq u e s .  These p o s t - t e s t  r e s u l t s  were 

compared w ith  th o se  o b ta in e d  in  the  p r e - t e s t ,  t o  d e te rm in e  the  o v e r 

a l l  change in  p u b l i c  knowledge about th e  new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n ,
*

Step  8 .  The in fo rm a t io n  c o l l e c t e d  from the  in te r v ie w s  and 

q u e s t io n n a i r e s  d e s c r ib e d  in  S teps  I ,  3 ,  5 ,  and 7 c u m u la t iv e ly  provided 

resp o n ses  from 1,000 te lep h o n e  in t e r v i e w s ,  100 p e rs o n a l  i n t e r v i e w s ,  

and 208 com pleted  and r e tu rn e d  re sp o n se s  to  th e  500 m a i le d -o u t  

q u e s t i o n n a i r e s .  The r e s u l t s  and c o n c lu s io n s  o b ta in e d  from the  

t a b u l a t i o n  and e v a lu a t io n  o f  th e s e  r e s p o n s e s  a re  p re s e n te d  in  C hap te r  

IV.
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P rocedure  r a t i o n a l e

Sample s i z e . In  the  r e s e a r c h  rev iew , p r o j e c t s  were d isc o v e red  

which based t h e i r  c o n c lu s io n s  on the responses  of as few as the  210 

h igh  schoo l s tu d e n t s  s tu d ie d  by S ie d z in s k i  (1958, p . 97) to  as  many 

as the  4,000 m e t ro p o l i ta n  a r e a  v iew ers  p o l le d  by P a rk e r  (1961 , p .  108). 

Among the m ajor media measurement f i r m s ,  N ie lson  (1969, p .  27) b a s e s  

h i s  n a t io n a l  v ie w in g -h a b i t  p r o j e c t i o n s  on th e  responses  ob ta ined  from 

1200 m a i le d - in  " d i a r i e s , "  each  one r e p r e s e n t in g  a one-or-tw o-w eek 

v iew ing  reco rd  from a household  s e le c te d  by a s t r a t i f i e d  random 

sam pling te c h n iq u e .  Roper (1969 , p. 20) uses  a sample s i z e  o f

2 ,0 0 0 ,  w ith  whom h i s  s t a f f  has  conversed v i a  telephone o r  in  p e r s o n ,  

from which to  p r o j e c t  h i s  e s t im a te s  concern ing  the  viewing p a t t e r n s  

o f  the  American t e l e v i s i o n  au d ien ce .

The two p r im ary  c r i t e r i a  in  de te rm in in g  the  a p p ro p r ia t e  sample 

s i z e  f o r  t h i s  r e s e a rc h  e f f o r t  were:

1. To s e l e c t  a  sample s i z e  as l a r g e  as f e a s i b l e ,  so as to 
red u c e  th e  chances f o r  measurement e r r o r  due to  i n 
adequate  sample s i z e .

2 . To s e l e c t  a  sample s i z e  sm all  enough to  pe rm it  th e  
n e c e s sa ry  response  c o l l e c t i o n  and ta b u la t io n  between 
each  s ta g e  o f  p u b l i c  s e r v i c e  announcements schedu led  
f o r  p r e s e n t a t i o n  v i a  each media tec h n iq u e .

Drawing upon th e  s u c c e s s f u l  r e p u t a t i o n s  of N ie lson  and Roper, 

and heed ing  th e  ad v ice  o f  S ie d z in s k i  and o th e r s  to  seek a  sample 

s i z e  as l a r g e  as i s  f e a s i b l e ,  a sample s i z e  of 1 ,600, to  be drawn
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i n  an a b so lu te  random f a s h io n ,  was chosen . I t  r e p re s e n te d  th e  mid

p o in t  between th e  sample s iz e s  used by N ie lso n  and Roper, and com

p a r in g  t h e i r  sample s i z e s  f o r  a  t o t a l  p o p u la t io n  in  excess o f

200,000,000 to  t h i s  f o r  a t o t a l  p o p u la t io n  o f  l e s s  than 60,000 Warren 

(1970 , p. 281) the  p r o b a b i l i t y  of a v a l i d  y e t  workable sample s i z e  

seemed a ssu red .

Method of sample s e l e c t i o n . S ince  th e  a d m in is t r a t io n  of the  

t h r e e  types of sam pling  in s t ru m e n ts  r e q u i r e d  no t on ly  the name and 

a d d re s s  of each responden t  ( f o r  th e  p e r s o n a l  in te r v ie w  and the  m ailed  

q u e s t io n n a i r e  form s) b u t  a l s o  th e  te le p h o n e  number ( f o r  th e  te lep h o n e  

i n t e r v i e w ) , names to  be used f o r  th e  sample were s e le c te d  from the  

August 1969 B ryan-C o llege  S ta t io n -K u r te n -S te e le  S to re  Telephone 

D i r e c to ry .  Each te le p h o n e  number l i s t e d  i n  t h a t  d i r e c to r y  was then 

in s p e c t e d ,  e l im in a t in g  a l l  l i s t i n g s  l o c a te d  in  o f f i c e s ,  p u b l ic  b u i l d 

i n g s ,  b u s in ess  e n t e r p r i s e s ,  s c h o o l s ,  m u n ic ip a l  s t r u c t u r e s ,  and o th e r  

m isc e l lan e o u s  n o n - r e s i d e n t i a l  l o c a t i o n s .  The rem ain ing  l i s t  of  names 

and th e  accompanying a d d re s se s  and te le p h o n e  numbers comprised a 

t o t a l  p o p u la t io n  o f  11,070 r e s i d e n t i a l  l i s t i n g s  from which to  draw 

th e  sam ple. Those r e s i d e n t i a l  l i s t i n g s  were then  numbered from one 

th ro u g h  11,070. To a s su re  t h a t  th e  l i s t i n g s  used in  the  sample were 

drawn in  a random f a s h i o n ,  numbers were drawn from a computerized 

t a b l e  o f  random sampling numbers a rranged  by T ip p e t t  (1959, p . 128). 

T h is  t a b l e  c o n s i s t s  of 11,200 numbers, a rra n g e d  in  a b so lu te  random 

sequence and p r i n t e d  in  columnar form . S t a r t i n g  w ith  the f i r s t
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random number a t  th e  top  o f  th e  f i r s t  column, th e  a p p ro p r ia t e  

numbered te le p h o n e  d i r e c to r y  l i s t i n g  was s e le c te d  as th e  f i r s t  

sample member. By r e p e a t in g  t h i s  procedure  the  n e c e s sa ry  number of 

t im e s ,  the  a p p ro p r ia t e  number of l i s t i n g s  was s e le c te d  to  c o n s t i t u t e  

th e  sample.

Telephone d i r e c t o r y  r a t i o n a l e . Of the  14,300 t o t a l  households 

in  th e  B ryan-C ollege  S t a t io n - K u r te n - S te e le  S to re  a r e a  l i s t e d  in  the  

1970 E d i t io n  o f  T e le v is io n  Factbook (1970, p . 7 7 7 ) ,  92 p e r  c e n t  o f  

t h a t  t o t a l ,  o r  13 ,156 , i s  l i s t e d  as "TV Homes." Comparing t h i s  w ith  

the  11,070 te le p h o n e  numbers from the  d i r e c to r y  c o v e r in g  the same 

a r e a ,  i t  was a p p a re n t  t h a t  more homes in  th e  a r e a  had t e l e v i s i o n  s e t s  

than  te l e p h o n e s .  F u r th e r ,  th e r e  was no ex p e d ie n t  way to  c o r r e l a t e  

th o se  homes w i th o u t  te le p h o n e s  which were a ls o  w ith o u t  t e l e v i s i o n  

s e t s .  While i t  must be adm itted  t h a t  the  d i f f e r e n c e  between t e l e 

v i s i o n  and te le p h o n e  homes in  the  a r e a  in d ic a te d  t h a t  2 ,086 homes 

w ith  t e l e v i s i o n  s e t s  were excluded from the  p o p u la t io n  and i t s  

sample because they  were not l i s t e d  in  the  te le p h o n e  d i r e c t o r y ,  th e  

o m iss ion  was n o n e th e le s s  u navo idab le .  S ince  1,000 o f  th e  1,600 

in s t ru m e n ts  in v o lv e d  in  the  sample r e q u i r e d  th e  use o f  th e  te le p h o n e  

f o r  t h e  c o l l e c t i o n  of r e sp o n se  d a t a ,  th e  a d d i t i o n a l  2 ,086  homes w ith  

t e l e v i s i o n  s e t s  could n o t  have been co n ta c te d  f o r  th e  m a jo r i t y  o f  

th e  sam pling in s t a n c e s  because  o f  t h e i r  l a c k  o f  te le p h o n e  f a c i l i t i e s .  

T h e r e f o r e ,  w h i le  th e  use o f  the  te lephone  d i r e c t o r y  to  d e f in e  th e  

t o t a l  p o p u la t io n  a u to m a t ic a l ly  e l im in a te d  a  s i z e a b le  number o f
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community r e s i d e n t s ,  the  n a tu re  o f  the  sam pling tec h n iq u es  used 

n e c e s s i t a t e d  the  e l im in a t io n  o f  t h o s e  who could  not be q u es tio n ed  

v i a  th e  t e le p h o n e .

S e l e c t io n  o f  sampling tech n lo u es

Three types  of sam pling  te c h n iq u e s  were employed f o r  two 

r e a s o n s :

1. To draw upon th e  advan tages  o f  each te c h n iq u e ,  as 
r e p o r t e d  by r e s e a r c h e r s  i n  p rev io u s  p r o j e c t s .

2 . To minimize th e  d isa d v a n ta g e s  o f  each  te c h n iq u e ,  
by c ro s s -c h e c k in g  the  r e s u l t s  ob ta in ed  by each  
w ith  those  o b ta in e d  by th e  o t h e r  two.

Telephone in t e r v i e w . Major media measurement f i r m s ,  such as 

Roper (1969, p. 4) and the  American R esearch  Bureau (1968, p. 3 9 ) ,  

r e l y  e x te n s iv e ly  upon te lep h o n e  in t e r v i e w  methods a s  q u ic k ,  a c c u r a te  

t e c h n iq u es  f o r  o b ta in in g  in fo rm a t io n  about v iew ing , l i s t e n i n g ,  and 

r e a d in g  h a b i t s  and p r e f e r e n c e s .  Lowdermilk (1939, p .  216) execu ted  

one o f  th e  f i r s t  documented te le p h o n e  sam plings to de te rm ine  th e  

power o f  r a d i o  to  change a t t i t u d e s  o f  i t s  l i s t e n e r s  and Myers 

(1956 , p . 76) found th e  te le p h o n e  t o  be an e f f i c i e n t  and e f f e c t i v e  

d e v ic e  f o r  th e  measurement of m edia  i n f lu e n c e  upon i t s  v ie w e rs ,  

l i s t e n e r s  and r e a d e r s .  However, b o th  Ehrenberg  (1964, p . 16) and 

MacLean (1952, p .  282) found t h a t  te lephone  in te r v ie w  re sponses  

c o n s i s t e n t l y  y ie ld e d  h ig h e r  "v iew ing  p e rc e n ta g e s "  and " l i s t e n i n g  

p e rc e n ta g e s "  than  d id  m ailed  q u e s t i o n n a i r e s .  They suggested  t h a t  the
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p resen ce  of the  " d e s i r e  t o  p le a s e "  a  l i v e  i n te r v ie w e r  m ight be a t  

l e a s t  p a r t l y  accoun tab le  f o r  th e  d i s c re p a n c y .  The te lephone  i n t e r 

views were t h e r e f o r e  s e le c te d  f o r  t h e i r  proven e f f i c i e n c y .  In  o rd e r  

t o  reduce th e  chances f o r  measurement e r r o r  due to  in ad e q u a te  sample 

s i z e ,  1,000 te lephone  in te r v ie w s  were used bu t two o th e r  sam pling 

tec h n iq u es  were added to  guard  a g a in s t  the  te lephone  sampling 

dangers  no ted  above. The s p e c i f i c  te lephone  in te r v ie w  form used in  

t h i s  r e s e a rc h  i s  a t t a c h e d  to  t h i s  d i s s e r t a t i o n  as Appendix A,

Mai led  q u e s t i o n n a i r e . S in c e  one o b j e c t iv e  of th e  r e s e a rc h  

was to  i d e n t i f y  sub-groups among t h e  t o t a l  sample and to  compare 

re sponses  made by those  i n  each  economic l e v e l ,  e d u c a t io n a l  a t t a in m e n t  

l e v e l ,  r a c e ,  and number o f  dependen t  c h i ld r e n  ca te g o ry  w ith  th o se  

from the  t o t a l  sample, an anonymous q u e s t io n n a i r e  was in c lu d e d  i n  

th e  p ro ced u re .  This  q u e s t i o n n a i r e  a ssu red  each re sponden t  t h a t  h i s  

answers would be p laced  w ith  hundreds of o th e r s  and t h a t  the  r e 

sponses would be ta b u la te d  as  a  g ro u p ,  not on an in d iv id u a l  b a s i s .

No p ro v is io n  was made f o r  th e  re sp o n d e n t  to  s ig n  h i s  name to  the  

q u e s t io n n a i r e  b e fo re  r e t u r n i n g  i t .  The q u e s t io n n a i r e s  were unmarked, 

a s s u r in g  each responden t t h a t  h i s  i d e n t i t y  would not be le a rn ed  by 

the  person  who ta b u la te d  h i s  r e s p o n s e s .

These a ssu ra n c es  o f  anonymity enabled  th e  in c lu s io n  o f  q u e s t io n s  

i n  th e  in s t ru m e n t  r e q u e s t in g  in fo rm a t io n  about the  economic s t a t u s ,  

l e v e l  of e d u c a t io n a l  a t t a in m e n t ,  and ra c e  of the  re sp o n d e n t .  S ince  

the  American Research Bureau (1 9 6 8 ,  p . 3 9 ) ,  B a r t l e t t  (1960, p . 7 0 4 ) ,
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and Roper (1969, p . 10) each recommended th e  anonymous q u e s t io n n a i r e  

over  a l l  o t h e r  r e s e a rc h  techn iques  when s e e k in g  p e rso n a l  d a ta  about 

th e  r e s p o n d e n t ,  such an in s tru m en t  was dev e lo p ed . Because of t h e i r  

i n d iv id u a l  le n g th  and time requ irem en t  f o r  re sp o n se  t a b u l a t i o n ,  a 

s m a l le r  number (500) o f  q u e s t io n n a i r e s  was used than te lephone  i n t e r 

v iew s. The s p e c i f i c  mailed q u e s t i o n n a i r e  form used in  t h i s  r e s e a rc h  

i s  a t t a c h e d  to  t h i s  d i s s e r t a t i o n  as Appendix B.

P e rso n a l  i n t e r v i e w . While MacLean (1952, p. 282) found p e rso n a l  

in te r v ie w s  fo u r  t im es more expensive  and time consuming than  te lep h o n e  

i n t e r v i e w s ,  he n o n e th e le s s  recommended t h e i r  use  whenever time and 

f in a n c e s  p e rm i t .  His views ̂ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ k u r t l e t t  ( I9 6 0 ,  p. 704) 

who found p e rso n a l  ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ M i t i c i p a t e d  responses

in  t e l e p h o n ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ? *  

p .  a t t r i b u t e ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ t h y  in

lephone ."

While i n

in te r v ie w s  to  v o lu n te e r  a d c f t l ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ r a d d s  t o  the  dep th  o f  

r e s e a r c h  d a t a  c o l l e c t e d ,  i t  can a l s ^ n a v e  i t s  draw backs. S c h u l tz  

(1964, p . 283) found th a t  some re sp o n d e n ts  in  p e rso n a l  in te rv ie w  

s i t u a t i o n s  became so  e a g e r  t o  p le a s e  th e  i n te r v ie w e r  t h a t  they 

a c t u a l l y  r e p o r te d  r e c o g n i t io n  o f  j i n g l e s ,  s lo g a n s ,  and campaigns 

which had never  been a i r e d  ove r  t e l e v i s i o n  o r  r a d io .  T h e re fo re ,  

ta k in g  i n t o  c o n s id e r a t io n  th e  time r e q u i r e d  t o  e x ecu te  each p e rs o n a l  

i n t e r v i e w ,  and a f t e r  conduc ting  s e v e r a l  " t e s t  in te rv ie w s "  u s ing
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and Roper (1969, p .  10) each recommended the anonymous q u e s t i o n n a i r e  

over  a l l  o t h e r  r e s e a r c h  t e c h n iq u e s  when seek ing  p e rs o n a l  d a t a  about 

the  re sp o n d e n t ,  such an in s t ru m e n t  was deve loped . Because o f  t h e i r  

in d iv id u a l  len g th  and tim e req u irem en t  f o r  re sp o n se  t a b u l a t i o n ,  a 

sm a lle r  number (500) o f  q u e s t i o n n a i r e s  was used than  te le p h o n e  i n t e r 

views. The s p e c i f i c  m ailed  q u e s t i o n n a i r e  form used in  t h i s  r e s e a rc h  

i s  a t ta c h e d  to  t h i s  d i s s e r t a t i o n  as Appendix B.

P e rso n a l  i n t e r v i e w . While MacLean (1952, p . 282) found p e rso n a l  

in te rv ie w s  fo u r  t im es more e x p e n s iv e  and time consuming th a n  te lep h o n e  

in te r v ie w s ,  he n o n e th e le s s  recommended t h e i r  use whenever t im e  and 

f in a n c es  p e rm i t .  His views were echoed by B a r t l e t t  (1960, p .  704) 

who found t h a t  p e rs o n a l  i n te r v ie w s  in tro d u c ed  u n a n t i c ip a t e d  re sponses  

not p re s e n t  in  te le p h o n e  o r  q u e s t i o n n a i r e  t e c h n iq u e s .  McGinnies 

(1965, p . 8) a t t r i b u t e d  t h i s  d i f f e r e n c e  to  th e  "empathy p r e s e n t  in  

f a c e - to - f a c e  c o n v e rs a t io n  which i s  m iss ing  v i a  t h e  te l e p h o n e ."

While t h i s  in c r e a s e d  w i l l i n g n e s s  by re sp o n d e n ts  in  p e r s o n a l  

in te rv ie w s  t o  v o lu n te e r  a d d i t i o n a l  in fo rm a t io n  adds t o  th e  d e p th  o f  

r e s e a rc h  d a t a  c o l l e c t e d ,  i t  can a l s o  have i t s  d raw backs. S c h u l tz  

(1964, p. 283) found t h a t  some re sp o n d e n ts  in  p e r s o n a l  i n te r v ie w  

s i t u a t i o n s  became so e a g e r  t o  p l e a s e  th e  in te r v ie w e r  t h a t  th ey  

a c tu a l ly  r e p o r te d  r e c o g n i t i o n  o f  j i n g l e s ,  s lo g a n s ,  and campaigns 

which had never been  a i r e d  o v e r  t e l e v i s i o n  o r  r a d i o .  T h e r e f o r e ,  

tak ing  i n t o  c o n s id e r a t io n  th e  t im e  r e q u i re d  to  e x e c u te  e a ch  p e rs o n a l  

in te r v ie w ,  and a f t e r  co n d u c tin g  s e v e r a l  " t e s t  in te r v ie w s "  u s in g
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m odif ied  in te r v ie w  fo rm s, on ly  100 p e rso n a l  in te rv ie w s  were inc luded  

i n  th e  sam pling  p r o j e c t .  The s p e c i f i c  p e rso n a l  in te r v ie w  form used 

i n  t h i s  r e s e a r c h  e f f o r t  i s  a t t a c h e d  to  t h i s  d i s s e r t a t i o n  as  Appendix

c.

P u b l ic  s e r v i c e  announcement sc h ed u le

With a one-week p u b l ic  s e r v i c e  announcement schedu le  p rep a red  

f o r  each  of th e  t h r e e  media forms in  the  community, and a December 

15 , 1969, d a te  s e t  f o r  commencement of b r o a d c a s t in g ,  th e  i n i t i a l  

s c h e d u l in g  t a s k  was t o  e s t a b l i s h  s p e c i f i c  d a te s  f o r  the  u se  o f  the  

announcements by each  i n d iv id u a l  media form. " T r i a l "  p e r s o n a l  and 

te le p h o n e  in te r v ie w s  were conducted  to  d e te rm ine  th e  amount o f  time 

n e c e s s a ry  f o r  e x e c u t io n  and t a b u l a t i o n  o f  the  sam pling r e sp o n se s  

a f t e r  each  media form had com pleted  i t s  one-week p u b l ic  s e r v i c e  

announcement s c h e d u le .  I t  was e s t a b l i s h e d  t h a t  a  minimum of ten  days 

would be r e q u i r e d  f o r  th e  com ple tion  of 250 te le p h o n e  in t e r v i e w s ,

25 p e r s o n a l  i n t e r v i e w s ,  and th e  t a b u l a t i o n  o f  up to  125 r e tu r n e d  

q u e s t i o n n a i r e s .  T h e r e f o r e ,  w i th  th r e e  one-week p u b l ic  s e r v i c e  

announcement s c h e d u le s  and f o u r  te n -d a y  in te r v ie w  and q u e s t io n n a i r e  

p e r io d s  inv o lv ed  i n  th e  t o t a l  p r o j e c t ,  th e  a p p r o p r i a t e  a c t i v i t i e s  

were sim ply back -t im ed  from th e  December 15, 1969, a n t i c i p a t e d  a i r  

d a t e .
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The o r i g i n a l  schedu le  was as  fo l lo w s :

O ctober 1 4 -0 c to b e r  23 -  A dm in is te r  " p r e - t e s t "  in te rv ie w s
and q u e s t i o n n a i r e s .

October 24-O ctober 30 -  One-week t e l e v i s i o n  schedu le  of
p u b l i c  s e r v i c e  announcements.

O ctober 31-November 9 - A dm in is te r  second s e t  o f in te rv ie w s
and q u e s t io n n a i r e s .

November 10-November 16 - One-week r a d io  sch ed u le  o f  p u b l ic
s e r v i c e  announcements.

November 17-November 26 -  A dm in is te r  t h i r d  s e t  o f  in te rv ie w s
and q u e s t io n n a i r e s .

November 27-December 3 -  One-week newspaper schedu le  o f
p u b l i c  s e rv ic e  announcements.

December 4-December 13 -  A dm in is te r  " p o s t - t e s t "  s e t  o f
in te r v ie w s  and q u e s t i o n n a i r e s .

S chedule  e x e c u t io n . The s c h ed u le  was s e t  in  motion on October 

14, 1969, and th e  " p r e - t e s t "  s e t  o f  in te rv ie w s  and q u e s t io n n a i r e s  was 

a d m in is te re d  in  time to  b e g in  th e  one-week schedu le  o f  t e l e v i s i o n  

p u b l ic  s e r v i c e  announcements on O c tober  24.

On O ctober  27 th e  e n g in e e r s  and p r o d u c t io n - l in e  assembly 

w orkers employed by th e  G e n e ra l  E l e c t r i c  Company began an employee 

s t r i k e  a g a in s t  t h a t  company, a f f e c t i n g  147,000 G enera l  E l e c t r i c  

employees a c ro s s  th e  U nited  S t a t e s .  G enera l  E l e c t r i c  was th e  company 

which had won th e  c o n t r a c t  t o  i n s t a l l  th e  t e l e v i s i o n  t r a n s m i t t e r  f o r  

th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  S ince  i t  was not im m ediately  

known i f  t h e  s t r i k e  would d e la y  th e  shipm ent and i n s t a l l a t i o n  o f  th e  

t r a n s m i t t e r ,  and pos tpone  th e  a i r  d a te  be ing  announced in  th e  s e r i e s
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of t e l e v i s i o n  p u b l ic  s e r v i c e  announcements be ing  run a t  t h a t  t im e , 

s a le s  r e p r e s e n t a t i v e s  a t  G eneral E l e c t r i c  were c o n ta c te d  to  a s c e r t a i n  

th e  deg ree  to  which the  s t r i k e  would a f f e c t  the  a i r  d a t e .  S ince  the  

complete e f f e c t  of the  s t r i k e  could  not im m ediately  be de te rm ined , 

the  t e l e v i s i o n  p u b l ic  s e r v i c e  announcements were a llowed to  complete 

t h e i r  schedu le  and the  second s e t  o f  q u e s t i o n n a i r e s  and in te rv ie w s  

was a d m in is te re d  acco rd ing  to  th e  t im e t a b l e .

C o n t in u a t io n  w ith  th e  p r o j e c t  was th en  suspended pending 

d e f i n i t e  n o t i c e  from G eneral  E l e c t r i c  abou t  the  shipment and i n s t a l 

l a t i o n  o f  the  t r a n s m i t t e r .  An a s su ra n c e  was re c e iv e d  by te lephone  

from the  G eneral E l e c t r i c  home o f f i c e  i n  S y ra cu se ,  New York, on 

November 21, t h a t  the  i n s t a l l a t i o n  would be completed on time d e s p i t e  

the  s t r i k e .  The one-week r a d io  sc h ed u le  o f  p u b l ic  s e r v i c e  announce

ments was s t a r t e d  November 22, co m p le tin g  i t s  run November 28. The 

t h i r d  s e t  of in te rv ie w s  and q u e s t i o n n a i r e s  was a d m in is te re d  beg inn ing  

November 29.

On December 2 ,  G eneral E l e c t r i c  t e s t e d  th e  tuned c r y s t a l s  which 

they had c o n s t ru c te d  and aged f o r  th e  t r a n s m i t t e r .  C r y s ta l s  must be 

s p e c i f i c a l l y  tuned f o r  th e  e x a c t  f requency  d e s ig n a te d  f o r  each 

t e l e v i s i o n  s t a t i o n  by th e  F e d e ra l  Communications Commission, They 

f a i l e d  to  meet the  r e q u i re d  s p e c i f i c a t i o n s ,  cau s in g  a 60-day de lay  

w h ile  a new s e t  was d e s ig n e d ,  b u i l t ,  t u n e d ,  and aged. This  d e la y  

changed th e  a n t i c ip a t e d  a i r  d a te  t o  F eb ruary  15, 1970,
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To com pensate f o r  th e  postponement in  th e  a n t i c i p a t e d  a i r  d a t e ,  

which had been announced over two o f  th e  th r e e  media forms as 

December 15, 1969, the  fo l lo w in g  changes in  the  r e s e a r c h  schedule  

were made:

1. The newspaper p u b l ic  s e r v i c e  announcem ents, which had 
been s e n t  to  The D aily  Eagle  f o r  p u b l i c a t i o n ,  were 
w ithdraw n.

2 . Those announcements were r e w r i t t e n  to  r e f l e c t  the  
a n t i c i p a t e d  a i r  d a te  of February  15, 1970.

3. A n o t i c e  was s e n t  to  a l l  t h r e e  m edia, announcing 
the  6 0 -.day postponem ent.

4 . N o ting  t h a t  t h e r e  was a space  of 22 days between the  
c o n c lu s io n  of th e  announcements on t e l e v i s i o n  and 
the  f i r s t  day o f  the  r a d i o  announcements, 22 days 
were counted o f f  from th e  co n c lu s io n  o f  th e  r a d io  
announcem ents, and the  newspaper announcements were 
r e - s c h e d u le d  t o  begin th e  day a f t e r  t h a t  22 day 
p a u se .

5 .  The newspaper announcements were p u b l ish e d  a t  th e  
r a t e  o f  one p e r  day, b eg in n in g  December 21 , 1969, 
and e n d ing  December 28, .No paper  was p u b l is h e d  on 
C h r is tm as  day , and December 27 was a  S a tu rd a y .  The 
announcements t h e r e f o r e  covered  an e ig h t  day p e r io d .

6 . The f i n a l  s e t  o f  in te rv ie w s  and q u e s t i o n n a i r e s  was 
a d m in is te re d  b e g inn ing  December 2 9 , '1 9 6 9 ,  and 
e n d in g  January  7 ,  1970.

T his  r e v i s e d  sch ed u le  was execu ted  w ith  an e q u a l  number o f  days 

between each  o f  th e  t h r e e  media announcement s c h e d u le s .  F u r th e r ,  

th e  only  i tem  m odif ied  was the a n t i c i p a t e d  a i r  d a t e ,  changed to  

February  15, 1970 on th e  newspaper announcements. By h o ld ing  back 

the  newspaper announcement schedu le  u n t i l  a f t e r  th e  o r i g i n a l  

December .15 a i r  d a te  had passed ,  co n fu s io n  among th e  a r e a  r e s i d e n t s
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was reduced . A c c o rd in g ly ,  as i s  d e s c r ib e d  in  C hap ter  IV, r e s p o n s e s  

o f  "February  15, 1970,"  g iven  in  r e p ly  to  q u e s t io n s  asked a f t e r  the  

newspaper announcement s c h e d u le ,  were coun ted  as c o r r e c t .  S in c e  th e  

newspaper announcement sch ed u le  was conducted a f t e r  th e  o r i g i n a l  a i r  

d a te  had been p a s s e d ,  no "December 15, 1969," answers were g iv en  

d u r in g  the f i n a l  i n t e r v i e w  and q u e s t i o n n a i r e  sequence .

S e le c t io n  o f  media f a c i l i t i e s

Because th e  o b j e c t i v e  of th e  r e s e a r c h  was to  t e s t  the r e l a t i v e  

e f f e c t i v e n e s s  o f  t e l e v i s i o n ,  r a d i o ,  and th e  newspaper in  the  Bryan- 

C o llege  S t a t i o n  a r e a ,  one of each  o f  th e  ty p e s  of e x i s t i n g  load

f a c i l i t i e s  had to  be used f o r  th e  p r e s e n t a t i o n  o f  th e  p u b l ic  i n f o r 

m ation announcements. KBTX-TV was the  on ly  lo c a l  t e l e v i s i o n  s t a t i o n  

and The D aily  Eag le  was th e  o n ly  s u b s c r i p t i o n  newspaper p u b l ish e d  

l o c a l ly  and s e rv in g  th e  e n t i r e  a r e a .  Though th e r e  were two r a d io  

s t a t i o n s ,  KORA and WTAW, the  d e c i s i o n  was made to  use  only one

f a c i l i t y .  The j u s t i f i c a t i o n  f o r  t h i s  d e c i s i o n  was based on th e  f a c t

t h a t  c e r t a i n  q u e s t i o n n a i r e  and i n te r v ie w  q u e s t io n s  asked the  resp o n d 

e n t  to  r e c a l l  w hether  s p e c i f i c  in fo r m a t io n  he had a c q u ired  abou t  the  

new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  had g e n e ra te d  from a s p e c i f i c  

s o u rc e .  I f  th e  r e sp o n se  was " y e s , "  he was asked to  name t h a t  s o u rc e .

Assuming t h a t  th e  ta s k  o f  remembering a sou rce  o f  in fo rm a t io n  

would be a d i f f i c u l t  o n e ,  c a t e g o r i c a l  a n sw e rs ,  such as  " t e l e v i s i o n , "  

" r a d i o , "  " th e  new spaper,"  and " g e n e r a l  c o n v e rs a t io n "  were coun ted  as
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a c c e p ta b l e .  But i f  more than one of any media form were u se d ,  th e se  

g e n e ra l  re s p o n s e s  would p rov ide  no c lu e  as t o  which o f  th e  two 

s i m i l a r  media ty p e s  was th e  most o r  l e a s t  r e s p o n s ib le  f o r  th e  r e s u l t s  

o b ta in e d .  T h e r e f o r e ,  the  r a d io  s t a t i o n  w ith  the  most f l e x i b l e  

schedu le  o f  p u b l i c  s e r v i c e  time a v a i l a b l e  was s e le c te d  to  r e p r e s e n t  

i t s  media form in  the  r e s e a rc h  p r o j e c t .  That s t a t i o n  was KORA.

Frequency o f  announcements. As d e s c r ib e d  by Crawford <1965, 

p. 2 6 3 ) ,  th e  S ta n d a rd  Rate & Data S e rv ic e  i s  a commercial f i rm  which 

p u b l i s h e s ,  each  m onth, a volume o f  s t a t i s t i c a l  in fo rm a t io n  about each 

of th e  m ajor form s o f  mass com m unications, l i s t i n g  th e  a d v e r t i s i n g  

r a t e s  and " c i r c u l a t i o n "  f i g u r e s  f o r  every  t e l e v i s i o n  s t a t i o n ,  r a d io  

s t a t i o n ,  and newspaper in  the  United S t a t e s .  C i r c u l a t i o n  r e f e r s  to  

the  number of househo lds  turned  on t o  a p a r t i c u l a r  r a d io  o r  t e l e v i s i o n  

s t a t i o n  a t  a g iv e n  p e r io d  o f  time d u r in g  th e  day o r  e v e n in g .  I f  a 

t e l e v i s i o n  s t a t i o n ' s  average  d a i l y  c i r c u l a t i o n  i s  g iv en  by th e  

S tandard  Rate & Data  S e rv ic e  as  5 ,0 0 0 ,  f o r  exam ple, an a d v e r t i s e r  

p u rc h a s in g  tim e on t h a t  s t a t i o n  cou ld  ex p ec t  an average  o f  5 ,000 

househo lds  to  be tuned  i n  to  t h a t  s t a t i o n  d u r in g  any p a r t i c u l a r  

moment d u r in g  th e  day .

In  newspaper a d v e r t i s i n g ,  c i r c u l a t i o n  r e f e r s  t o  th e  average  

number o f  newspapers so ld  by t h a t  p a r t i c u l a r  p u b l i s h e r  each  day. 

T h e r e f o r e ,  an a d v e r t i s e r  p u rch a s in g  newspaper space  w ith  a newspaper 

which q u o te s  a  S ta n d a rd  Rate & D ata  S e rv ic e  c i r c u l a t i o n  o f  10,000 

could  ex p ec t  h i s  a d v e r t is e m e n t  t o  rea c h  10,000 h o u seh o ld s .
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The S tandard  R a te  & Data S e rv ic e  (Sep tem ber, 1969, ppg. 341,

522, 818) q u o te s  th e  fo l lo w in g  av e ra g e  d a i l y  c i r c u l a t i o n  f i g u r e s :

(1) KORA 3 ,1 0 0 ;  (2) KBTX-TV 6 ,400 ;  and (3) The D aily  Eagle 12,200. 

From th e se  f i g u r e s  i t  was determ ined  t h a t  fo u r  announcements p e r  day 

over  KORA d u r in g  i t s  p u b l ic  s e rv ic e  announcement s c h e d u le ,  and two 

announcements p e r  day over  KBTX-TV, would n e a r ly  e x a c t ly  approxim ate  

th e  d a i l y  c i r c u l a t i o n  f ig u r e  f o r  a s i n g l e  d a i l y  announcement c a r r i e d  

by The D aily  Eagle  d u r in g  i t s  s c h e d u le .  I t  should  be noted  t h a t  th e  

c i r c u l a t i o n  f i g u r e s  quoted were f o r  t h e  B ryan-C ollege  S t a t io n -K u r te n -  

S t e e l e  S to re  a r e a  o n ly .

Media usage sequence s e l e c t i o n . O p e ra t in g  under the  assum ption  

t h a t  no a d d i t i o n a l  media techn ique  o r  usage would enhance th e  p en e 

t r a t i o n  of p u b l ic  in fo rm a t io n  m essages p re s e n te d  i n i t i a l l y  over 

t e l e v i s i o n ,  th e  r e s e a r c h e r  dec ided  to  use  th e  t e l e v i s i o n  medium f i r s t  

o f  th e  t h r e e  m edia. A c o i n - f l i p  de te rm ined  th e  placement o f  r a d i o ,  

th en  newspaper u sa g e ,  a f t e r  the  i n i t i a l  t e l e v i s i o n  announcement 

sc h e d u le .

Conten t s i m i l a r i  t i e s  and d i f f e r e n c e s . Each of th e  announcements 

p rep a re d  f o r  use by a l l  media forms in c lu d e d  th re e  common item s of 

in fo rm a t io n :  (1) The c a l l  l e t t e r s  o f  th e  new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n  (KAMU-TV); (2 )  The channel number o f  th e  s t a t i o n  (1 5 ) ;  and 

(3) The a n t i c i p a t e d  a i r  d a te  (December 15, 1969, on th e  t e l e v i s i o n  

and r a d io  announcem ents , and F ebruary  15, 1970, in  th e  newspaper 

announcem ents) .  T h is  common in fo r m a t io n  enab led  th e  measurement o f
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th e  c u m u la tiv e  e f f e c t  o f  a l l  t h r e e  media forms in  c r e a t i n g  p u b l ic  

awareness toward th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .

However, the  o th e r  in fo rm a t io n  conveyed by each  in d iv id u a l  

medium was d i s t i n c t  from t h a t  p re s e n te d  by th e  o th e r  two media. For 

example, each  of th e  te le v is io n 'a n n o u n c e m e n ts  d e a l t  w ith  programming 

of  a news or p u b l ic  in fo rm a t io n  n a tu r e  to  be o f f e r e d  by th e  new 

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  One such program was d iscu ssed  in  

each one-m inu te  announcement, in c lu d in g  th e  t i t l e  of the  program, 

i t s  l e n g t h ,  how many times each  week i t  could  be seen on th e  new 

s t a t i o n ,  and o th e r  p e r t i n e n t  d e t a i l s .  The s p e c i f i c  s c r i p t  copy from 

which each  o f  th e s e  t e l e v i s i o n  announcements was produced i s  a t t a c h e d  

t o  t h i s  d i s s e r t a t i o n  as Appendix D.

The announcements p repared  f o r  r a d io  d isc u s s e d  programming of 

an e n te r ta in m e n t  n a tu re  to  be p re s e n te d  by th e  new s t a t i o n .  The 

fo rm at o f  each was s im i la r  to  t h a t  o f  th e  t e l e v i s i o n  announcements, 

m en tion ing  th e  t i t l e  o f  the  program, i t s  n a tu r e ,  how o f te n  i t  could  

be se e n ,  and o th e r  s a l i e n t  f e a t u r e s .  The s p e c i f i c  s c r i p t  copy i s  

found in  Appendix E,

Each of the  announcements p repared  f o r  the  newspaper d isc u sse d  

i n s t r u c t i o n a l  o r  e d u c a t io n a l  programming. The form at was changed to  

conform t o  a c c e p ta b le  j o u r n a l i s t i c  s t y l e  b u t  the  e s s e n t i a l  elem ents 

o f  each s p e c i f i c  program, i t s  t i t l e ,  s u b je c t  m a t t e r ,  and how o f te n  

i t  could  be seen were inc luded  in  each newspaper announcement. The 

s p e c i f i c  r e l e a s e  forms are  a t ta c h e d  as  Appendix F.
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To summarize, news program in fo rm a tio n  was p re s e n te d  v i a  

t e l e v i s i o n ,  e n te r ta in m e n t  program in fo rm a t io n  v i a  r a d i o ,  and i n 

s t r u c t i o n a l  in fo rm a t io n  was g iven  v ia  newspaper. By c l e a r l y  s e p a r a t 

ing  th e  program ty p e s ,  and p r e s e n t in g  in fo rm a t io n  about on ly  one ty p e  

of programming v i a  each medium, s p e c i f i c  impact r e g i s t e r e d  by each 

medium could  be measured. At th e  same t im e, accu racy  in  r e c a l l  of 

s o u rc e s  o f  in fo rm a t io n  cou ld  be checked v i a  th e  q u e s t i o n n a i r e  and 

i n te r v ie w  re sp o n se s  g iven  a t  each  s te p  in  the  p ro c e s s .  I f  a re sp o n d 

e n t  a t t r i b u t e d  one medium a s  th e  sou rce  o f  in fo rm a t io n  he could only  

have r e c e iv e d  from ano ther  medium, i t  was concluded t h a t  h i s  r e l i a n c e  

on t h a t  e r r o n e o u s ly  c r e d i t e d  medium f o r  in fo rm a t io n  was so  s tro n g  

t h a t  he a t t r i b u t e d  h i s  knowledge to  i t ,  r a t h e r  th a n  to  th e  p roper  

s o u rc e .

Q u e s t io n n a i re  c o n te n t  r a t i o n a l e

S in c e  th e  m ailed q u e s t io n n a i r e  a ssu red  th e  resp o n d en t  t h a t  h i s  

i d e n t i t y  would remain anonymous, the  q u e s t io n s  asked in  t h a t  sam pling 

in s t ru m e n t  inc luded  s e v e r a l  p e rs o n a l  v a r i a b l e s  such  as r a c e ,  l e v e l  o f  

e d u c a t io n a l  a t t a in m e n t ,  and t o t a l  annual income. These q u e s t io n s  

were asked i n  a d d i t io n  to  th o se  concerned w ith  v iew in g ,  l i s t e n i n g ,  

and r e a d in g  h a b i t s  and p r e f e r e n c e s .  S in ce  th e  m ailed  q u e s t io n n a i r e  

was more comprehensive in  i t s  range o f  q u e s t io n s  than e i t h e r  the  

te le p h o n e  o r  p e rs o n a l  i n te r v ie w  form s, the  r a t i o n a l e  behind  i t s  

q u e s t io n  c o n te n t  and sequence s e l e c t i o n  a ls o  j u s t i f i e d  th e  q u e s t io n
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c o n te n t  and sequence s e l e c t i o n  used on th e  o th e r  two sampling 

in s t r u m e n ts .

The e x p la n a t io n  p a g e . Each m ailed  q u e s t io n n a i r e  was a t ta c h e d  

to  a "cover  s h e e t , "  w r i t t e n  in  b u s in e s s  l e t t e r  form, e x p la in in g  th e  

purpose of th e  q u e s t i o n n a i r e ,  m e n t io n in g  th e  t o t a l  s iz e  of th e  sample 

to  be used , and a s s u r in g  th e  r e sp o n d e n t  t h a t  h i s  answers would rem ain 

anonymous. Each te lep h o n e  and p e r s o n a l  i n te r v ie w  began w ith  a s i m i l a r  

e x p la n a t io n  and o f f e r e d  th e  same a s s u r a n c e  of anonymity. Copies of 

the te le p h o n e  in te r v ie w  form, th e  m a i le d  q u e s t io n n a i r e  form , and the  

p e rso n a l  in te r v ie w  form a re  in c lu d e d  i n  Appendix A, Appendix B, and 

Appendix C, r e s p e c t i v e l y .

R ap p o r t . The American R e se a rc h  Bureau (1968 , p . 14) s u g g e s ts

s t a r t i n g  any q u e s t io n n a i r e  o r  i n t e r v i e w  w ith  an " i c e  b r e a k e r , "  a

q u e s t io n  which r e q u i r e s  some th o u g h t  b e f o r e  p ro v id in g  an answ er, bu t

one which i s  n e i t h e r  too  p e rso n a l  no r  to o  a b s t r a c t .  Some re sp o n d e n ts

may s t i l l  be r e l u c t a n t  to  answer q u e s t i o n s  a f t e r  they  have c o n s e n te d ,

so an "easy"  bu t v a l id - a p p e a r in g  f i r s t  q u e s t io n  h e lp s  a l l e v i a t e  th e
*

f e e l i n g  of t r e p i d a t i o n .

The f i r s t  q u e s t io n  asked i n  t h e  q u e s t i o n n a i r e  was, "How long 

have you l iv e d  in  th e  B ryan -C o llege  S t a t i o n  a re a ? "  Though no t v i t a l  

to  th e  measurement o b j e c t iv e s  o f  t h e  q u e s t i o n n a i r e ,  i t  se rved  an 

im portan t  f u n c t io n  i n  " g e t t i n g  th e  r e sp o n d e n t  s t a r t e d . "

Family make-up. The next two q u e s t io n s  se rved  to  i d e n t i f y  th e  

i n d iv id u a l s  l i v i n g  i n  th e  h o u se h o ld .  Q u e s t io n  #2 asked "How many
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a d u l t s  a r e  now l i v i n g  in  your household?"  and "How many c h i ld r e n  a re  

now l i v i n g  in  y o u r  househo ld?"  Q u e s t io n  #3 asked "What i s  th e  age 

and sex o f  each c h i l d  now l iv i n g  in  your househo ld?"

E d u c a t io n a l  a t t a in m e n t . The n ex t  two q u e s t io n s  concerned  the  

le v e l  o f  e d u c a t io n a l  a t t a in m e n t  completed by th e  husband and w ife  of 

the  househo ld .  Q u e s t io n  #4 asked th e  responden t  t o  " C i r c l e  the  

number c o r re s p o n d in g  to  th e  h ig h e s t  e d u c a t io n a l  l e v e l  completed by 

the  husband of th e  h o u se h o ld ."  The q u e s t io n  in c lu d e d  the  fo l lo w in g  

s c a l e  t o  be marked by th e  resp o n d e n t :

Grade School J r .  Hi. S r .  Hi C o l leg e  Graduate

1 2  3 4 5 6 7 8 9 10 11 12 F r .  Soph. J r .  S r .  M aster Doctor

Q ues t ion  #5 asked th e  same q u e s t io n  o f  the  w ife  o f  th e  househo ld ,  and 

prov ided  an i d e n t i c a l  s c a l e  to  be marked by th e  r e s p o n d e n t .

Economic s t a t u s . Q ues t ion  #6 was concerned w i th  i d e n t i f y i n g  the  

economic s t a t u s  o f  th e  f a m i ly .  I t  asked th e  re sp o n d e n t  to  "Check the  

c a te g o ry  c o rre sp o n d in g  t o  the  t o t a l  annual income ea rned  by a l l  work

ing  members o f  th e  h o u se h o ld ."  The fo l lo w in g  t a b l e  o f  income ranges
»

was p ro v id e d ,  from  which th e  re sp o n d e n t  could  s e l e c t  th e  a p p ro p r ia te  

range :

Below - $ 2 ,500  p e r  y e a r  _. $10,001 - $25,000 pe r  y e a r  ____.

$2,501 - $ 5 ,000  p e r  y e a r  _. $25,001 - $50,000 p e r  y e a r  ____.

$5,001 - $10 ,000  p e r  y e a r  _. Above - $50,000 p e r  y e a r  ____.

k
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Race. Q uestion  #7 asked "Of what r a c e  a re  the fam ily  members 

of your  household?" The t a b u l a t i o n  o f  the  re sponses  to  t h i s  q u e s t io n  

enab led  the  c a t e g o r i z a t i o n  o f  v ie w in g ,  r e a d in g ,  and l i s t e n i n g  h a b i t s ,  

as a fu n c t io n  o f  r a c e .

Answer c a t e g o r i z a t i o n

The answers p rov ided  to q u e s t io n s  #3 through #7 placed each 

responden t  in  a s p e c i f i c  ca te g o ry  in  each o f  fo u r  sub -g roups .  In  

a d d i t i o n  to  a g e n e ra l  t a l l y  s h e e t ,  upon which a l l  re sponses  were 

r e c o rd e d ,  s e p a r a te  t a l l y  s h e e ts  were p re p a re d ,  each one c o rre sp o n d in g  

to  each  p o s s ib le  c a te g o ry  in d ic a te d  by th e  response  a l t e r n a t i v e s  

l i s t e d  in  q u e s t io n s  #3 through  #7 . Four c a te g o r i e s  were e s t a b l i s h e d  

t o  co v e r  a l l  p o s s ib l e  r e sp o n se s  t o  q u e s t io n  #3 , which asked f o r  th e  

number of c h i ld r e n  l i v i n g  in  the  hou seh o ld ,  and the  age o f  each 

c h i l d .  Those c a t e g o r i e s  were e s t a b l i s h e d  as fo l lo w s :

1. No c h i l d r e n .

2. One t o  two c h i l d r e n ,  each  c h i l d  12 y e a rs  o ld  or younger.

3 . One to  two c h i l d r e n ,  one o r  more o f  whom i s  more th an  
12 y e a r s  o ld .

4. More th an  two c h i l d r e n ,  a l l  ages .

The c a t e g o r i e s  were e s t a b l i s h e d  t o  s e p a r a te  th e  responses  g iven  by 

f a m i l i e s  w i th  no c h i l d r e n ,  th o se  w i th  c h i l d r e n  in  grade s c h o o l ,  

th o se  w ith  c h i ld r e n  in  g rade  sc h o o l  and secondary  sc h o o l ,  and th o se  

w i th  c h i ld r e n  o f  v a r io u s  ages .
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Five e d u c a t io n a l  a t t a in m e n t  c a te g o r i e s  were e s t a b l i s h e d ,  each 

one c o rre sp o n d in g  to  th e  t i t l e s  of "Grade S chool,"  " J u n i o r  H igh ,"  

"S en io r  H igh ,"  " C o l le g e ,"  and "G rad u a te ,"  a v a i l a b l e  i n  q u e s t io n  #4. 

Economic s t a t u s  c a t e g o r i e s  were e s t a b l i s h e d  f o r  each of the  s ix  

income l e v e l  ra n g e s  o f f e r e d  i n  q u e s t io n  #6 . S e p a ra te  c a t e g o r i e s  fo r  

"W hite ,"  "N egro ,"  and "Mexican-American" re sponses  were e s t a b l i s h e d  

fo r  q u e s t io n  #7 .

Responses t o  th e  q u e s t io n n a i r e s  which were r e t u r n e d  by m ail 

were then  e n te r e d  on fo u r  t a l l y  s h e e t s ,  c o rre sp o n d in g  t o  th e  ca te g o ry  

under the f o u r  a re a s  ( c h i ld r e n  l iv in g  a t  home, e d u c a t io n a l  l e v e l ,  

economic s t a t u s ,  and ra c e )  i n t o  which each  resp o n d en t  f e l l .  I n  t h i s  

way, v iew ing , l i s t e n i n g ,  and reading- h a b i t s  and p r e f e r e n c e s  o f  those  

in each  c a te g o ry  cou ld  be compared w ith  th o se  in  each  o f  th e  o t h e r  

c a t e g o r i e s .  I t  was hoped t h a t  t h i s  c a t e g o r i z a t i o n  would r e v e a l  any 

media te c h n iq u e  e f f e c t i v e n e s s  changes among people  o f  d i f f e r e n t  r a c e ,  

economic s t a t u s ,  e d u c a t io n a l  a t t a in m e n t ,  o r  number o f  c h i l d r e n  l i v i n g  

a t  home.
/

Q u es t io n s  #8 th rough  #12 were des igned  t o  d i s c o v e r  th e  p resence  

of the  v a r io u s  media forms i n  the  househo ld . "How many b la c k  and 

w h ite  t e l e v i s i o n  s e t s  a re  t h e r e  in  your household? How many c o lo r  

t e l e v i s i o n  s e t s  a r e  t h e r e  i n  your household?"  and, "A re  any o f  your 

t e l e v i s i o n  s e t s  equipped w ith  a  UHF t u n e r ,  to  e n a b le  t h e  r e c e p t io n  

of ch an n e ls  14 th rough  83?" Q uestion  #9 asked "How many r a d io s  are  

t h e r e  in  y ou r  househo ld?"  S in ce  the  American R esearch  Bureau
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(1968, p. 29) re v e a le d  t h a t  AO p e r  cen t  of a l l  r a d io  l i s t e n i n g  was 

done in  th e  au to m o b ile ,  q u e s t i o n  #10 asked "How many o f  your fam ily  

au tom obiles  a re  equipped w i th  r a d io s ? "  At the  time o f  th e  r e s e a rc h  

p r o j e c t ,  th e  community was se rv e d  by only one community an tenna  

t e l e v i s i o n  system . T h e re fo re ,  q u e s t io n  #11 asked the responden t  

" I s  your home se rv ed  by th e  Midwest Video C o rp o ra t io n  TV Cable 

system ?" Q uestion  #12 asked "Do you s u b s c r ib e  to  The D aily  E ag le?" 

and inc luded  space where th e  responden t  was asked to  " L i s t  below the  

names o f  any o th e r  newspaper to  which you s u b s c r ib e . "

H ab its  and p re fe re n c e s

T e le v is io n  v iew in g . The n ex t  th re e  q u e s t io n s  were des igned  to

le a r n  the  viewing h a b i t s  and p r e f e re n c e s  o f  th e  r e s p o n d e n t .  Q uestion

#13 asked "About how many ho u rs  pe r  day i s  a t e l e v i s i o n  s e t  i n  your

household  tu rned  on w ith  one o r  more fam ily  member w atch ing  i t ? "

th en  pursued th e  q u e s t io n in g  by ask ing  "Which fam ily  member w atches

most?" and "Which fa m i ly  member watches l e a s t ? "  Q u es t io n  #14 asked
»

"Which t e l e v i s i o n  s t a t i o n ,  i f  any , i s  watched more th a n  th e  o th e r s ? "  

and " I s  t h e r e  any p a r t i c u l a r  r ea so n  f o r  t h a t  cho ice?"  Q ues t ion  #15 

fo llow ed  w ith  "Are t h e r e  any t e l e v i s i o n  s t a t i o n s  you d e l i b e r a t e l y  

avoid  w atching?" I f  th e  re sp o n d e n t  answered y e s ,  th e  second p a r t  

o f  the  q u e s t io n  asked " I f  s o ,  why?" and p rov ided  sp ace  f o r  th e  

answer.
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Radio l i s t e n i n g . Q u e s t io n s  #16 , #17 and #18 sought the  same 

in fo rm a t io n  about r a d io  l i s t e n i n g  h a b i t s  and p r e f e re n c e s  t h a t  th e  

p rev ious  th r e e  q u e s t io n s  asked about t e l e v i s i o n .  The only augmen

t a t i o n  in  th e  r a d io  l i s t e n i n g  sequence was the  a d d i t io n  o f  the  

q u e s t io n  "About how many hours  p e r  day i s  the  r a d io  in  your c a r  

turned on?" A ll  o th e r  r a d i o  q u e s t io n s  were i d e n t i c a l  to  those  in  

the  t e l e v i s i o n  sequence.

Newspaper r e a d in g . Q u es t io n  #19 ask ed ,  "Does every  member o f  

your household who i s  o ld  enough t o  read  tak e  tim e each day to  read  

a newspaper?" The sequence o f  q u e s t io n s  from #13 th rough #19 

assessed  th e  v iew in g ,  l i s t e n i n g ,  and rea d in g  p a t t e r n s  and h a b i t s  

p re se n t  in  th e  household .

Media p r e f e r e n c e . Once th e  d e g re e  t o  which t e l e v i s i o n ,  r a d i o ,  

and the newspaper were used in  th e  home was e s t a b l i s h e d ,  the  purpose

of q u e s t io n  #20 was to  ask  th e  resp o n d en t  which o f  th e  th r e e  was most

im portan t  t o  th e  members o f  th e  fam ily  f o r  th e  a c q u i s i t i o n  o f  news. 

The q u e s t io n  a sk ed ,  "Of th e  t h r e e  m edia , t e l e v i s i o n ,  r a d io  and the  

newspaper, which do th e  a d u l t  fam ily  members depend upon most f o r  

news o r  in fo rm a t io n ? "  The second p a r t  o f  the  q u e s t io n  asked th e

same in fo rm a t io n  about th e  fam ily  c h i l d r e n .

Exposure t o  e d u c a t io n a l  t e l e v i s i o n

E x i s t i n g  e d u c a t io n a l  programming. The purpose  o f  q u e s t io n  #21 

was to  d e te rm in e  th e  d eg ree  to  which th e  responden t  was f a m i l i a r  w ith
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a v a i l a b l e  e d u c a t io n a l  t e l e v i s i o n  programming. The q u e s t io n s  asked 

i f ,  " I n  your home, does any fa m i ly  member e v e r  watch KUHT-TV, th e  

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  from Houston?" P u rsu in g  the  q u e s t io n  

f u r t h e r ,  th e  re sp o n d e n t  was a sk e d ,  " I f  s o ,  how o f t e n  i s  KUHT-TV 

watched in  your home?" Then, "Does any fam ily  member have a 

p a r t i c u l a r  program from KUHT-TV which he o r  she w atches  r e g u l a r l y ? "  

And f i n a l l y ,  " I f  s o ,  what a r e  th e  program o r  program s?" From t h i s  

q u e s t i o n ,  i t  cou ld  be de te rm in e d  w h e th e r  th o se  who could r e c a l l  

in fo rm a t io n  about the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  were th o se  

who had p rev io u s  ex p o su re  to  e d u c a t io n a l  t e l e v i s i o n  programming, o r  

had n ev e r  e x p e r ien c e d  t h a t  ty p e  of s e r v i c e .

P rev ious  knowledge a b o u t  th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  

Q uestion  #22 began th e  sequence  of i n q u i r i e s  c o n c e rn in g  the  knowledge 

o b ta in e d  by the  r e sp o n d e n t  a b o u t  th e  new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n .  I t  a s k e d ,  " O th e r  th a n  t h i s  q u e s t i o n n a i r e ,  have you r e a d ,  

s e e n ,  o r  heard  any in fo r m a t io n  abou t a new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n  to  be lo c a te d  in  th e  B ry an -C o lleg e  S t a t i o n  community?" I t ,  

l i k e  th e  rem ainder  o f  th e  q u e s t i o n s ,  fo llow ed the  o r i g i n a l  by a s k in g ,  

"Where d id  you l e a r n  t h i s  i n fo r m a t io n ? "  This was done to  e n a b le  a 

comparison between th e  s o u rc e  which p rov ided  th e  in fo r m a t io n ,  and 

the so u rce  c r e d i t e d  by th e  r e s p o n d e n t  a s  hav ing  p rov ided  th e  

in fo rm a t io n .
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Media e f f e c t i v e n e s s

G enera l  m edia announcement s c h e d u le  t e s t . The n ex t  t h r e e  

q u e s t io n s  t e s t e d  t h e  e f f e c t i v e n e s s  o f  th e  th re e  media forms in  

conveying th e  t h r e e  common i tem s  o f  in fo rm a t io n  to  the  p u b l i c .  

Q ues t ion  #23 a s k e d ,  "When w i l l  t h i s  new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n  go on th e  a i r ? "  Q ues t ion  #24 asked "What channel number 

has th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  been a ss ig n e d ? "  and 

q u e s t io n  #25 asked "What c a l l  l e t t e r s  have been a ss igned  to  the  new 

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? "  Those th re e  i tem s o f  in fo rm a t io n  

were common e lem en ts  in  a l l  th e  announcements p rep a red  f o r  use by 

a l l  t h r e e  media fo rm s . To d e te rm in e  which o f  th e  th r e e  forms had 

been th e  most e f f e c t i v e  in  p a s s in g  th o se  items o f  in fo rm a t io n  to  

the  p u b l i c ,  each  o f  th e  q u e s t io n s  was fo llow ed  by the  q u e s t io n ,

"Where d id  you l e a r n  t h i s  in fo rm a t io n ? "

S p e c i f i c  m edia  announcement s c h e d u le  t e s t . Each o f  th e  nex t

th re e  q u e s t io n s  was des ig n ed  to  t e s t  th e  e f f e c t i v e n e s s  o f  one p a r t i c -
»

u l a r  media form i n  c r e a t i n g  aw areness  toward th e  new e d u c a t io n a l  

t e l e v i s i o n  s t a t i o n .  Q ues t ion  #26 a s k e d ,  "Have you r e a d ,  heard  o r  

seen a n y th in g  ab o u t  any o f  t h e  news and p u b l ic  S e rv ic e  programs to  

be o f f e r e d  by th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n s ? "  I f  the  

re sponden t  answered " y e s , "  he was a s k e d ,  "Can you r e c a l l  any of th e  

program names o r  ty p e s  to  be o f f e r e d ? "  This p rov ided  a s e q u e n t i a l  

measure o f  th e  s t r e n g t h  of th e  e f f e c t i v e n e s s  o f  the  media form i n
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p ro v id in g  th e  in fo rm a t io n  to  th e  responden t .  R e c a l l in g  t h a t  • 

announcements co n cern in g  news and p u b l ic  s e rv ic e  programs had been 

p repared  f o r  use by th e  t e l e v i s i o n  s t a t i o n  on ly ,  q u e s t io n  #26 conc lud 

ed by a s k in g ,  "Where d id  you le a r n  t h i s  in fo rm ation?"  The purpose 

o f  t h i s  q u e s t io n  th e n ,  was to  t e s t  the e f f e c t i v e n e s s  o f  t e l e v i s i o n  

to  convey s p e c i f i c  in fo rm a t io n  to  the  p u b l ic .  F u r th e r ,  i t  a t tem p ted  

to  measure t h e  accuracy  w ith  which responden ts  r e c a l l e d  th e  so u rc e  

from which th ey  o b ta in e d  in fo rm a t io n .

Q uestion  #27 ask ed ,  "Have you h ea rd ,  seen , o r  read  any th ing  

about any o f  th e  e d u c a t io n a l  and i n s t r u c t i o n a l  programs to  be o f f e r e d  

by the  new e d u c a t io n a l  t e l e v i s i o n  s t a t io n ? "  and, " I f  s o ,  can you 

r e c a l l  any o f  th e  program names o r  types  to  be o f f e r e d ? "  This  

in fo rm a t io n  was o f f e r e d  only by th e  newspaper. The q u e s t io n ,  "Where 

d id  you le a r n  t h i s  in fo rm a t io n ? "  again  was used t o  t e s t  th e  accu racy  

w ith  which th e  responden t  r e c a l l e d  the source  o f  in fo rm a t io n .

Q uestion  #28 a sk ed ,  "Have you se e n ,  read o r  heard any th in g  

about any o f  th e  e n te r ta in m e n t  programs to  be o f f e r e d  by th e  new 

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? "  and " I f  s o ,  can you r e c a l l  any o f  

th e  program names o r  types  to  be o f fe re d ? "  This  in fo rm a t io n  was 

b ro a d c a s t  on ly  over  th e  r a d io  s t a t i o n .  This q u e s t io n  concluded by 

ask ing  the  r e sp o n d e n t  where he learned  t h i s  in fo rm a t io n .

I t  should  be no ted  a t  t h i s  p o in t  t h a t  s p e c i a l  c a re  was ta k e n  

in  th e  wording and arrangem ent of q u e s t io n s  #26, #27, and #28 to 

minimize th e  " co a c h in g  e f f e c t "  of the  q u e s t io n  upon th e  answer
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g iv e n .  For example, the  q u e s t io n  sequence was not the  same as the

sequence o f  media forms used to  convey the  in fo rm a tio n  to the  p u b l ic .

The media sequence employed t e l e v i s i o n ,  r a d i o ,  and the  newspaper, 

in  t h a t  o r d e r .  The q u e s t io n s  r e f e r r e d  to  in fo rm a t io n  p resen ted  v ia  

t e l e v i s i o n ,  the  newspaper, and r a d i o ,  in  t h a t  o rd e r .  The sequence 

o f  q u e s t io n s  was n e i t h e r  th e  same nor th e  e x a c t  r e v e r s e  o f  th e  media 

sequence , and could  not have p ro v id e d  a d e l i b e r a t e  o r  subconscious 

cue to  th e  responden t  w ith  r e s p e c t  to  th e  sou rce  from which the  

in fo rm a t io n  was r e c e iv e d .  The wording o f  each  of th o se  q u e s t io n s  

was changed to  avoid r e p e t i t i o n  o f  verb  p a t t e r n s  which might have

se rv e d  as a "cue" to  the  so u rc e  from which th e  in fo rm a t io n  was

r e c e iv e d .  Reviewing th e  f i r s t  s i x  words in  each of th e  th r e e  q u e s 

t i o n s ,  th e  ve rb  sequence was as fo l lo w s :

2 6 . Have you r e a d ,  h e a rd ,  o r  s e e n . . .

27. Have you hea rd ,  s e e n ,  o r  r e a d . . .

28. Have you seen , r e a d ,  o r  h e a r d . . .

I n  no case  was th e  e x a c t  same verb  sequence r e p e a te d ,  and in no 

c a s e  was the  f i r s t  ve rb  i n  th e  sequence th e  c o r r e c t  one to  match th e  

s o u rc e  from which the  in fo rm a t io n  was r e c e iv e d .  In  t h i s  way,

"cu e in g "  was reduced to  a  minimum.

Opinion and, s u g g e s t io n  c a n v a s s . The f i n a l  q u e s t io n  took  

advan tage  of the  la rg e  sample s i z e  to  a c q u i r e  some canvass i n f o r 

m ation  about the  deg ree  t o  which a  new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n  would be accepted in  th e  community. Q uestion  #29 asked
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"Would you be in  f a v o r  o f  such a s t a t i o n  e n t e r in g  th e  community?" 

and "Would any fam ily  members i n  y o u r  household  watch such a 

s t a t i o n ? "  "Which members?" F i n a l l y ,  to  p ro v id e  an o p p o r tu n i ty  f o r  

th e  c o l l e c t i o n  of programming s u g g e s t io n s  from the  r e s p o n d e n ts ,  th e  

q u e s t io n  was ask ed ,  "What types  o f  programming would your fam ily  

most l i k e  to  s e e  on such a s t a t i o n ? "

Telephone and p e rs o n a l  in te r v ie w  fo rm s . With th e  e x c ep t io n  of 

th e  e l im in a t io n  o f  q u e s t io n s  c o n c e rn in g  r a c e ,  economic s t a t u s ,  and 

e d u c a t io n  l e v e l  a t t a in m e n t ,  and th e  s l i g h t  rearrangem en t of p h rase s  

to  accomodate th e  d i f f e r e n c e s  betw een the  spoken and w r i t t e n  q u e s 

t i o n s ,  a l l  forms o f  sam pling  in s t r u m e n ts  were i d e n t i c a l ,  S p e c ia l  

c a re  was taken  to  a s su re  th a t  c r i t i c a l  q u e s t io n  p h ra s in g  was e x a c t ly  

th e  same between a l l  forms of th e  sam pling in s t ru m e n ts  used. The 

r e s u l t s  of t h e s e  c o l l e c t e d  re s p o n s e s  a re  r e p o r te d  as a t o t a l  sam ple , 

by in d iv id u a l  sampling te c h n iq u e ,  by s ta g e s  in  the  r e s e a rc h  p r o j e c t ,  

and by sub-group c h a r a c t e r i s t i c s  i n  C hap ter  IV o f  t h i s  d i s s e r t a t i o n .
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CHAPTER IV 

ANALYSIS OF DATA

The d a t a  which a r e  p re s e n te d  and d e s c r ib e d  in  t h i s  c h a p te r  were 

g a th e re d  th rough th e  use  o f  t h r e e  sam pling  tec h n iq u es  du r ing  each o f  

the  fo u r  phases of the  p r o j e c t .  Each c o n s is te d  o f  250 te lephone  

in te r v ie w s ,  125 mailed q u e s t i o n n a i r e s ,  and 25 p e rs o n a l  in te r v ie w s .  

R epea ting  th e s e  a c t i v i t i e s  d u r in g  e a ch  of th e  fo u r  sampling p h a s e s ,  

t o t a l s  o f  1,000 te lephone  i n t e r v i e w s ,  500 re tu rn e d  q u e s t io n n a i r e s  

and 100 p e rso n a l  in te r v ie w s  were p o s s i b l e ,  fo r  a t o t a l  maximum 

sample s i z e  o f  1,600 i n d iv i d u a l  r e s p o n d e n t s .

Of the 125 q u e s t io n n a i r e s  m a i le d  each phase ,  38 were completed 

and re tu rn e d  d u r in g  Phase I ,  58 d u r in g  Phase I I ,  52 d u r in g  Phase 

I I I ,  and 60 d u r in g  Phase IV. T h is  t o t a l  of 208 completed and r e t u r n 

ed q u e s t i o n n a i r e s ,  when combined w i th  th e  1 ,000  te lephone  in te r v ie w s  

and 100 p e rso n a l  I n te r v ie w s ,  com prised  a grand t o t a l  o f  1 ,308  s e t s  

of r e s p o n s e s .
$

The d a t a  g a th e red  from th e s e  r e s p o n s e s  are  p resen ted  in  a 

sequence  of two s e p a r a te  b u t  i n t e r r e l a t e d  s t e p s .  The f i r s t  i s  an 

a n a ly s i s  of the  re sp o n se s  to  th e  q u e s t i o n s  which were common to a l l  

t h r e e  sam pling  te c h n iq u e s .  The second  i s  an a n a ly s i s  of th e  response  

c h a r a c t e r i s t i c s  p e c u l i a r  t o  e a c h  o f  th e  sub -groups  i d e n t i f i e d  

th rough  s p e c i f i c  q u e s t io n s  unique t o  th e  m ailed  q u e s t i o n n a i r e .
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T ab le  e x p la n a t i o n . R esponses g a th e re d  through the  in te rv ie w s  

and q u e s t io n n a i r e s  were t a b u l a r i z e d  to  f a c i l i t a t e  a n a l y s i s .  A 

t a b u la r  d e s ig n  was deve loped  t o  e n a b le  the  use o f  a s ta n d a rd  form at 

f o r  the  p r e s e n t a t i o n  and d i s p l a y  of the  in d iv id u a l  and cum ula tive  

r esponses  to  each  o f  th e  q u e s t io n s  common to  a l l  sam pling  te c h n iq u e s .  

Each t a b l e  c o n s i s t s  o f  t h r e e  m ajor  columns and f i v e  s e t s  of rows. 

Table 1, page 51 c a t e g o r i z e s  th e  re sp o n se s  to  th e  f i r s t  q u e s t i o n ,  

"How long have you l iv e d  in  th e  B ryan -C o llege  S t a t i o n  a rea?"  The 

l e f t  column, t i t l e d  " P h a s e ,"  s e p a r a t e s  the  r e sp o n se s  i n t o  f i v e  s e t s :  

one f o r  each  of th e  f o u r  phases  of q u e s t i o n n a i r e  and in te r v ie w  

a d m i n i s t r a t io n ,  and one which d i s p l a y s  the  cum ula tive  t o t a l s  from 

each o f  th e  fo u r  s e p a r a t e  p h a s e s .  The column e n t i t l e d  "Key" p ro v id e s  

f o r  the  s e p a r a te  a n a l y s i s  o f  th e  r e s p o n s e s  to  th e  q u e s t io n  asked v i a  

the  m ailed  q u e s t i o n n a i r e  (M), th e  te le p h o n e  in te r v ie w  ( T ) , and the  

p e rso n a l  in te r v ie w  ( P ) , in  a d d i t i o n  t o  p ro v id in g  a row c o n ta in in g  

the cum ula tive  r e s p o n s e s  from a l l  t h r e e  tec h n iq u e s  used d u r in g  each 

phase. A ll  r e s p o n s e s  a re  shown as p e rc e n ta g e  f i g u r e s .  Each number 

in  a  g iv e n  row o f  f i g u r e s  r e p r e s e n t s  th e  p e rc e n ta g e  of th e  t o t a l  

re sponden ts  in  t h a t  row who s e l e c t e d  the  same re sp o n se  in  r e p ly  to  

the  q u e s t io n .  In  d e r i v i n g  p e r  c e n t  e q u iv a l e n t s - to  th e  raw s c o re  

response  t a l l i e s  on each  row, p e rc e n ta g e s  were measured to  w i th in  

.01  p e r  c e n t ,  th e n  rounded t o  th e  n e a r e s t  .1  p e r  c e n t .

I t  should  be emphasized t h a t  w h ile  th e  t o t a l  o f  a l l  p e r  c e n t  

f ig u r e s  in  any row i s  e q u a l  to  100 p e r  c e n t ,  raw s c o re  t o t a l s  f o r
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each row vary .  For example, th e  "T" ro w .in  any of the fo u r  Phase 

s ta g e s  r e p r e s e n t s  the  p e r  c e n t  e q u iv a le n t s  to  responses  made by 

250 te lephone  in te r v ie w e e s , w h i le  those  in  the  "P" row of any o f  the  

fou r  Phases r e p r e s e n t  on ly  25 p e rs o n a l  In te rv ie w e e s .  The "M” i s  the  

only n o n -co n s ta n t  row in  th e  t a b l e ,  as th e  f ig u r e s  r e p r e s e n t  a 

d i f f e r e n t  number o f  mailed q u e s t io n n a i r e  r e tu r n s  d u r in g  each  phase 

in  the  r e s e a rc h  p r o j e c t .  S in c e  the  p e r  cen t  f ig u r e s  f o r  i d e n t i c a l  

answers d u r in g  th e  same phase to  the  same q u e s t io n  asked v ia  th e  

th re e  sampling tec h n iq u es  a re  no t a d d i t i v e ,  a "W. Avg." row was 

added to  each p h a se .  T h is  row p ro v id es  the  weighted average  p e r  

cen t f ig u r e  f o r  t h e  t o t a l  number o f  re sp o n ses  f a l l i n g  i n t o  a p a r t i c 

u l a r  answer c a te g o ry ,  v ia  a l l  sam pling te c h n iq u e s ,  d u r ing  a p a r t i c 

u l a r  sampling p h a se .  The "W. Avg." row a t  the  bottom of th e  s e t  of 

rows e n t i t l e d  "T o ta l"  perfo rm s a s i m i l a r  f u n c t io n ,  p e rm i t t in g  an 

in s p e c t io n  o f  th e  per  c e n t  of th e  1308 t o t a l  responden ts  who s e le c te d  

the same answer t o  a p a r t i c u l a r  q u e s t io n .

The t h i r d  and f i n a l  column in  each t a b l e  p rov ides  a  lo c a t io n  

fo r  the  i d e n t i f i c a t i o n  of each  p o s s ib l e  response  c a te g o ry  to  each 

q u e s t io n ,  under which l i e  th e  response  p e rc e n ta g e s  which were r e c o r d 

ed through each sam pling  te c h n iq u e  d u r in g  each of the  f o u r  r e s e a rc h  

phases . By trac . in g  re s p o n s e s  through any answer column from top  to  

bottom , the pe r  c e n t  i n  each  sam pling group d u r in g  each phase which 

s e le c te d  the  same answer t o  t h a t  q u e s t io n  can be examined, c o n c lu d 

ing w i th  the  p e r  c e n t  answer t o t a l s  f o r  a l l  q u e s t i o n n a i r e s ,  a l l
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te le p h o n e  in te r v ie w s ,  and a l l  p e rso n a l  i n te r v ie w s ,  and, f i n a l l y ,  the 

weighted  average  pe r  cent o f  the  e n t i r e  1,308 composing the  sample 

who s e le c te d  th e  same answer to  t h a t  p a r t i c u l a r  q u e s t io n .

I t  should  be emphasized t h a t  a l l  t h r e e  sam pling  techn iques  

p rov ided  f o r  u n s t ru c tu re d  answ ers ,  a l low ing  t h e  responden t  t o  f i l l  

in  a  b lank  o r  answer v e r b a l ly  w ithou t  b e n e f i t  o f  a p r e - s e le c te d  s e t  

of r e s p o n s e s .  Q u e s t io n n a ire  and in te rv ie w  re sp o n se s  to  each  q u e s t io n  

were then  grouped in to  "answer c a t e g o r i e s , "  t o  f a c i l i t a t e  d a ta  

a n a l y s i s .

Q u e s t io n n a i re  and in te rv ie w  response  r e s u l t s .  Table 1, page 51 

p r e s e n t s  the  answers to  the  " i c e  b rea k e r"  q u e s t io n  asked in  a l l  

t h r e e  sam pling  te c h n iq u e s ,  "How long have you l iv e d  in  the  Bryan- 

C o l leg e  S t a t i o n  a rea?"  As was mentioned in  C h a p te r  I I I ,  the  " ic e  

b re a k e r"  q u e s t io n  served more to  e s t a b l i s h  r a p p o r t  between the  

i n te r v ie w e r  and the responden t than  t o  uncover v i t a l  in fo rm a t io n .  

However, the  resp o n ses  to  t h i s  q u e s t io n  a re  e x h ib i t e d  i n  Table  1 to  

i l l u s t r a t e  the  r e l a t i v e l y  uniform  " re s id e n c e  p r o f i l e "  o f  th e  sample. 

Not on ly  i s  th e  t o t a l  sample d i s t r i b u t e d  in  a  f a i r l y  uniform  fa s h io n ,  

bu t th e  i n d iv id u a l  sampling techn ique  r e s u l t s  r e v e a l  an e q u a l ly  

uniform  d i s t r i b u t i o n ,  th roughou t a l l  f o u r  phases  o f  the  r e s e a rc h  

e f f o r t .

C h i ld re n  l i v i n g  a t  home. The r e s u l t s  t o  a key q u e s t io n ,  "How 

many c h i ld r e n  a re  now l iv i n g  in  your househo ld ,  and what a r e  t h e i r  

ages?"  a re  re v e a le d  in  Table  2 ,  page 52 . A r e l a t i v e l y  uniform
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TABLE 1

HOW LONG HAVE YOU LIVED IN THE BRYAN-COLLEGE STATION AREA?

0 -2 3-5 6 i l 0 11-25 OVER 25
PHASE KEY YEARS YEARS YEARS YEARS YEARS

........... i .......  M.... . 26~3~ 1 8 4 1 5 .8 ” 18.4 2 1 .1

T 31.2 2 2 .4 1 0 . 8 17.2 18.4

P 24.0 12 .0 1 2 .0 2 0 . 0 32 .0

11.5 17.6 19.7

n M 22 .4 24.1 13.8 12.1 27 .5

T 3 2 .4 24 ,8 8 .4 2 4 .4 1 0 .0

P 16.0 2 0 . 0 24 .0 8 . 0 32 .0

....i'ii-AYSi___ _ 2 9 . i l___ 24 .4 ____1CL5__ __ 2 1 . 0 ____ 1 4 .7 ______

i n M 17.3 2 1 . 2 11.5 27 .0 23.0

T 16.8 15.2 19.6 13.6 34 .8

2 32.0 16.0 8 . 0 24 .0 2 0 . 0

W. Avr . 18.1 16.1 17 .4 16.3 32 .0

IV M 25.0 18.3 15.0 16.7 25 .0

T 22 .4 2 0 .8 14 .0 18 .4 2 4 .4

P 24.0 2 0 .0 1 2 .0 2 0 . 0 24 .0

U. Avc. 23.0 20.3 14.1 18.2 24 .4

TOTAL M 2 2 . 6 20 .7 13 .9 18.3 24 .5

T 25 .7 2 0 .8 13.2 18 .4 21 .9

P 24.0 17.0 14 .0 18.0 27 .0

W. Av<*. 24 .9 2 0 .6 13.5 18 .4 2 2 . 6
..... . , , ,
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TABLE 2

HOW MANY CHILDREN ARE NOW LIVING IN YOUR HOUSEHOLD, 

AND WHAT ARE THEIR AGES?

PHASE KEY NONE
1 - 2 ,EACH 
12 OR LESS

1 - 2 ,EITHER 
OVER 12 MORE THAN 2

I M 15.8 23.7 26.3 34 .2

T 19.6 24.8 25.6 30 .0

P 16.0 24,0 24.0 36 .0

W. Av e . 18.9 ?A.fi 25.5 3 1 .0 ..................

I I M 43 .0 32.8 12.1 12 .1

T 37.2 35.2 12.4 15.2

P 36 .0 28.0 16.0 2 0 . 0

W. Av e . 38.1 34.3 12.6 15 .0

I I I M 48.1 23.1 11.5 17.3

T 38 .4 28.8 13.2 19.6

P 24 .0 36.0 24.0 16.0

W. Av e . 38.8 28.5. 13.8 1 R . Q

IV M 36 .6 33 .4 8 .3 21 .7

T 40 .8 26.0 12.8 2 0 .4

P 52 .0 12 .0 16.0 2 0 . 0

W. Av e . 40 .9 26.3 12.2 2 0 . 6

TOTAL M 37 .5 28.8 13.5 2 0 . 2

T 34.0 28.7 16.0 21 .3

P 30.0 25.0 20 .0 23 .0

W. Av e . 34 .7 28.7 15.1 21 .5
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d i s t r i b u t i o n  of fam ily  s i z e  was d e s i r a b l e  in  o rd e r  to  p rovide  

s t a t i s t i c a l l y  v a l i d  p r o p o r t io n s  in  each  fa m i ly  s i z e  c a te g o ry ,  to  

en a b le  media e f f e c t i v e n e s s  com parisons on f a m i l i e s  o f  vary ing  

s i z e s .  S ince Table 2 d id  r e v e a l  a uniform  d i s t r i b u t i o n  of fam ily  

s i z e s ,  media e f f e c t i v e n e s s  com parisons were e x e c u te d ,  r e s u l t s  f o r  

which a re  d e p ic te d  and d e s c r ib e d  in  the  second p a r t  o f  t h i s  

d i s s e r t a t i o n .

T e le v is io n  re c e p t io n  c a p a b i l i t y . T ab les  3 and 4 ,  pages 54 

and 55 r e s p e c t i v e l y ,  a s se s s e d  the  deg ree  to  which t e l e v i s i o n  s e t  

s a t u r a t i o n  had been accom plished in  the  community. Tab le  3 rev ea led  

t h a t  97 .3  p e r  c e n t  of the  t o t a l  sample owned a t  l e a s t  one t e l e v i s i o n  

s e t ,  o r  5 .3  p e r  cen t  h ig h e r  than  th e  92 .0  p e r  c e n t  f i g u r e  pub lished  

in  th e  1970 e d i t i o n  of T e le v i s io n  Factbook (1970, p . 777). Table 4 

r e v e a le d  t h a t  58 ,9  per  c e n t  o f  th e  sample had a t  l e a s t  one t e l e v i s i o n  

s e t  equipped w ith  a  UHF t u n e r ,  to  en a b le  th e  r e c e p t io n  of channels  

14 through 83. S ince the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  had 

been a ss igned  channel 15, t h i s  d a t a  meant t h a t  more than  h a l f  the  

r e s i d e n t s  o f  th e  community would be a b le  t o  r e c e iv e  th e  s ig n a l  

g e n e ra te d  by th e  s t a t i o n .  Such a r a t i o  o f  UHF r e c e p t i o n  c a p a b i l i t y  

to  th e  t o t a l  community n e a r ly  doub les  th e  n a t i o n a l  average  o f  27 

p e r  c e n t ,  as  quo ted  by T e le v i s io n  Factbook (1970, p . 991). While 

t h i s  p e rc e n ta g e  r e p r e s e n te d  th o se  re s p o n d e n ts  who cou ld  r e c e iv e  the  

s t a t i o n  on i t s  a s s ig n e d  f req u en cy  of ch an n e l  15, th e  t o t a l  p e r c e n t 

age o f  re sp o n d e n ts  a b le  t o  watch th e  s t a t i o n  was much h ig h e r ,  as
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TABLE 3

HOW MANY TELEVISION SETS ARE THERE IN YOUR HOUSEHOLD?

PHASE KEY NONE ONE TWO THREE
FOUR 

OR MORE
- - - - -

0 . 0 60 .5 ~ 28 . 9
------- .....  " 2.V

T 2 .4 5 9 .2 26 .8 9.2 2 .4

P 4 .0 6 0 . 0 2 0 . 0 12.0 4 .0

W. Avrr. 2 . 2 59 .5 26.6 9.3 2 .4

I I M 5 .2 56 .9 27 .6 10.3 0 . 0

T 4 .4 5 4 .4 35.6 5.6 0 . 0

P 4 .0 6 8 . 0 16.0 12.0 0 . 0

'!, Avr.___

M

4 .5 55 .8 32.8 6 .9 0 . 0

I I I 1 .9 51 .9 4 0 .4 5.8 0 . 0

T 1 .2 57 .6 29 .2 10.0 2 . 0

P 0 . 0 52 .0 28 .0 20.0 0 . 0

Av r . 1 .2 56 .3 30 .9 10.1 1.5

IV M 1.7 58 .3 28 .3 8 .3 3 .4

T 2 . 8 56 .8 31 .2 8 .4 0 . 8

P 4 .0 56 .0 2 0 . 0 12.0 8 . 0

W. 4vr . 2 .7 57 .1 29 .9 8 .7 1 .6

TOTAL M 2 .4 56 .7 31 .3 8 . 2 1 ,4

T 2 .7 57 .0 30 .7 8 .3 1 .3

P 3 .0 59 .0 2 1 . 0 14.0 3 .0

W. Avt». 2 .7 57 .3 29 .9 8 .7 1 .4
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TABLE 4

ARE ANY OF YOUR TELEVISION SETS EQUIPPED WITH A UHF TUNER, 

TO ENABLE THE RECEPTION OF CHANNELS 14 THROUGH 83?

PHASE KEY YES NO

i M 52.6 4 7 .4

T 50.8 49 .2

P 64.0 36.0

------------ U _Ayj2_.___ _____52 .2_____ 4 7 .8 _________________

n M

T

56.9

61.2

43 .1

38.8

P 52.0 4 8 .0

W.,_ Av".____ ________59.7^_______________4 0 . 3 ________________

i n M 6 5 .4 34.6

T 5 6 .4  " 43 .6

P 68.0 32 .0

w. 58 .8 41 .2

IV M 73 .4 26 .4

T 64.8 35.2

P 60.0 40 .0

w. Avs. 66.1 33 .9

TOTAL M 62.9 37.1

T 58 .3 41 .7

P 61 .0 39.0

w. Avr . 58 .9 41.1
— —---- -- ---------- - ' ---

R eproduced  with perm ission o f the copyright owner. Further reproduction prohibited without perm ission



56

more th an  83 per  c e n t  of th e  r e sp o n d e n ts  no ted  t h a t  t h e i r  home was 

se rv ed  by the  Midwest Video C o rp o ra t io n  Cable TV System (T ab le  7 ,
:-i 7

p. 5 9 ) .  S ince Midwest Video had ag reed  to  c a r r y  the  s ig n a l  from th e  

new s t a t i o n  on t h e i r  channel 12, a i l  tho se  r e c e iv in g  Midwest Video 

s e r v i c e  were a u to m a t ic a l ly  a b le  to  r e c e iv e  programs from the  new 

s t a t i o n .

T ab les  5 and 6 , pages 57 and 58 r e s p e c t i v e l y ,  t r a c e d  the

d eg ree  of r a d io  r e c e iv e r  s a t u r a t i o n  in  the  community. Table  5

showed r a d io  s a t u r a t i o n  to  be n e a r ly  t o t a l ,  w i th  on ly  1.7 p e r  c e n t

o f  th e  sample owning no r a d i o .  P r o j e c t in g  r a d io  s a t u r a t i o n  f u r t h e r ,

Tab le  6 r e v e a le d  t h a t  93 .1  p e r  c e n t  o f  the  r e s i d e n t s  of th e  community

owned a t  l e a s t  one au tom obile  equipped  w ith  a r a d i o ,  w ith  4 6 .9  p e r

c e n t  o f  th e  sample owning two ra d io -e q u ip p e d  a u to m o b ile s .  S in c e

s t u d i e s  by Roper (1969, p . 20 ) showed t h a t  44 p e r  c e n t  o f  a l l  r a d i o

l i s t e n i n g  was done in  th e  au to m o b ile ,  the h igh  p e rc e n ta g e  o f  one

and two rad io -eq u ip p e d  au tom obiles  among th e  sample c a r r i e d  s t r o n g

im p l ic a t io n s  l a t e r  in  t h i s  c h a p te r  and d u r in g  th e  C onclu s ions
$

p o r t i o n  o f  C hap ter  V, when the  in fo rm a t iv e  power o f  r a d i o  was com

p ared  w ith  t h a t  of th e  o t h e r  two m edia  be ing  t e s t e d .

Local t e l e v i s i o n  s t a t i o n  d o m in a t io n . To d e te rm in e  th e  d e g re e  

o f  v iew er  dom ination  he ld  by the  l o c a l  t e l e v i s i o n  s t a t i o n ,  KBTX-TV, 

i t  was n e c essa ry  to  measure the  d e g re e  to  which o u t -o f - to w n  

t e l e v i s i o n  s t a t i o n s  were a v a i l a b l e  t o  lo c a l  v ie w e rs .  Tab le  7 ,  page 

5 9 c a r r i e d  the  r e s u l t s  to  the  q u e s t i o n ,  " I s  your  home se rv ed  by the
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TABLE 5

HOW MANY RADIOS ARE THERE IN YOUR HOUSEHOLD?

PHASE KEY NONE ONE TWO THREE FOUR FIVE
SIX OR 

MORE

L M 0 . 0 18 .4 21 .1 28.9 15.8 5.3 10.5

T 0 . 8 20 .4 2 2 .0 24.8 16.0 9 .2 6 .8

P 0 . 0 24 .0 28.0 32.0 12 .0 4 .0 0 . 0

------ r ... ...... W. Avr?.____ _20 _._2214_ 25.8 15.7 8 .3 6 .7

I I M 1.7 15.5 31.1 25.9 17.2 5 .2 3 .4

T 1 .2 19.6 32.4 2 2 .8 1 0 .8 6 . 8 6 .4

P- 16.0 28 .0 32.0 8 . 0 4 .0 4 .0 8 . 0

W .  A v r . 2 .4 19.5 32.2 2 2 .2 5 .4 6 .3 3 .0

I I I M 0 . 0 38 .5 17.3 23.1 11.5 3 .8 5 .8

T 2 . 0 27 .2 19.2 18.8 2 2 . 8 2 .4 7 .6

P 0 . 0 56 .0 24.0 12.0 4 .0 0 . 0 4 .0

W, A v r . 1.5 31 .2 19.3 19.0 19.6 2 .4 7 .0

IV M 3.9 2 0 . 0 23.3 23.3 2 0 . 0 5 .0 5 .0

T 1 .6 23 .2 23.6 24.8 16 .4 '4 .8 5 .6

P 4 .0 24 .0 24.0 24.0 16.0 4 .0 4 .0

W .  A v r . 2 .1 22 .7 23.6 24.4 17.0 4 .8 5 .4

TOTAL M 1.4 23.1 23.6 25.0 16.3 4 .8 5 .8

T 1 .4 2 2 . 6 24.3 2 2 .8 16.5 5 .8 6 . 6

P 5 .0 33 .0 27.0 19.0 9 .0 3 .0 4 .0

W .  A v r . 1.7 23 .3 24 .9 22.7 15.8 5 .4 6 . 2
.............-  ......... .......  „  , ..  ............ ........... r . -  — • ------------
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TABLE 6

HOW MANY OF YOUR FAMILY AUTOMOBILES ARE EQUIPPED WITH RADIOS?

V

FI IASS KEY NONE ONE TWO THREE
FOUR 

OR MOF

I M . 7 .9 31.6 55.2 5 .3 0 . 0

T 6 .4 36 .4 5 0 .4 6 . 8 0 . 0

P 8 . 0 32 .0 48 .0 12 .0 0 . 0

W. Avp. ■ 6 .7 35.5 50 .8 .... 7,_0. 0 . 0

t l M 5 .2 43.1 48 .3 3 .4 0 . 0

T I I . 2 34 .8 52 .4 1 .6 0 . 0

P- 0 . 0 44.0 56 .0 0 . 0 0 . 0

___ _9.4__ 36.9 _ 5 L 9  _ 1 .8 0 . 0  _

' I I I M 7 .7 38.5 42 .3 9 .6 1.9

T 3 .6 4 8 .4 39 .6 7 .6 0 . 8

P 12 .0 52.0 28 .0 4 .0 4 .0

w. Av;’ . 4 .9 47 .0 39 .2 7 .7 1 .2

IV M 6 .7 43 .4 .40.0 8 .3 1.7

T 6 . 8 39.6 45 .6 6 . 8 1 .2

P 8 . 0 40 .0 44 .0 8 . 0 0 . 0

Av.f>. . . . 6 .9 40 .4 44 .6 7 .2 0 .9

TOTAL M 6 .7 40 .0 45 .7 6 .7 0 .9

T 7 .0 39 .8 47 .0 5 .7 0 .5

P 7 .0 42 .0 44 .0 6 . 0 1 .0

W. Avi». 6 .9 39 .2 46 .9 5 .9 0 .9
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' TABLE 7

IS YOUR HOME SERVED BY THE MIDWEST VIDEO CABLE TV SYSTEM?

~

PHASE KEY YES NO
. . . . ____________ ______

M..... 81 .6 18.4

T 84 .4 15.6 '

P 80 .0 2 0 .0

_______________ . .  /\yjs_*_______ ________ 83.8_, ______________ 16...2----------------------------

IT. M 77 .4 2 2 .6

T 82 .8 17.2

P 84 .0 16.0

__,----- AY?..*.______ _______ _8_1,.9_ 18.1

I I I M 90 .4 9 .6

T 79.6 2 0 .4

P 8 4 .0 16.0

W .  A v r . 81 .7 18.3

IV M 80.0 2 0 .0

T 92 .4 7 .6

P 76 .0 24.0

W. Av r . 89 .1 10.9

TOTAL M 82.2 17.8

T 8 4 .8 15.2

P 81 .0 19.0

W. Avc. 83 .6 16.4
.
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Midwest Video C o rp o ra t io n  Cable TV System?" At th e  time o f  the  

r e s e a rc h  p r o j e c t ,  no o th e r  cab le  company was o p e r a t in g  l o c a l l y .

Table 7 r e v e a le d  a t o t a l  weighted average o f  8 3 .6  per  cent of the  

sample who were be ing  se rved  by Midwest Video. T h is  compares w ith  

the  76 .0  p e r  c e n t  f i g u r e  claimed by Midwest V ideo , based upon t h e i r  

e s t im a te s  o f  t o t a l  TV homes in  the  community.

Newspaper p r e f e re n c e .  Tables 8 and 9 , pages 61 and 62 

r e s p e c t i v e l y ,  r e f l e c t  the  newspaper s u b s c r ip t i o n  p re fe re n c e  o f  the 

sample. In  answer to  th e  q u e s t io n ,  "Do you s u b s c r ib e  to  The D aily  

Eag le?" Table  8 g iv e s  77 .1  per c e n t  of th e  t o t a l  sample responding  

a f f i r m a t i v e l y .  T h is  compares w ith  85.3 per  c e n t  claimed by The 

D aily  Eagle  C i r c u l a t i o n  Departm ent, based upon an average d a i l y  

c i r c u l a t i o n  o f  12,200 in  th e  Bryan-C oilege  S t a t i o n - K u r t e n - S te e le  

S to re  a r e a ,  which c o n ta in s  a t o t a l  o f  14,300 homes. Table 9 c o n ta in s  

a t a b u l a t i o n  o f  the  p e rc e n ta g e s  of the  sample s u b s c r ib in g  to  an o th e r  

newspaper. While 31 .7  pe r  cen t of the  t o t a l  sample noted s u b s c r ib 

ing  to  no o t h e r  newspaper, 38.6 p e r  c e n t  s u b s c r ib e d  to  the  Houston 

P o s t . fo llo w ed  by th e  Houston C hron ic le  w ith  11 .4  p e r  c e n t ,  and th e  

D a lla s  Morning News w i th  8 .4  p e r  c e n t .

T e le v i s io n  view ing h a b i t s . p r e f e r e n c e s . T ab les  10 th rough  14 

q u a n t i f y  th e  r e sp o n se s  t o  a s e r i e s  of q u e s t io n s  des igned  t o  le a rn  

the  v iew ing  h a b i t s ,  p re f e re n c e s  and avoidances o f  the  sample. The 

resp o n ses  to  th e  q u e s t i o n ,  "About how many hours  per  day i s  a 

t e l e v i s i o n  s e t  i n  your  household tu rned  on w ith  one o r  more fam ily

R eproduced  with perm ission o f the copyright owner. Further reproduction prohibited without perm ission.



TABLE 8

DO YOU SUBSCRIBE TO THE DAILY EAGLE?

Pi! ASK KEY YES NO

..... f " M 73.7 26.3

T 74 .4 25.6

P 76.0 24.0

u. Avr . 74.6 _____ 2.5..A. _ . ........  .

I I M 7 7 .4 22.6

T 78 .4 21.6

P 80.0 20 .0

w. Avr. 78.3 21.7

I I I M 78.8 21 .2

T 77 .2 22.8

P 76.0 24.0

w. A v r . 77 .4 22.6

IV M 80.0 20.0

T 8 0 .4 19.6

P 72.0 28.0

w. A v r . 79.6 20 .4

TOTAL M 77.8 22 .2

T 77 .6 22 .4

P 76 .0 24.0

w. A v r . 77.1 22.9
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TABLE 9

NAME ANY OTHER NEWSPAPERS TO WHICH YOU SUBSCRIBE

PHASE KEY NONE
HSTN
POST

HSTN
CHRON

DALLAS
MORN
NEWS

WALL
ST
JRNL

CHRIST
SCI
MON OTHERS

r M 35 .0 37.5 17.5 2.5 2.5 0 . 0 5 .0

T 30 .2 38 .4 10 .1 12.7 1.5 0 . 0 7.1

P 34 .2 31.6 10.5 13.2 2 .6 0 . 0 7 .9

____________. . . ..Ayg_._______ 31 .3 _37_.4__ 1 1 .0 11.6 - l i l . - . _ o . o ......... .1 * 0 _____

I I M 31 .3 43 .7 10.9 9 .4 1.6 0 . 0 3 .1

T 29 .6 4 4 .4 6 .4 6 .8 3.6 0 . 8 8 .4

P 23 .1 19.8 46 .2 0 .0 0 . 0 3 .3 6 . 6

W. A vr. 2 9 .4 42.1 10.7 6 .7 2 .9 0 .9 7 .3

T.II M 34 .0 45.8 6 . 8 5.1 0 . 0 1 .7 6 . 8

T 3 7 .6 35.0 11 .8 9.1 0 .8 1.1 4 .6

P 2 7 .9 21.7 41 .3 9.1 0 . 0 0 . 0 0 . 0

W. A vi>. 3 5 .8 35.3 13.9 8 .8 0 . 6 1 .1 4 .5

IV M 2 8 .6 35.6 11 .4 8 .6 4 .3 2 .9 8 . 6

T 34 .0 40.1 1 0 .0 6 .6 2 .3 1 . 2 5 .8

P 2 9 .7 37.0 1 1 .1 7 .4 3 .7 3 .7 7 . 4  •

W, Avj». 31 .5 39.9 10.7 7 .0 2 .8 1 .7 6 .4

TOTAL M 3 1 .7 41 .0 1 1 .2 6 .8 2 .1 1 .2 6 . 0

T 3 2 .9 39.6 9 .6 8 .7 2 .0 0 . 8 6 .4

P 29 .1 27 .5 26 .8 7 .9 1 .6 1 . 6 5 .5

W. Avt». 3 1 .7 38.6 11 .4 8 .4 2 . 0 0 .9 7 .0
, , , .............  , . . . . .
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member watching i t ? "  a re  c o n ta in e d  in  Table  10, page 64. Those 

responses  form a  n e a r ly  p e r f e c t  normal d i s t r i b u t i o n  c u rv e ,  w ith  

65 .2  per cen t o f  th e  resp o n ses  f a l l i n g  between th e  bo u n d a r ie s  o f  

t h r e e  to s ix  hours  per day.

Table 11 c o n ta in s  th e  r e s p o n s e s  to  th e  q u e s t i o n ,  "Which 

t e l e v i s i o n  s t a t i o n ,  i f  any , i s  watched more than  th e  o th e r s ? "  Though 

34.5 per cen t o f  th e  sample s t a t e d  no p r e f e r e n c e ,  a l ik e  amount l i s t 

ed KBTX-TV as th e  s t a t i o n  most o f t e n  w atched , fo llow ed  by KHOU-TV, 

a Houston s t a t i o n ,  with 13.2 p e r  c e n t ,  and KCEN-TV, a Temple s t a t i o n ,

w ith  7 .4  per c e n t .  All th r e e  w ere c a r r i e d  by th e  Midwest Video

C orpora tion  c a b le  t e l e v i s i o n  sys tem .

Table 12, page 66 p robes  th e  rea so n s  f o r  the  p a r t i c u l a r  

s t a t i o n  p re f e re n c e  l i s t e d  by th e  re sp o n d e n ts .  While 50 .8  p e r  cen t  

of th e  t o t a l  sample could  n o t  l i s t  a  rea so n  f o r  t h e i r  s t a t i o n  p r e f e r 

e n c e ,  19.2 p e r  c e n t  no ted  a p r e f e r e n c e  f o r  th e  d ra m a t ic ,  v a r i e t y  o r  

m usica l programs c a r r i e d  by a p a r t i c u l a r  s t a t i o n  as the  p rim ary  

reason  f o r  t h e i r  p r e f e r e n c e .  1 1 . 6  p e r  c e n t  s p e c i f i c a l l y  r e f e r r e d  to  

th e  f a c t  t h a t  they  were not "on th e  c a b l e , "  and were a b le  to  r e c e iv e

only  the l o c a l  s t a t i o n ,  KBTX-TV.

Table 13, page 67 t a b u l a t e d  th e  re sp o n se s  t o  th e  q u e s t i o n ,  "Are 

t h e r e  any t e l e v i s i o n  s t a t i o n s  you d e l i b e r a t e l y  avoid  w atching?" Of 

the  t o t a l  sam ple , 83.1 p e r  c e n t  responded " n o ,"  fo llow ed  by 9 .7  p e r  

c e n t  who s t a t e d  a d e l i b e r a t e  a v o id an ce  f o r  KBTX-TV (channe l  3 ) ,

2 .8  per cen t naming KHTV (c h a n n e l  39 in  H o u s to n ) , KUHT-TV (channe l  8
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TABLE 10

ABOUT HOW MANY HOURS PER DAY IS A TELEVISION SET IN YOUR HOUSEHOLD 

TURNED ON WITH ONE OR MORE FAMILY MEMBER WATCHING IT?

PHASE KEY NONE 1-2 3-4 5-6 7-10 11-15
OVER

15
I M 0 .0 13.2 36.8 31.6 10.5 5 .3 2 .6

T 3.2 11.2 29.6 34.0 14.0 5 ,6 2 .4

P 4.0 12 .0 40.0 32.0 8 . 0 4 .0 0 . 0

------------ _W._Avf>_,___ __3_.2___l 1_. 5 31.9 . 3 2 .J  -...I? ..8 .__ 5^9___ 2 .2

I I M 6,9 13.8 36.2 19.0 15.5 6 .9 1.7

T 2 .4 8 . 8 30 .4 36.0 16 .4 4 .4 1 .6

P . 0 .0 8 . 0 32.0 36.0 16.0 4 .0 4 .0

___

M

3.0 9 .6 31.6 33.0 16.2 4 .8 1 .8

I I I 3 .8 1.9 30.8 36.5 2 1 . 2 5 .8 0 . 0

T 3.2 12.4 32 .4 34.8 14 .4 2 . 0 0 . 0

P 0 .0 8 . 0 36.0 40.0 0 . 0 4 .0 4 .0

W. Avs. 3.1 11.1 32.4 35.2 14.5 2 .8 0 .9

IV M 3 .4 15.0 26.7 28.1 13 .4 6 .7 6 .7

T 0 . 8 10 .8 31.6 33.6 13 .2 8 . 0  ' 2 .0

P 4.0 12 .0 28.0 40 .0 8 . 0 8 . 0 0 . 0

W. Avj>. 1.5 11.7 30.5 33.1 1 2 .8 7 .8 2 .7

TOTAL M 3.8 11.1 32.2 28 .4 15 .4 6 . 2 2 .9

T 2 .4 10.8 31.0 34.6 14 .5 5 .0 2 . 0

P 2 .0 12 .0 34.0 37.0 8 . 0 5 .0 2 . 0

W. Avc*. 2 .6 10.9 31.3 33.9 14.1 5 .4 1.8
, • . . .  . . .  . .  ------------------------------------------------ ------ -
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TABLE 11

WHICH TELEVISION STATION, IF ANY, IS WATCHED MORE THAN THE OTHERS?

phase KEY N’9NE_

31.0

42

0 . 0

3___

38.4

6____

5.2 2.5

3_9_

7 .9

__11

2.5

13______

12.7

T 40.9 2 .7 23.3 8 .5 2 .7 0 . 8 15.9 5 .0

P 32.0 0 . 0 48.0 4 .0 0 . 0 0 . 0 12 .0 4 .0

_______ W. Avr . ___ 4 0 .9_ J J L .?6.«.4_ .2,4-. J U 5 .-13 ,5__ ...5..7____

i i M 39.8 0 . 0 37.9 8 . 6 3 .4 0 . 0 6 .9 3 .4

T 30.0 1 . 1 41.6 6 .1 3 .4 0 .4 11 .4 6 . 0

P. 44 .0 0 . 0 36.0 8 . 0 4 .0 4 .0 4 .0 8 . 0

_ W.„,Avg,.___

M

32.3 0 .9 40.5 6 .6 3 .4 0 . 6 1 0 .0 5 .7

i n 29 .5 3 .7 27.8 l l . l 1.9 0 . 0 16.7 9 .3

T 32.6 1 . 6 33.4 9 .4 0 .4 0 . 0 19.9 2 .7

P 36 .0 4 .0 44.0 12 . 0 , 0 . 0 0 . 0 4 .0 0 . 0

W. A vi». 32 .6 2 . 1 33.2 9 .8 0 . 6 0 . 0 18.1 3 .6

IV M 28.8 3 .0 37.9 3.0 0 . 0 6 . 1 16.7 4 .5

T 33.5 1 .9 35.7 6 .8 1 .6 3 .0 1 1 .0 6 .5

P 32.0 4 .0 48.0 4 .0 0 . 0 4 .0 4 .0 4 .0  •

W. Avr , 32 .4 2 .3 37.1 5 .9 1.1 3 .7 11.6 5 .9

TOTAL M 32.3 1 . 8 35.5 6 .9 1 .8 3 .2 11.5 6 .9

T 34.3 1 . 8 33.7 7 .6 2 .0 1 .1 14 .4 5 .1

P 36 .0 2 . 0 44.0 7 .0 1 .0 2 . 0 6 . 0 4 .0

_ W. Av&. 34.5-------- -
1 . 8 34.5 7 .4 1.9 1.5 13.2 5 .2
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TABLE 12

IS THERE ANY PARTICULAR REASON FOR THAT CHOICE?

PHASE KEY NONE NEWS
ONLY ONE 
RECEIVED PGMS LOCAL OTHER

1 M 47.3 5 .3 10.5 15.8 5 .3 15.8

T 61 .6 2 .8 7 .6 2 0 . 8 5.2 2 . 0

P 48 .0 8 . 0 2 0 .0 8 . 0 4.0 12.0

------------- ___ _58..JZ_.JLJL . _____9....0.... . .JL9...2. __ 5...1___ .. 4 .3 _____

n M 62.1 0 . 0 13.8 1.7 6 .9 15.5

T 45 .6 1.2 10.8 25.6 8 .0 8 . 8

P 64 .0 4 .0 12.0 4 .0 8 . 0 8 . 0

w. Avr?. 4 9 .9 1 .2 8 .4 19.8 7 .8 9 .9

i n M 4 6 .2 5 .8 9 .6 2 1 .1 3.8 13.5

T 5 0 .8 3 .6 13.6 14.8 6 .4 10.8

P 4 8 .0 0 . 0 12.0 28 .0 8 . 0 4 .0

W. Av r . 4 9 .8 3 .7 12.9 16.8 6 .1 10.7

IV M 4 1 .6 0 . 0 15.0 26.7 10.0 6 .7

T 4 5 .6 2 .4 12.4 20 .4 6 . 8 12.4

? 4 0 .0 4 .0 16.0 16.0 4 .0 2 0 .0

W. Av;». 44 .3 2 .1 13.2 2 1 . 2 7 .2 12 .0

TOTAL M 4 9 .6 2 .4 12.5 16.3 6 .7 12.5

T 5 0 .9 2 .5 11.1 20 .4 6 .6 8 .5

P 5 0 .0 4 .0 15.0 14.0 6 . 0 11 .0

W. Avr . 5 0 .8 2 .6 11.6 19.2 6 .5 9 .3
.  . . . . . .
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TABLE 13

ARE THERE ANY TELEVISION STATIONS YOU DELIBERATELY AVOID WATCHING?

PHASE KEY NONE 3 8 39 42

I M 73.7 18.4 2 .6 5 .3 0 .0

T 80 .4 9 .6 3 .6 3 .6 1.1

P 68 .0 20.0 4 .0 8 .0 0 .0

------------ W. Avr.____ __7.8. 6̂_.. __11.5^ ...... .5...L___—JL 3___ _______ _

[I M 89.7 5 .2 1 .7 1.7 1 .7

T 89.6 6 .8 1.2 1.2 1 .2

«k. 84 .0 8 .0 4 .0 0 .0 4 .0

- - — .... W. Avr>. ..... -JL?.*.?._ 6.6 1.5 U 2 ___ . _ 1 . 5 _ __________

I l l M 84.6 9.6 5 .8 0 .0 0 .0

T 85 .2 7 .2 2 .8 2 .8 2 .0

P 76 .0 12.0 8 .0 0 .0 4 .0

W, Avr, 84 .5 8 .0 3 .7 2 .1 1 .7

IV M 83.2 8 .3 1.7 3 .4 3 .4

T 83 .2 11.2 1 .6 2 .0 2 .0

P 68 .0 12.0 4 .0 8 .0 8 .0

W. Avr. 82 .4 10.8 1.8 2 .9 2 .9

TOTAL M 83.5 9 .5 2 .8 2 .4 1 .8

T 84 .6 8 .7 2 .3 2 .7 1 .7

P 74 .0 13.0 5 .0 4 .0 4 .0

W. Av«. 83 .1 9 .7 2 .6 2 .8 1 .8
*
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e d u c a t io n a l  s t a t i o n  in  Houston) and 1,9 p e r  c e n t  l i s t i n g  KHFI 

(channel 42 i n  A u s t in ) .

The reaso n s  f o r  th o se  avo idances  a re  summarized in  T ab le  14, 

page 6 9 .Of th o se  who l i s t e d  an a v e rs io n  to  a s p e c i f i c  s t a t i o n ,  7 5 .4  

p e r  cen t c i t e d  "poor programs" o r  " p o o r ly  produced programming" as 

th e  reason  f o r  av o id in g  a  p a r t i c u l a r  s t a t i o n .  Another 18 ,4  p e r  c e n t  

c i t e d  poor r e c e p t i o n  as the  p r im ary  re a s o n ,  and the  rem ain ing  6 . 6  

p e r  cen t simply s t a t e d  a  lack  o f  i n t e r e s t  in  th e  k inds of programs 

b ro a d c a s t  by a s t a t i o n  as  th e  r e a s o n  f o r  avo id ing  i t .

Radio l i s t e n i n g  h a b i t s , p r e f e r e n c e s . Tables 15 th rough  21 

summarize th e  l i s t e n i n g  h a b i t s ,  p r e f e r e n c e s ,  and avo idances  s t a t e d  

by the  re sp o n d e n ts  in  answer t o  q u e s t io n s  reg a rd in g  t h e i r  r a d io  

usage . Table 15, page 10, d e a l s  w ith  th e  answers to  th e  q u e s t i o n ,  

"About how many hours p e r  day i s  a  r a d io  in  your home tu rn e d  on w ith  

one or more fam ily  member l i s t e n i n g  to  i t ? "  More than  h a l f  o f  the  

responden ts  r e p o r te d  l i s t e n i n g  to  a  r a d io  one t o  two hours  p e r  d a y ,  

fo llow ed  by 14 .4  p e r  c e n t  who e s t im a te d  l i s t e n i n g  time a t  between 

t h r e e  and fo u r  hours  p e r  day. 13 .0  pe r  c e n t  r e p o r te d  no r a d i o  use 

a t  a l l  each d a y ,  fo llow ed  by 1 0 . 7  p e r  c e n t  who e s t im a te d  t o t a l  d a i l y  

r a d io  l i s t e n i n g  time a t  between seven and ten  hours  pe r  day .

In r e sp o n se  to  th e  q u e s t i o n ,  "Does your fam ily  have a  f a v o r i t e  

ty p e  of r a d io  program?" 82 .1  p e r  c e n t  o f  th e  t o t a l  sample responded  

" y e s , "  Table  16, page 71. When asked to  name th e  f a v o r i t e  t y p e ,  

Table  17, page 72s 8 2 .4  i d e n t i f i e d  "music" or "background music" a s
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TABLE 14

WHY DO YOU AVOID WATCHING THAT TELEVISION STATION?

POOR PROGRAMS POOR RECEPTION NO INTERESTKEY

11.188.9 0 . 0

74.0 18.0 8 .0

12.575.0 12.5

66.7 33 .3 0 .0

4 .082.0 12.0

0.050.0 5 0 .0

19 .4 5 .675.0QsJhS.
62.5 25 .0

11.8 8 .979.3

0 .050 .050.0

74.0 8.018.0

22 .'3 0 .077.7IV

16 .8 2 .380.9

12.537 .550.0

3 .476.5 20 .3

75.0 18 .8TOTAL

78.4 15.1

3 4 .4 7 .258 .4

75 .4 1 8 .4
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TABLE 15

ABOUT HOW MANY HOURS PER DAY IS A RADIO IN YOUR HOME 

TUNED ON WITH ONE OR MORE FAMILY MEMBERS LISTENING TO IT?

PHASE KEY NONE 1-2 3-4 5-6 7 -1 0 11-15
OVER

15

”  r " i f " 13.2 60.5 7 .9 2 . 6 10.5 2 . 6 2 . 6

T 13.2 50.0 14.8 5 .2 10.0 3 .6 3 .2

P 16.0 48.0 12 .0 4 .0 12.0 4 .0 4 .0

------------- W_,__ Ayg,___ ...51., 2_. .13...8. .... 3..JL- __________

i i M 10.3 50.0 2 0 .8 5 .2 6 .9 3 .4 3 .4

T 8 . A 54 .4 16.4 4 .0 11.6 2 . 8 2 .4

P • 1 2 .0 56.0 12 .0 12.0 4 .0 4 .0 0 . 0

W. Ayr;.___ 9 .0 53 .8 16.8 4 .8 _10_.2_ 3 .0 2 . 4 ___

i n M 13.5 63.6 11.5 3 .8 3 .8 3 .8 0 . 0

T 16.8 42 .4 14.4 8 . 0 12.4 4 .8 1 . 2

P 12 .0 56.0 1 2 .0 8 . 0 8 . 0 4 .0 0 . 0

W, Avq. 15.9 46 .8 13.8 7 .3 10.7 4 .6 0 .9

IV M 15.0 45 .0 2 0 .0 8 .3 5 .0 5 .3 1 .7

T 13.6 55.2 8 .4 2 . 8 14.0 3 .6 2 .4

P 16.0 44 .0 16.0 8 . 0 8 . 0 4 .0 4 .0  •

W. Avj>. 14.1 52 .6 11.1 4 .2 12 .0 3 .9 2 . 1

TOTAL M 13.0 53 .8 15.9 5 .3 6 .3 3 .8 1 .9

• T 13.0 50.5 13.5 5 .0 12 .0 3 .7 2 .3

P 14.0 51 .0 13.0 8 , 0 8 . 0 4 .0 2 . 0

W. Av p . 13.0 51 .4 14.4 5 .3 10.7 3 .8 1 .4
...........................-  -  --------
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TABLE 16

DOES YOUR FAMILY HAVE A FAVORITE TYPE OF RADIO PROGRAM?

PHASE KEY YES NO

I M 78.9 2 1 .1

T 80.8 19.2

V 72.0 28 .0

------------ _ _ W _ . ___ ................ .... 8.0...0 . . _ . . . .  ... . 20.,0  .........................

II M 72.4 27.6

T 88 .4 11 .6

P ■ 92.0 8 . 0

..W. Avr .____

M

T

85.9 14.1

I I I 61.5

84 .8

38 .5

15.2

P 84.0 16.0

W. Av r . 81.1 18.4

IV M 66.7 33 .3

T 8 6 . 8 13.2

P 8 8 , 0 1 2 .0

W. Avj>. 6 3 .4 16 .6

TOTAL M 69.2 3 0 .8

T 85.2 14.8

P 84 .0 16.0

W. Av/*,.....„ 82.1 17.9
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TABLE 17

IF SO, WHAT IS YOUR FAVORITE TYPE OF RADIO PROGRAM?

PHASE KEY______________ MUSIC NEWS LOCAL OTHER

I M 76 .7 16 .7 0 . 0 6 . 6

T 85.5 4 .8 1.9 7 .8

P 72 .0 1 1 .2 11 .2 5 .6

W. Avt>. 83 .2 6 . 8 2 .4 7 .6

t l M 55 .0 3 3 .0 6 . 0 6 . 0

T 8 8 . 6 5 .0 3 .2 3 .2

P 79 .5 8 . 2 8 . 2 4 .1

w. Avr?. 82 .2 9 .9 1j1

<ri 3 .8

I I I M 64 .0 2 1 . 0 6 . 0 9 .0

T 8 8 . 8 4 .2 2 .8 4 .2

P 8 0 .4 9 .8 0 . 0 9 .8

W. Avi». 8 4 .9 6 . 8 3 .0 5 .3

IV M 57 .5 3 2 .5 5 .0 5 .0

T 8 3 .4 5 .5 3 .7 7 .4

P 7 7 .4 18.2 4 .4 0 . 0

w. Avr>. 7 9 .2 1 0 .4 3 .9 6 .5

TOTAL M 6 1 .8 2 7 .0 4 .6 6 . 6

T 8 6 . 6 4 .9 2 .9 5 .6

P 77 .3 11.9 6 . 0 4 .8

W. Avr . 8 2 .4 8 . 6 3 .4 5 .6
,, , ,, . . ................. ......... .......... ■ ■■ ... .. ......
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t h e i r  f a v o r i t e ,  fo llow ed by 8 . 6  p e r  c e n t ,  who l i s t e d  "new s,"  and 

3 .4  per  c e n t  who i d e n t i f i e d  " lo c a l  programs and peop le"  as  t h e i r  

f a v o r i t e  type  o f  r a d io  l i s t e n i n g .

Table  18, page 74, co n ta in ed  re sp o n se s  t o  the  q u e s t i o n ,  "Which 

r a d io  s t a t i o n ,  i f  any , i s  l i s t e n e d  to  more th a n  the  o th e r s ? "  More 

than  h a l f  of th o se  in  the  sam ple , 55 .1  per  c e n t ,  mentioned KORA in  

Bryan, as  t h e i r  most l i s t e n e d - t o  s t a t i o n ,  fo llow ed  by KTSA (San 

Antonio) w ith  13.9 pe r  c e n t ,  and WTAW (C o l le g e  S t a t i o n )  w ith  10.6 

per  c e n t .  Only 11,5  p e r  c e n t  of th e  t o t a l  sample s t a t e d  no r a d io  

s t a t i o n  p r e f e r e n c e .

The re sp o n se s  in  Table  19, page 7 5 , l i s t e d  th e  p a r t i c u l a r  

reasons  f o r  the  s t a t i o n  c h o ic e s  exp ressed  in  th e  p re v io u s  t a b l e .  

Though 46 .9  p e r  c e n t  o f f e r e d  no re a so n  f o r  t h e i r  c h o ic e ,  v a r io u s  

t a s t e s  in  music dominated th e  r e a s o n in g  behind  th e  c h o ic e s  l i s t e d  

by the  rem ain ing  r e s p o n d e n ts .  "Music" and "background music" was 

the  c h o ice  o f  2 1 , 0  p e r  c e n t ,  fo llow ed  by "good programming" w ith  

16,0 p e r  c e n t .  S p e c i f i c  m ention was made by 2 .7  p e r  c e n t  in  f a v o r  

o f " ro c k  and r o l l "  m usic , and "co u n try  and w e s te rn "  music was 

p r e f e r r e d  by 2 .3  p e r  c e n t .  "News" was l i s t e d  by 4 .2  p e r  c e n t  of 

the  sam ple, w h ile  4 .7  pe r  c e n t  mentioned " l o c a l "  p rogram s, o r  

"programs d e a l in g  w i th  our  own lo c a t io n "  as  t h e i r  p r im ary  reaso n  

f o r  s e l e c t i n g  t h a t  r a d io  s t a t i o n  as t h e i r  f a v o r i t e .

When asked i f  th e re  " a r e  any r a d io  s t a t i o n s  you d e l i b e r a t e l y  

avoid l i s t e n i n g  to ? "  75 .5  p e r  cen t  of those  r e s p o n d e n t s ,  Tab le  20 ,
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TABLE 18

WHICH RADIO STATION, IF ANY, IS LISTENED TO MORE THAN THE OTHERS?

PHASE KEY NONE KORA WTAW KTSA KILT OTHERS

I M 10.5 58 .4 5 .3 18.4 2.1 5.3

T 10.4 55.6 9 .6 16 .4 2 .4 5.6

I5 12 .0 60 .0 8 . 0 8 . 0 4.0 8 . 0

----------------- , . J L . _ A v £L*_____ -J.0JL...__5.JLJL ___ 16.0 2 .6 . . .5 ,8  ___  __

II M 19.0 5 3 .4 13.8 6 .9 0 .0 6 .9

T 12.4 59 .6 7 .6 12 .8 2 .8 4 .8

P. 8 . 0 48 .0 12.0 16.0 8 .0 8 .0

-.K'-./iy.s.i___ -JJL2... 57 .5 9 .0 12 .0 _2^7__ _5 .4 _________

I l l !•) 11.5 42 .5 11.5 19.2 3.8 11.5

T 8 . 8 5 6 .4 11.6 15.2 3.2 4 .8

P 16.0 64 ,0 16.0 0 . 0 4 .0 0 . 0

V/. Av r . 9 .8 54 .8 11.9 14.7 3.7 5.1

IV M 2 1 . 6 50 .0 15*0 11.7 1.7 0 . 0

T 1 0 .8 5 2 .4 12.4 12 .4 6 .0 6 .0

P 8 . 0 52 .0 8 . 0 2 0 . 0 4.0 8 . 0

...------------ _____ ..JJLiL . 5 .L X 12.6 12 .9 ...5.J

TOTAL M 16.3 50 .5 12 .0 13.5 1.9 5 .8

T 10 .6 56 .0 11.1 14.2 3.6 5 .3

P 1 1 .0 56 .0 11 .0 1 1 .0 5.0 6 .0

W. Av r . 11.5 55.1 10 .6 13.9 3 .4 5.5
..... .
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TABLE 19

IS THERE ANY PARTICULAR REASON FOR THAT CHOICE OF RADIO STATION?

PHASE KEY NONE PGMS LOCAL NEWS MUSIC C&W R&R OTHERS

I M 55.3 5 .3 10.5 2 .6 26.3 0 . 0 0 . 0 0 . 0

T 40 .4 19.6 3 .6 2 .4 24 .4 2 .4 3 .6 3 .6

P 48 .0 16.0 4 .0 4 .0 24.0 0 . 0 0 . 0 4 .0

W. Avr . 42 .9 17.6 4 .5 2 .6 24.6 1.9 2 .9 3 .0

I I M 56.9 8 .7 6 .9 6 .9 13.8 3 .4 3 .4 0 . 0

T 52.8 15.6 4 .0 4 .8 18.4 1 .2 1 .6 1 .6

P. 56 .0 12.0 4 .0 8 . 0 2 0 .0 0 . 0 0 . 0 0 . 0

W. Avr?. 53 .8 14.1 4 .5 5 .4 17.7 1.5 1 .8 1 .2

T i t !•! 34 .6 19.2 5 .8 3 .8 13.5 3 .8 5 .8 13.5

T 5 0 .4 17.2 5 .6 3.6 2 0 .8 0 . 8 1 .2 0 . 8

P 52 .0 12.0 8 . 0 0 . 0 24.0 4 .0 0 . 0 0 . 0

W. Av r . 48.1 17.1 5 .1 3 .7 19.9 1.5 1 .8 2 .8

IV M 25.0 23.3 8 .3 13.4 11.7 10 .0 8 .3 0 . 0

T 4 6 .4 14.4 3 .6 2 .8 2 2 .8 3 .6 3 .6 2 .9

P 44 .0 8 , 0 4 .0 16.0 28.0 0 . 0 0 . 0 0 . 0

W. A v r . 42 .5 15.5 4 .5 5 .7 21.5 4 .5 4 ,2 1 .6

TOTAL M 41.9 14.9 7 .7 7.2 15.5 4 .8 4 .8 3 .4

T 47.5 16.7 4 .1 3 .4 21 .6 2 . 0 2 .5 2 .1

P 50 .0 12 .0 5 .0 7 .0 24 .0 1 .0 0 . 0 1 .0

N .  A v r . 46 .9 16.0 4 .7 4 .2 2 1 ,0 2 ,3 2 .7 _ J U 2 ___
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page 77 answered " n o ."  Another 18.0 p e r  cen t  s t a t e d  they  d e l i b e r a t e 

ly avoided l i s t e n i n g  to  WTAW, follow ed by 3 .9  per c e n t  who l i s t e d  

KORA as a s t a t i o n  they avo ided .

Reasons f o r  t h i s  avoidance a re  summarized in  T ab le  21 , page 78 .

A m a jo r i ty  o f  th e  r e s p o n d e n ts ,  78.9 pe r  c e n t ,  l i s t e d  no reason  f o r  

avo id in g  any p a r t i c u l a r  r a d io  s t a t i o n .  Of those  who l i s t e d  s p e c i f i c  

r e a s o n s ,  15.3 pe r  c e n t  s t a t e d  an o b je c t io n  to  " c o u n try  and w estern"  

m usic ,  fo llow ed  by 3 .7  pe r  cen t  who mentioned "poor programs" as th e  

rea so n  f o r  a v o id in g  a p a r t i c u l a r  s t a t i o n .

Newspaper r e a d e r s h ip  h a b i t s . Table 22, page 79 r e v e a l s  t h a t

81 .7  per c e n t  of th e  fam ily  members in  the. sample who a re  o ld  enough 

to  read  took th e  time each  day to  read  the  newspaper.

News m edia dependence . Tab les  23 and 2A, on pages  80 and 81 

r e s p e c t i v e l y ,  measure the  degree  of dependence p laced  upon each of 

the  th r e e  m edia forms f o r  news and in fo rm a t io n  by th e  re sp o n d e n ts .  

T ab le  23 , which measures a d u l t  dependence, r e v e a l s  t h a t  52 .9  p e r  c e n t  

r e l y  most h e a v i ly  upon t e l e v i s i o n  f o r  news, fo llow ed  by th e  news

p a p e r ,  upon which 33.5 p e r  c e n t  depend, and r a d i o ,  v/hich was l i s t e d  

by 10,0 per  c e n t  a s  th e  prim ary  source  of news. Among th e  c h i ld  

fam ily  members, whose re sp o n se s  a re  inc luded  in  T ab le  24, more th a n  

h a l f  were l i s t e d  a s  " to o  young to  c a re  about the  news" by the  a d u l t  

r e s p o n d e n ts .  Of th e  knowledgeable rem ainder ,  34 .9  p e r  c e n t  was 

counted  as depend ing  upon t e l e v i s i o n  as th e  p r im ary  news medium, 

fo llow ed  by r a d i o ,  p r e f e r r e d  by 4 .6  p e r  c e n t ,  and th e  newspaper,
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TABLE 20

ARE THERE ANY RADIO STATIONS YOU DELIBERATELY AVOID LISTENING TO?

PHASE KEY NONE KORA WTAW OTHERS

I M 78.9 5 .3 10.5 5 .3

T 6 8 . A 5 .2 2 1 . 6 4 .8

P 76.0 4 .0 16 .0 4 .0

W. A v r . .. J S L 1 - 5.1 ___19.. 8__ ______ 4._8_ „

I I M 65.6 3 .4 27 .6 3 .4

T 74.8 3 .2 18 .8 3 .2

P. 6 8 .0 4 .0 2 0 . 0 8 . 0

W. A v r . 72.7 3 .3 2 0 .4 3 .6

I I I M 69.2 5 .8 2 5 .0 0 . 0

T 80.4 4 .4 14 .4 8 . 0

P 76 .0 8 . 0 16 .0 0 . 0

W. Av r . 78.3 4 .9 16 .2 0 . 6

IV M 71,6 3 .4 18 .3 6 .7

T 81.6 2 . 0 16 .4 ' 0 . 0

P 84.0 4 .0 8 . 0 4 .0

W. A v r . 80.1 2 .4 16.1 1 .4

TOTAL M 70.7 4 .3 2 1 . 2 3 .8

T 76.3 3 .7 17 .8 2 . 2

P 76.0 5 .0 15 .0 4 .0

.  W. Av&. _ 75.5 3 .9 18 .0 ______ 2 , 6 . .
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TABLE 21

IF SO , TO WHICH STATIONS DO YOU AVOID LISTENING?

phase KEY NO REASON POOR PGMS C&W MUSIC OTHERS

I M 100 .0 0 . 0 0 . 0 0 . 0

T 72.8 5 .2 18.8 3 .2

P 80 .0 4 .0 16.0 0 . 0

W, Avf>. 76 .8 4 .5 16.1 2 .6

II M 77.6 6 .9 8 . 6 6 .9

T 76 .4 3 .2 18.0 2 .4

P 72 .0 4 .0 2 0 .0 4 .0

------------ _W. Avr;.____ . . J & J _____ ____ L 9 16.5 ___ -----

I l l M 71.1 5 .8 2 1 .2 1.9

T 8 2 .8 3 .6 12 .4 1 .2

P 76 .0 8 . 0 1 2 .0 4 .0

W. Avi>. 80 .5 4 .2 13.8 1.5

IV M 76.5 3 .4 16.7 3 .4

T 83.6 1 .6 14 .4 0 .4

P 84.0 8 . 0 8 . 0 0 . 0

W, Avj;. 82 .5 2 .4 14 .4 0 .7

TOTAL M 79.8 4 .3 12.5 3 .4

T 78 .9 3 .4 15.9 1 .8

P 78 .0 6 . 0 14.0 2 . 0

W. Avrr. 78 .9 3 .7 15.3 2 .1
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TABLE 22

DOES EVERY MEMBER OF YOUR HOUSEHOLD WHO IS OLD ENOUGH TO READ 

TAKE TIME EACH DAY TO READ A NEWSPAPER?

PHASE KEY YES NO

I M 60.5 39.5

T 80 .4 19.6

P 76.0 24.0

W. Avr:. 77 .8 2 2 . 2 ...................... . ...

11 M 82.7 17.3

T 78 .4 2 1 .6

P 84 .0 16.0

W. Avr. 78.0 2 2 .0

I I I M 73.0 17.0

T 89 .6 10.4

P 80 .0 2 0 .0

W. Av r . 86.3 13.7

IV M 70.0 ' 30 .0

T 8 6 . 8 13.2

P 6 8 . 0 32.0

W .  A v r . 82 .5 17.5

TOTAL M 70.1 29 .9

T 83 .8 16.2

P 77 .0 23 .0

W .  Av r . 81 .7 18.3
■ ........................................... ................................................. .. .
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TABLE 23

OF THE THREE MEDIA, TELEVISION, RADIO AND THE NEWSPAPER, WHICH DO THE 

ADULT FAMILY MEMBERS DEPEND UPON MOST FOR NEWS OR INFORMATION?

PHASE KEY ALL TV RADIO NEWSPAPER NONE

..........  M 7 .9 55 .2 13.2 23 .7 0 .0

T 3.6 52 .4 10.4 33 .6 0 .0

P 8 .0 60 .0 8 .0 24 .0 0 .0

------------ W. Av.f.’«___ J uL ___ 51.2____ LQ.,„6___ ____3JL..7_______..0.J1 .........

M 3 .4 50 .0 13.8 31 .1 1.7

T 2 .8 • 46 .8 11 .6 38 .8 0 .0

P 4 .0 48 .0 12.0 36 .0 0 .0

W. A v r . 3 .0 47 .5 12.5 37 .2 0 .3

I I I M 0 .0 61 .5 7 .7 30 .8 0 .0

T 2 .4 5 8 .4 7 .6 31 .6 0 .0

P 0 .0 52 .0 8 .0 40 .0 0 .0

W. A v r . 1.8 58 .4 7 .7 32.1 0 .0

IV M 3 .4 55 .0 10.0 ' 28 .2 3 .4

T 4 .4 51 .2 9 .6 34 .8 0 .0

P 8 .0 4 4 .0 12.0 36 .0 0 .0

W, A v r . 4 .5 5 1 .4 9 .9 33 .8 0 .4

TOTAL M 3 .4 55 .2 11 .2 28 .8 1.4

T 3 .3 52 .2 9 .8 34 .7 0 .0

P 5 .0 51 .0 10.0 34 .0 0 .0

__ .. W. A v . 3 .4 52 .9 10 .0 33 .5 _0_,2_
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TABLE 24

OF THE THREE MEDIA, TELEVISION, RADIO AND THE NEWSPAPER, WHICH DO THE 

CHILD FAMILY MEMBERS DEPEND UPON MOST FOR NEWS OR INFORMATION?

PHASE KEY ALL TV RADIO NEWSPAPER NONE

I M 0 . 0 52.6 7 .9 5 .3 34.2

T 0 . 8 32.0 5 .6 5 .2 56 .4

P 0 . 0 40.0 0 . 0 4 .0 56.0

-------------------------- _w.j_.Ayg.___ 0 . 6 .— 35_^2 __5,_4--------- —  —5...1— .— _53L.J _ .

I I M 0 . 0 29.3 5 .2 1.7 63 .8

T 0 .4 39.2 4 .8 6 . 8 48 .8

P. 4 .0 36.0 4 .0 4 .0 52.0

W.  A v r . 0 . 6 37.2 4 .8 5 .7 51.7

I I I M 1.9 32.7 3 .8 3 .8 57.8

T 1 .2 33.6 3 .6 2 . 0 59.6

P 0 . 0 32.0 0 . 0 8 . 0 60.0

W. Av r . 1 .2 33.2 3 .4 2 . 8 59 .4  ...

IV M 1.7 33.4 6 .5 3 .4 55.0

T 0 . 8 32.4 4 .4 3 .6 58.8

P 0 . 0 36.0 8 . 0 8 . 0 48 .0

.i£<.■ 0 .9 32.9 5 .1 3 .9 57.2

TOTAL M 0 .9 35.6 5 .8 3 .4 54 .3

T 0 . 8 34.3 3 .6 4 .4 55 .9

P 1 .0 36.0 3 .0 6 . 0 54.0

W .  A v r . 0 . 8 34.9 4 .6 4 .3 55 .4
....... '
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w ith  4 .3  p e r  c e n t  o f  the  c h i ld  fam ily  members.

Awareness o f  e x i s t i n g  e d u c a t io n a l  t e l e v i s i o n  s e r v i c e . Of th e  

1 ,308 re sp o n d e n ts ,  60 .9  pe r  c e n t  answered "y es"  to  the  q u e s t io n ,  " I n  

your  home, does any fam ily  member e v e r  watch KUHT-TV, th e  e d u c a t io n a l  

t e l e v i s i o n  s t a t i o n  from Houston?" Those answ ering  in  the  a f f i r m a t iv e  

were asked how o f t e n  they watched t h a t  s t a t i o n .  Table 25, page 83 

summarizes th e  resp o n ses  to  t h a t  q u e s t i o n .  Over h a l f  s t a t e d  they 

watched KUHT-TV "ev e ry  once in  a w h ile"  o r  "se ldom ,"  fo llow ed by

21 ,7  per  c e n t  who r e p o r te d  w atching  once o r  tw ice  each week, 11.7 

p e r  cen t  t h r e e  to  f i v e  tim es p e r  week, and 7 .3  p e r  c e n t  more than  

f i v e  tim es p e r  week.

Awareness o f  the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n . Table 26 , 

page 84 summarizes the  re sponses  g iv en  to  t h e  f i r s t  q u e s t io n  c o n 

ta in e d  in  th e  t h r e e  sam pling te c h n iq u e s  c o n c e rn in g  the  new e d u c a t io n 

a l  t e l e v i s i o n  s t a t i o n  i t s e l f .  In  r e s p o n s e  to  the  q u e s t io n ,  "Have you 

r e a d ,  seen  o r  heard  any in fo rm a t io n  about a new e d u c a t io n a l  t e l e v i 

s io n  s t a t i o n  to  be lo ca ted  in  t h i s  community?" 69.5  p e r  c e n t  o f  

th e  t o t a l  sample r e p l i e d  " y e s . "  Comparing th e  weighted average a t  

each  o f  th e  fo u r  sampling p h a s e s ,  i t  can be no ted  t h a t  55 .0  of th e  

Phase I re s p o n d e n ts  r e p o r te d  hav ing  heard  abou t the  new s t a t i o n .

T h is  p e rc e n ta g e  ro s e  to  63 .3  d u r in g  Phase I I ,  which fo llow ed  th e  

week of t e l e v i s i o n  messages about th e  new s t a t i o n .  T h is  p e rc e n ta g e  

r o s e  to  9 0 .3  d u r in g  Phase I I I ,  which fo llow ed  th e  week of r a d io  

announcements about the  s t a t i o n ,  b u t  dropped t o  70 .6  p e r  c e n t  d u r in g
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TABLE 25

HOW OFTEN IS KUHT-TV WATCHED IN YOUR HOME?

PHASE KEY NONE SELDOM
1-2 PER 
WEEK

3-5 PER 
WEEK

OVER 5 
PER WEEK

I M 33.3 16.7 16.7 33 .3 0 . 0

T 0 . 0 59.1 19.8 14.9 6 . 2

P 0 . 0 53 .0 29.3 11 .8 5 .9

W. A v r . 3.0 5&.S— 20.3 16.2 5 .6

IT. M 26.4 53 .8 9 .9 6 . 6 3 .3

T 0 . 0 55.1 18.4 17.0 9 .5

P 0 . 0 6 6 . 6 16.7 16 .7 0 . 0

________

M

4.1 55.9 16.9 15 .4 7 .7

I ' l l 4 .7 24 .0 38 .1 14.1 19.1

T 0 . 0 63.5 2 1 . 2 1 0 .0 5 .3

P 0 . 0 5 3 .8 3 0 .8 0 . 0 15 .4

W, Av r . 0 .5 59.0 23.5 9 .5 7 .5

IV M 8 .9 55 .9 17.6 14 .7 2 .9

T 0 . 0 60 .3 27.1 2 . 0 1 0 .6

P 0 . 0 5 0 .0 31 .3 18.7 0 . 0

W. Av r . 1.5 58 .5 2 6 . 0 5 .5 8 .5

TOTAL M 17.5 41 .8 19.4 15.5 5 .8

T 0 . 0 59 .9 21.5 10 .4 7 .7

P 0 . 0 56 .3 26 .5 12.5 4 .7

W. A v r . 2.3 57 .0 21 .7 11.7 7 .3
, -  .
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TABLE 26

HAVE YOU READ, SEEN OR HEARD ANY INFORMATION ABOUT A NEW 

EDUCATIONAL TELEVISION STATION TO BE LOCATED IN THIS COMMUNITY?

PHASE KEY YES NO

I M 55.3 44.7

T 54.8 45 .2

P 56.0 44 .0

--- ----- ... ,W._ Avg_.___ __________ _55j0_______________ 45^0________________

I I M 74.1 25.9

T 60 .8 39.2

P 64 .0 36.0

W. A v r . 63.3 36.7

TII M 8 0 .8 19.2

T 92 .4 7 .6

P 8 8 . 0 12 .0

W, A v r . 90 .3 9 .7

IV M 86.7 13.3

T 66 .8 33 .2

P 68 .0 .32 .0

W. A v r . 70 .6 29 .4

TOTAL M 76.0 24.0

T 68 .7 31.3

P 69 .0 31 .0

W. Avc. 69.5 30.5
, , , ............ .
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Phase IV, which fo llow ed  the  week of newspaper announcements 

concern ing  th e  s t a t i o n .

Table  27, page 86 c o n ta in s  the  so u rc e s  c r e d i t e d  by th e  respond

e n ts  as th e  sou rce  from which th ey  le a rn ed  the in fo rm a t io n  about the 

new s t a t i o n .  In s p i t e  o f  th e  f a c t  t h a t  in fo rm a t io n  about th e  

s t a t i o n  was w ith h e ld  from th e  newspaper u n t i l  a f t e r  Phase I I I ,  th e  

newspaper was c r e d i t e d  by r e s p o n d e n ts  in  a l l  fou r  phases  as the  

primary source  of in fo r m a t io n .  T e le v i s io n  re c e iv e d  th e  second h ig h 

e s t  p e rc e n ta g e  in  each  p h a s e ,  and r a d io  was a d i s t a n t  t h i r d .

S p e c i f i c  knowledge about th e  new s t a t i o n . T ab les  28 th rough  33 

summarize the  resp o n ses  g iv en  to  q u e s t io n s  d e a l in g  w ith  in fo rm a t io n  

p re se n ted  in  a l l  t h r e e  m edia te c h n iq u e s  which were common to  a l l  

media form s. These were th e  o n - t h e - a i r  d a t e ,  the  channel number, 

and the  c a l l  l e t t e r s  of the  new s t a t i o n .  Table 28 summarizes the  

answers to  the  q u e s t i o n ,  "When w i l l  t h i s  new e d u c a t io n a l  t e l e v i s i o n  

s t a t i o n  go on the a i r ? "  December 15 was counted as  a  c o r r e c t  response 

d u r in g  the  f i r s t  t h r e e  p h a ses  o f  th e  p r o j e c t  and February  15 was 

cons ide red  c o r r e c t  d u r in g  th e  f i n a l  phase .

Comparing w eighted  av e rag e  p e rc e n ta g e s  between th e  fo u r  phases 

of th e  s tu d y ,  t h e r e  were no c o r r e c t  o n - t h e - a i r  d a te s  g iven d u r in g  

the  f i r s t  p h a se ,  and l e s s  th a n  one p e r  c e n t  of th e  Phase 1 resp o n d 

e n ts  c o r r e c t l y  named th e  month in  which th e  s t a t i o n  was to  go on the  

a i r .  The p e rc e n ta g e s  i n c r e a s e d  d u r in g  Phase I I  t o  4 .2  per  c e n t  

g iv in g  th e  c o r r e c t  d a t e ,  and a n o th e r  5 .7  p e r  cen t  naming th e  c o r r e c t
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TABLE 27

WHERE DID YOU LEARN ABOUT THIS NEW STATION?

PHASE KEY TV RADIO NEWSPAPER OTHERS NONE

I M 13.2 2 .6 15.8 2 1 .1 47.3

T 14.8 3.3 26.5 2 .5 52 .9

P 9.9 3 .3 27 .4 9 .9 49.5

A v k . ..14,2 __ 25*5 — _____ 5*2.___ „5.1...9_____

I I M 15.5 10.3 36.2 6 .9 31.1

T 8 . 0 4 .2 40 .4 6 . 1 41.3

P 9 .9 3 .3 39.6 3 .3 43 .9

W. Avi-. 5 .1 39.6  .... _  . 6..0___ 10.6

I I I M

.. . 

8 . 6 6 .9 56 .9 6 .9 20.7

T 23.3 6 . 1 50 .5 11.5 8 . 6

P 27.0 6 . 0 46 .0 6 . 0 15.0

W .  Av p . . 21.3 6 . 2 51.1 10.3 11.1

IV M 16.4 8 . 2 56.2 5 .5 13.7

T 11.1 5 .1 45.1 6 . 1 32.6

P 13.2 6 . 6 39.6 6 . 6 34.0

W. Avp. 12.5 5 .8 46 .9 6 . 0 28.8

TOTAL M 13.7 7 .5 4 4 .4 8 . 8 25.6

T 14.3 4 .6 40 .6 6 . 6 33 .9

P 16.7 5 .3 42 .1 7 .0 28 .9

..... W. A v k . 14.5 5 .1 41.1 6 .9 32 .4
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TABLE 28

WHEN WILL THIS NEW EDUCATIONAL TELEVISION STATION GO ON THE AIR?

PHASE KEY DEC. 15 DECEMBER WRONG DATE NO ANSWER

I M 0 .0 0 .0 7 .9 92.1

T 0 .0 0 .8 10.0 89.2

P 0 .0 0 .0 4 .0 96.0

W. Avs. 0 .0 0 .6 9.3 ........ 9 0 , 1 ...... ......

r i M 3 .4 5 .2 10.3 81.1

T 4 .4 5 .6 10.4 79.6

P- 4 .0 8 .0 16.0 72.0

W. Avs. 4 .2 5 .7 10.8 79.3

i n M 34.6 5 .8 11.5 48.1

T 46 .8 8 .4 11.5 27.6

P 52.6 12.0 4 .0 32 .0

W, A v p , . AS. 3 8 .3 15.3 31.1

IV M 18.3 15.0 23 .4 43 .4

T 35.6 6 .4 12 .4 45 .6

P 40 .0 20 .0 28 .0 12.0

W. Avp. 32 .7 9 .0 1 5 . 5 ___ 42 .8  ..

TOTAL M 14.9 7 .3 13 .9 63 .9

T 21.7 5 .1 12.5 60 .5

P 24.0 12.0 13.0 53 .0

W. Avp. 20 .7 5 .9 12.7 60 .7
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month. Phase H I  re sp o n se s  in c lu d e d  an in c r e a s e  to  45 .3  p e r  c e n t  

" o f  th e  sample c o r r e c t l y  r e c a l l i n g  the s p e c i f i c  d a t e ,  and an a d d i 

t i o n a l  8 .3  per c e n t  remembering th e  month in  which th e  new s t a t i o n  

was to  go on th e  a i r .  The Phase IV re s p o n s e s ,  which fo l lo w e d  the  

newspaper announcement s c h e d u le ,  rev ea led  a drop  to  32 .7  p e r  c e n t  

c o r r e c t l y  i d e n t i f y i n g  the  e x a c t  d a te ,  and an in c r e a s e  to  9 .0  pe r  c e n t  

c o r r e c t l y  r e c a l l i n g  th e  month.

Table 29, page 89 l i s t s  th e  responses  t o  the q u e s t io n  which 

asked where he l e a r n e d  the  in fo rm a t io n .  During a l l  fo u r  phases  

re sp o n d e n ts  c r e d i t e d  the  newspaper as th e  p rim ary  sou rce  o f  the 

o b ta in e d  in fo r m a t io n ,  fo llow ed  by t e l e v i s i o n ,  then r a d i o .

Table 30, page 90 c a te g o r i z e s  th e  re sponses  to  th e  q u e s t i o n ,  

"What channel number has th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  

been ass igned?"  A gain ,  th e  c o r r e c t  response  p e rc e n ta g e  in c r e a s e d  

each  phase th rough  Phase I I I ,  th en  dropped between Phase I I I  and 

Phase  IV. However, i t  should be noted th a t  th e  s e r i e s  o f  announce

ments prepared  f o r  th e  newspaper inc luded  the  in fo rm a t io n  t h a t  th e  

new s t a t i o n  would be c a r r i e d  by Midwest Video C o rp o ra t io n  Cable 

Company on i t s  Channel 12. T h is  in fo rm a tion  was no t  known a t  th e  

t im e o f  the  t e l e v i s i o n  and r a d i o  exposure ,  and was no t  in c lu d e d  as 

a  p a r t  o f  the  m essages  p rep a re d  f o r  use over  th o se  m edia . T h e r e f o r e ,  

c o u n t in g  th e  17 .8  p e r  c e n t  of the  Phase IV re sp o n d e n ts  who i d e n t i f i e d  

" 12" as  th e  ch an n e l  number f o r  th e  new s t a t i o n ,  and com bining i t  

w i th  th e  31 .4  p e r  c e n t  of the  Phase IV responden ts  who c o r r e c t l y
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TABLE 2 9

WHERE DID YOU LEARN THIS ANTICIPATED AIR DATE?

PHASE. KEY TV RADIO NEWSPAPER OTHERS NONE

1 M 2.6 0 .0 0.0 5 .3 92.1

T 1.2 0 .0 5.6 0 .8 92.4

P 0 .0 0 .0 0.0 4 .0 96.0

____ ___ CL,0________ 4..5_____ ___ ,U6_____ . 3 2 A ____

II M 5 .2 1 .7 5.2 3 .4 84.5

T 3 .6 2 .4 10.8 0 .8 82 .4

P 4 .0 ' 0 .0 12.0 0 .0 84.0

W. Avj>. 3 .9 2 .1 9.9 1.2 82.9

I I I M 3 .8 7 .7 25.1 11.5 51.9

T 18.8 5 .2 42.4 4 .8 28.8

P 12.0 4 .0 48.0 0 .0 36.0

W. Avp. 15.9 5 .5 40.1 5 .5 33.0

IV M 8 .3 3 .4 40.0 0 .0 48.3

T 5 .2 2 .8 44 .4 2 .0 45.6

P 32.0 4 .0 44.0 0 .0 20.0

W . Av». 7 .5 3 .0 43.7 1.5 44.3

TOTAL M 5 .3 3 .4 19.2 4 .8 67.3

T 7 .2 2 .6 25.8 2 .1 62.3

P 12.0 2 .0 26.0 1.0 59.0

W, Av p . 7 .2 2 .7 24.6 2 .5 63.0
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TABLE 30

WHAT CHANNEL NUMBER HAS THE NEW EDUCATIONAL TELEVISION STATION

BEEN ASSIGNED?

PHASE KEY 15 WRONG NO. NO ANSWER 12

T M 7.9 2 .6 89.5 0 .0

T 0 .4 6 .8 92.8 0 .0

P 4 .0 8 .0 8 8 . 0 0 .0

- ------ ------- W.  Avp.___ ___JL 5 l>____6 .4 . _ .  J ? 2 , . l  ___ __0.t 0„_________

I I M 19.0 1.7 79.3 0 .0

T 11.6 8 .0 80 .4 0 .0

P 16.0 8 .0 76.0 0 .0

W. Avn. 13.2 6 .9 79.9 0 .0

I I I M 25.0 3 .8 65 .4 5 .8

T 51.6 9 .2 39.2 0 .0

P 36 .0 12.0 52.0 0 .0

W. Avp. 46 .2 8 .6 44 .4 0 .8

T.V M 20.7 5 .0 48.3 20 .0

T 32 .8 4 .0 46.0 17.2

P 28 .0 4 .0 48.0 20 .0

W. Avp.. 3 1 .4 4 .2 46.6 17.8

TOTAL M 20.7 3 .4 68.6 7 .3

T 24.1 6 .0 64.6 4 .3

P 21.0 8 .0 66.0 5 .0

W. Avn. 23 .2 6 .5 65.5 4 .8
, ,
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i d e n t i f i e d  "15" as th e  c o r r e c t  c h a n n e l ,  a s l i g h t  i n c r e a s e  over  

Phase I I I  i s  o b ta in e d .

However, as i s  seen  in  Table  31 , page 92 the re sp o n d e n ts  in  

each phase o f  th e  p r o j e c t  c r e d i t e d  the  newspaper a s  th e  primary 

sou rce  from which th e  channel number in fo rm a t io n  was r e c e iv e d .  T e le 

v i s i o n  ranked second, fo llow ed  by r a d i o ,  as a sou rce  from which the  

s p e c i f i c  in fo rm a t io n  was o b ta in e d .

Answers to  "What c a l l  l e t t e r s  have been a s s ig n e d  to  th e  new 

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? "  a re  summarized in  Tab le  32 , page 93. 

P e rcen tage  o f  c o r r e c t  re sp o n se s  i n c r e a s e s  from 0 .3  i n  Phase I to

10.8 in  Phase I I ,  and r i s e s  to  4 7 .4  in  Phase I I I .  However, a drop 

to  44 .3  was reco rd ed  i n  Phase IV.

Respondents co n tin u ed  to  c r e d i t  th e  newspaper a s  th e  primary

sou rce  f o r  t h i s  in fo r m a t io n ,  however, as  i s  d i s p la y e d  in  Table 33,

page 94. The weighted average  f o r  th e  t o t a l  sample r e v e a le d  th a t

20,3 per  c e n t  o f  th e  re sp o n d e n ts  c r e d i t e d  the  newspaper as the  source

from which th e  c a l l  l e t t e r  in fo rm a t io n  was o b ta in e d .  T e le v is io n
»

rec e iv e d  c r e d i t  from 7 .8  p e r  c e n t  o f  th e  r e s p o n d e n ts .  Radio , which

rec e iv e d  c r e d i t  from 2 .5  p e r  c e n t  o f  th e  sam ple, p lac e d  f o u r th

behind " o t h e r s , "  a c a te g o ry  c o n s i s t i n g  o f  " g e n e ra l  c o n v e r s a t io n ,"  

"heard  i t  from f r i e n d s "  and " g o s s ip  around town" r e s p o n s e s .  This 

conglom erate  ca te g o ry  was c r e d i t e d  by 3 .3  p e r  c e n t  o f  th e  t o t a l  

sample as t h e  sou rce  from which th e  c a l l  l e t t e r  in fo rm a t io n  was 

o b ta in e d .
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TABLE 31

WHERE DID YOU LEARN THIS CHANNEL NUMBER?

PHASE KEY TV RADIO NEWSPAPER OTHERS NONE

...........T M.... . 0 .0 0 .0 0 .0 5 .3 94 .7

T 1.6 0 .0 2 .8 1 .6 94 .0

P 0 .0 0 .0 0 .0 12 .0 88 ,0

W. Avj:. 1 .3 0 .0 2 .2 2 .9 93 .6

n M 5 .2 0 .0 1.7 10 .3 82 .8

T 3 .2 1 .6 11.2 1 .6 8 2 .4

P 8 .0 4 .0 8 .0 4 .0 76 .0

W, Avr . 3 .9 1.5 9 .3 3 .3 82 .0

h i M 0 .0 3 .8 27.0 3 .8 6 5 .4

T 1.7.2 3 .6 33.2 4 .4 41 .2

P 8 .0 4 .0 28 .0 8 .0 5 2 .0

W. A v k . 14.1 3 .7 31 .9 4 .6 45 .7____

T.V M 13.4 5 .0 25.0 0 .0 56 .7

T 11.6 2 .0 34 .0 6 .0 4 6 .4

P 16 .0 4 .0 44 .0 4 .0 32 .0

W. A v r . 12.3 2 .7 33 .2 4 .6 47 .2

TOTAL M 5 .3 2 .4 14.4 4 .8 73 .1

T 8 .4 1 .8 20.3 3 .4 66 .0

P 8 .0 3 .0 20 .0 7 .0 62 .0

W. A v r . 7 .9 2 .0 19.8 _3j .5L 6 6 . 4 ............
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TABLE 3 2

WHAT CALL LETTERS HAVE BEEN ASSIGNED TO THE 

NEW EDUCATIONAL TELEVISION STATION?

PHASE KEY KAMU WRONG LETTERS NO ANSWER

I M 0.0 2 .6 9 7 .4

T 0 .4 3 .6 96 .0

P 0 .0 8 .0 9 2 .0

W . A v r . 0 .3 3 .8 9 5 .9

IT. M 1.7 5 .2 93 .1

T 12.4 8 .4 7 9 .2

P 16.0 12.0 7 2 .0

W.  Av r . 10.8 8 .1 81 .1

I l l M 25.0 9 .6 6 5 .4

T 52.8 10.0 37 .2

P 40.0 8 .0 5 2 .0

W. A v r . 47 .4 9 .8 4 2 .8

IV M 38.3 1 3 .4 4 8 .3

T 45.2 11.6 4 3 .2

P 48.0 8 .0 4 4 .0

W, A v r . 44.3 11 .4 4 4 .3

TOTAL M 17.8 8 .2 7 4 .0

T 27.7 8 .4 6 3 .9

P 26.0 9 .0 6 5 .0

W, A v r . 25.5 8 .4 66 .1
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TABLE 33

WHERE DID YOU LEARN ABOUT THESE CALL LETTERS?

PHASE KEY TV RADIO NEWSPAPER OTHERS_ NONE____
I M 0 .0 0 .0 0 .0 0 .0 100.0

T 1.2 0 .0 2 .0 0 .4 96.4

P 0 .0 0 .0 4 .0 4 .0 92.0

------------ . ____ __ 0.J9 ____ o _ .p _ ___ ____................... . J9.6...6___

I I M 1.7 0 .0 1.7 1.7 94.9

T 3 .6 2 .0 12.4 2 .4 79.6

P 4 .0 4 .0 12.0 8 .0 72.0

------------ .JL -A yjl- _ _ _ _ _ __3...3„___1..8___ ___ ifl .5  ___ 81.JL.

IT I M 0 .0 3 .8 27 .0 3 .8 65 .4

T 18.0 4 .8 33 .6 5 .2 38.4

P 8 .0 8 .0 24 .0 0 .0 60.0

W, A v p » . 14.4 4 .7 31 .9 4 .6 44 .4

IV M 13.4 3 .4 26 .7 3 .4 53.1

T 12.4 3 .2 35 .6 5 .6 43.2

P 12.0 4 .0 36 .0 4 .0 44 .0  ’

W, Av!>. 12-6 3 .3 3 4 .9 _____ __ 5jJ2 .46.. 2 _ .

TOTAL H 4 .4 1 .9 14.9 2 .4 76 .4

T 8 .8 2 .5 20 .9  . 3 .4 64 .4

P 6 .0 4 .0 19.0 4 .0 67.0

W. h V R . 7 .8 2 .5 20 .3 3 .3 66.1
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I n d iv id u a l  media e f f e c t i v e n e s s . T ab les  34 th rough  42 r e l a t e  

to  the  r e sp o n se s  g iven  to  th e  q u e s t io n s  concern ing  in fo rm a t io n  p r e 

sen ted  over  only  one o f  the  media form s. Table  34, page 96 c o n ta in s  

the  re sponses  g iven  to  th e  q u e s t i o n ,  "Have you r e a d ,  heard  or seen 

any th ing  about any o f  th e  news and p u b l ic  s e r v i c e  programs to be 

o f fe r e d  by the  new s t a t i o n ? "  This  in fo rm a t io n  was r e l e a s e d  only 

th rough th e  announcements p repa red  f o r  use by th e  t e l e v i s i o n  s t a t i o n ,  

KBTX-TV, and was no t  in c lu d ed  in  any o f  the  o th e r  media announce

ments. Comparing the  w eigh ted  averages  from each o f  th e  four  phases 

of the  s tu d y ,  the  p e rc e n ta g e  o f  "yes"  answers to  th e  q u e s t io n  i n 

c reased  from 9 .4  in  Phase I  to  18.3 in  Phase I I .  Another i n c r e a s e ,  

to 47 .4  p e r  c e n t ,  occu rred  in  Phase I I I ,  bu t  the  p e rc e n ta g e  dropped 

to  42 ,9  in  Phase IV.

In  o r d e r  to  t e s t  th e  v a l i d i t y  o f  th e  "yes"  answers r e p o r te d  in  

Table 34, th e  re sp o n d e n ts  were next asked "Can you r e c a l l  any  of 

the  program names o r  ty p es? "  The resp o n ses  to  t h a t  q u e s t io n  a re  

r e p o r te d  in  Table  35, page 97 • Two and s e v e n - t e n t h s 'p e r  cent of the  

resp o n d en ts  in  Phase I named s p e c i f i c  program names o r  t i t l e s  which 

they f e l t  were news and p u b l ic  s e r v i c e  programs to  be p re se n ted  by 

the  new s t a t i o n .  The p e rc e n ta g e  ro se  to  14.7 i n  Phase  I I ,  32.1 

in  Phase I I I ,  and dropped to  23 .2  in  Phase IV. Nine Phase I  r e 

spondents  named s p e c i f i c  program names which they  f e l t  were news 

.and p u b l ic  s e r v i c e  ty p e s ,  Due to  d u p l i c a t e  namings, fo u r  i n d i v i d 

ua l  program names were m en tioned , none of which was th e  c o r r e c t
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TABLE 34

HAVE YOU READ, HEARD OR SEEN ANYTHING ABOUT ANY OF THE NEWS AND 

PUBLIC SERVICE PROGRAMS TO BE OFFERED BY THE NEW STATION?

PHASE KEY YES NO
-.zz-rrr.-.-. ~ w. r irv ry.~ .. ---— . r ™ -----r —r'“*------

I M 1 3 . 2 8 6 . 8

T 8 . 4 9 1 . 6

P 1 6 . 0 8 4 . 0

W. Avt». 9 . 4 .......... _ . 9 0 . 6 .............. ........ .. _

I I M 8 . 6 9 1 . 4

T 1 9 . 6 8 0 . 4

P 2 8 . 0 7 2 . 0

W. Avg. 1 8 . 3 8 1 . 7

I I I M 4 4 . 2 5 5 . 8

T 4 8 . 4 5 1 . 6

P 4 4 . 0 5 6 . 0

W. A v r . 4 7 . 4 5 2 . 6

IV M 4 3 . 4 5 6 . 6

T 4 4 . 0 5 6 . 0

P 3 2 . 0 6 8 . 0

W. Avg, 4 2 . 9 5 7 . 1

TOTAL M 3 1 . 8 6 8 . 2

T 3 0 . 1 6 9 . 9

P 3 0 . 0 7 0 . 0

W. Ava. 2 9 . 3 7 0 . 7
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TABLE 35

CAN YOU RECALL ANY OF THE FROGRAM NAMES OR TYPES?

PHASE KEY YES NO

f ' ....  "m" 0 .0 100.0

T 2 .8 97.2

P 8 .0 92.0

W. Av r . 2 .7 97.3

TI M 3 .4 96.6

T . 16 .4 83.6

P 24 .0 76.0

W.  A v r . 14.7 85.3

III . M 21 .2 78.8

T 3 4 .4 65.6

P 32 .0 68.0

W. A v r . 32 .1 67.9

IV M 13.4 86.6

T 25 .2 74.8

P 28 .0 72.0

U .  A v r . 23 .2 76.8

TOTAL M 12.4 87.6

T 19.7 81.3

P 23 .0 77.0

W. A v r . 17.8 82.2
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name of any o f  th e  news or p u b l ic  s e rv ic e  programs to  be p re se n ted  

by th e  new s t a t i o n .  From Phase I I ,  49 re sp o n d e n ts  named a t o t a l  o f  

seven in d iv i d u a l  program ty p e s ,  of which one was the  c o r r e c t  name o f  

a news and p u b l i c  s e rv ic e  program to  be o f f e r e d .  From Phase I I I ,

105 re sp o n d e n ts  named 13 i n d iv id u a l  program t i t l e s ,  fo u r  of which 

were c o r r e c t .  Of the 78 re sp o n d e n ts  from Phase IV naming s p e c i f i c  

program t i t l e s ,  t e n  in d iv id u a l  program t i t l e s  were i d e n t i f i e d ,  

th r e e  o f  which were c o r r e c t .

The re sp o n d e n ts  were then  asked "Where d id  you le a r n  t h i s  

in fo rm a t io n ? "  Those r e s p o n s e s ,  as shown in  T ab le  36 , page 99 

c r e d i t e d  the  newspaper as th e  so u rc e  of th e  in fo rm a t io n  in  13.0 pe r  

c e n t  of th e  c a s e s ,  followed by t e l e v i s i o n ,  mentioned by 2 .3  pe r  c e n t .  

Radio a g a in  p lac e d  behind " o t h e r s , "  mentioned by 1.1 pe r  c e n t  of 

th e  t o t a l  sample.

T ab les  37, 38 and 39 fo llow ed  th e  same p ro ced u re  in  q u e s t io n in g  

th e  r e sp o n d e n ts  about t h e i r  knowledge of any o f  th e  " e d u c a t io n a l  and 

i n s t r u c t i o n a l  programming t o  be o f f e r e d  by th e  new s t a t i o n . "  This  

in fo rm a t io n  had been r e le a s e d  only  th rough  th e  newspaper. From 

Table  37 , page 100 the p e rc e n ta g e  o f  "yes" answers t o  th e  q u e s t io n  

ro s e  from 7 .5  i n  Phase I ,  t o  15.9 in  Phase I I ,  40 .6  in  Phase I I I ,  

and 5 9 .3  in  Phase IV. S i m i l a r l y ,  t h e  p e rc e n ta g e  o f  r e sp o n d e n ts  who 

v o lu n te e re d  s p e c i f i c  program names, as shown in  T ab le  38 , page 101 

p ro g re s s e d  from 2 .7  in  Phase I , t o  12.0 i n  Phase I I ,  30 .2  i n  Phase 

I I I  and 42 .3  in  Phase IV. Nine re sp o n d e n ts  from Phase I  named th re e
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TABLE 36

WHERE DID YOU LEARN ABOUT THOSE PROGRAMS?

PHASE KEY TV RADIO NEWSPAPER OTHERS NONE
I M 0 .0 0 .0 0 .0 0 .0 100.0

■r 0 .0 0 .0 2 .4 0 .4 97 .2

p 4 .0 0 .0 4 .0 0 .0 92 .0

0 .3 0 .0 2 .2 0 .3 97 .2

T.I

____

M 3 .4 0 .0 5 .2 1.7 89 .7

T 4 .8 0 .8 4 .4 0 .8 89 .2

P 0 ,0 0 .0 24.0 0 .0 76 .0

------------ W. Av«.____ 4 ,2 0 .6 $.U ___Q..iL_ ____ 8J3..J1__

I t  I M 0 .0 1.9 28 .8 3 .8 65 .5

T 4 .0 2 .4 25 .6 2 .4 65 .6

P 4 .0 4 .0 20 .0 4 .0 68 .0

Av e . 3 .4 2 .4 25 .7 2 .8 65 .7

IV M 0 .0 1.7 20.0 3 .4 74 .9

T 1 .2 1.2 17.6 2 .8 77 .2

P 4 .0 4 .0 i6 .0 4 .0 7 2 .O'

W. Ava. 1.2 1.5 17.8 3.0 76 .5

TOTAL M 1.2 1.2 17.6 2 .9 77 .1

T 2 .5 1.1 12.5 1.6 82 .3

P 3 .0 2 .0 16.0 2.0 77 .0

W, Ava. 2 .3 1 .1 13.0 1.7 81 .9
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TABLE 37

HAVE YOU HEARD, SEEN OR READ ANYTHING ABOUT ANY OF THE EDUCATIONAL 

AND INSTRUCTIONAL PROGRAMS TO BE OFFERED BY THE NEW STATION?

PHASE KEY YES NO

I M 13.2 86 .8

T 7 .2 92 .8

P 4 .0 96 .0

W. Avp.

tnr-1 92 .5

I I M 10.3 89 .7

T 16 .8 83 .2

P 20 .0 80 .0

W. Avr. 15 .9 84 .1

I I I M 3 2 .7 67 .3

T 4 1 .6 58 .4

P 4 8 .0 5 2 .0

W. A vs?. 4 0 .6 5 9 .4

IV M 38 .3 6 1 .7

T 63 .6 3 6 .4

P 6 8 .0 32 .0

W, Avr. 5 9 .3 40 .7

TOTAL M 27.1 72 .9

T 3 2 .3 67 .7

P 3 5 .0 6 5 .0

W. Av r . 3 0 .8 6 9 .2
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TABLE 38

CAN YOU RECALL ANY OF THE PROGRAM NAMES OR TYPES?

PHASE KEY YES NO

... ....... ~ f
_ _

0 .0 100.0

T 3 .6  . 9 6 .4

P 0 .0 100.0

W, A v k . 2.7 97.3

u M 1.7 98.3

T 13.6 86 .4

P. 20.0 80 .0

________ W. A v k  .____ t1111!!I1

°-l
C'J11 88.0

h i M 21.2 78 .8

T 31.6 68 .4

P 36.0 64.0

W. A v k . 30.2 69.8

IV M 15.0 85.0

T 47 .2 52 .8  '

P 60 .0 40 .0

W. A v k . 42.3 57.7

TOTAL M 12.4 87.6

T 24.0 76 .0

P 29.0 71.0

W. A v k . 21.6 78 .4
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I n d iv id u a l  program s, none o f  which was c o r r e c t .  From Phase I I ,  40 

re sp o n d e n ts  named s i x  program t i t l e s ,  none o f  which were c o r r e c t .  

From Phase I I I ,  99 re sp o n d e n ts  named n in e  program t i t l e s ,  two of 

which were c o r r e c t .  S in ce  the  i n s t r u c t i o n a l  programming in fo rm a t io n  

was n o t  r e l e a s e d  u n t i l  a f t e r  th e  Phase I I I  sam pling  p rocedure  was 

com ple ted ,  bo th  f r e q u e n t l y  m entioned c o r r e c t  program t i t l e s  were 

a t t r i b u t e d  t o  ch a n ce ,  s in c e  one o f  th e  program s, "F rench  C hef ,"  was 

known to  anyone f a m i l i a r  w i th  e d u c a t io n a l  t e l e v i s i o n  programming, 

and was i n  f a c t  m entioned by a t  l e a s t  one re sp o n d e n t  in  every  phase 

on each o f  th e  t h r e e  q u e s t io n s  r e q u e s t in g  s p e c i f i c  program t i t l e s .  

The o t h e r  t i t l e ,  an " E n g l i s h  103" s e r i e s  produced by th e  Texas A&M 

U n iv e rs i ty  E d u c a t io n a l  T e l e v i s io n  Program in  1965, has been a  lo n g 

tim e f i x t u r e  o f  th e  c l o s e d - c i r c u i t  ETV campus i n s t r u c t i o n a l  ne tw ork , 

and was a  l o g i c a l  s e l e c t i o n  by anyone in  th e  community f a m i l i a r  w ith  

th e  campus ETV ne tw ork , even w ith  no knowledge abou t  th e  proposed 

new s t a t i o n .  From Phase IV, 142 re sp o n d e n ts  named 16 in d iv id u a l  

program t i t l e s ,  f o u r  o f w h i c h  were c o r r e c t .
t

When asked where th ey  had le a rn e d  th e  above in fo r m a t io n ,  th e  

r e s p o n d e n t s ,  as shown in  Table 39 , page 103 c r e d i t e d  th e  newspaper 

as  th e  p r im ary  s o u rc e .  Of th e  t o t a l  sam ple , 15i 7 p e r  c e n t  c r e d i t e d  

th e  new spaper, 2 .6  c r e d i t e d  t e l e v i s i o n ,  1 .9  a t t r i b u t e d  t h e i r  knowl

edge t o  " o th e r "  so u rces , '  and 1 .1  p e r  c e n t  c r e d i t e d  r a d i o .

T ab les  4 0 ,  41 , and 42 perform ed th e  same f u n c t io n  w ith  r e s p e c t  

t o  th e  e n te r ta in m e n t  program s. T h is  in fo rm a t io n  was made a v a i l a b l e
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TABLE 39

WHERE DID YOU LEARN ABOUT THOSE PROGRAMS?

PHASE KEY TV RADIO NEWSPAPER OTHERS NONE

I M 0 .0 0 .0 0 .0 0 .0 100.0

T 0 .4 0 .0 1.6 1 .2 97 .2

P 0 .0 0 .0 0 .0 0 .0 100.0

U. _Avg.___ 0 .3 0 .0 1.3 __ 1_._0___ 9 7 .4

T. I M 1.7 0 .0 5 .2 1 .7 9 1 .4

T 2 .8 0 .4 7.6 0 .8 8 8 .4

P 4 .0 0 .0 8 .0 0 .0 88 .0

w. Avr. 2 .7 0 .3 7.2 0 .9  ...___ 85u.9._

I I I M 1.9 1.9 23.1 3 .8 69 .3

T 5 .6 2 .4 17.2 2 .8 72 .0

P 8 .0 8 .0 16.0 0 .0 68 .0

w. Avr . 5 .2 2 .8 18.1 ..2^8 . . . . . 71 .1  ....

IV M 0 .0 1.7 16.7 5 .0 76 .6

T 2 .0 1.2 40 .4 2 .8 53 .6

P 8 .0 4 .0 36 .0 0 .0 5 2 .0  '

w. Avr . 2 .1 1.5 35 .9 29 .9 30 .6

TOTAL M 1.2 1.2 14.7 3 .5 7 9 .4

T • 2 .7 1.0 16.7 1 .9 77 .7

P 5 .0 3 .0 15.0 0 .0 7 7 .0

w. Avr . 2 .6 l . l 15.7 1 .9 78 .7
■■ . •, 11 . . r . .  ».

..
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only t o  th e  r a d i o  s t a t i o n  and could  n o t  be o b ta in e d  v i a  any o th e r  

media form . T ab le  40 , page 105 summarizes the  responses  about th e  

e n te r ta in m e n t  program s. The p e rc e n ta g e  of a f f i r m a t i v e  answers to  

t h a t  q u e s t io n  r o s e  from 6 .6  in  Phase 1 ,  to  15.6 in  Phase I I ,  and t o  

65 ,4  i n  Phase I I I ,  b e fo re  d ropp ing  to  47 .4  in  Phase IV.

As i s  shown in Table 41 ,  page 106 4 .0  p e r  c e n t  o f  th e  r e sp o n d 

e n ts  in  Phase I  v o lu n te e re d  s p e c i f i c  e n te r ta in m e n t  program t i t l e s  

which they  b e l ie v e d  were names of programs t o  be o f fe re d  by the  

new s t a t i o n .  That p e rc e n ta g e  in c r e a s e d  to  8 .1  in  Phase I I ,  and t o  

53.8  in  Phase I I I ,  b e fo re  f a l l i n g  t o  35.1 in Phase IV. From Phase I ,

13 l 'espondents  named fo u r  s p e c i f i c  program t i t l e s ,  none o f  which

was c o r r e c t .  From Phase I I ,  27 re sp o n d e n ts  named s ix  program t i t l e s ,  

none o f  which was c o r r e c t .  From P hase  I I I ,  176 resp o n d en ts  named 

18 in d iv id u a l  program t i t l e s ,  s ix  o f  which were c o r r e c t ,  and 118 

Phase IV re sp o n d e n ts  named n in e  i n d iv i d u a l  program t i t l e s ,  one of 

which was c o r r e c t .

Tab le  42, page 107 r e f l e c t s  t h e  media c r e d i t e d  by the  r e sp o n d 

e n ts  as  th e  so u rc e  from which the  in fo rm a t io n  r e p o r te d  i n  Table  41 

was o b ta in e d .  Of th e  t o t a l  sam ple ,  17.6 pe r  c e n t  a t t r i b u t e d  t h e i r  

knowledge to  th e  newspaper, fo llo w ed  by t e l e v i s i o n ,  which was c r e d i t 

ed by 3 .2  pe r  c e n t  o f  the  t o t a l  sam ple . 2 .1  per  c e n t  c r e d i t e d  " o th e r "  

s o u rc e s ,  and 1 .7  p e r  c e n t  c r e d i t e d  r a d io  w ith  p ro v id in g  th e  i n f o r 

mation about e n te r ta in m e n t  programs t o  be p rov ided  by th e  new 

s t a t i o n .
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TABLE 40

HAVE YOU SEEN, READ OR HEARD ANYTHING ABOUT ANY OF THE ENTERTAINMENT 

PROGRAMS TO BE OFFERED BY THE NEW STATION?

PHASE KEY YES NO

I M 13.2 8 6 .8

T 5 .2 94 .8

P 12.0 8 8 .0

------------ W. A v r .____ 6 .6

II M 8 .6 91 .4

T 16 .4 83 .6

P 24.0 76 .0

W. Av r . 15.6 8 4 .4

I I I M 4 2 .4 57 .6

T 69.2 3 0 .8

P 76 .0 24 .0

W. Av r . 6 5 .4 34 .6

IV M 16.7 '  83 .3

T 5 4 .4 4 5 .6

P 52 .0 48 .0

W. A v r . 4 7 .4 52 .6

TOTAL M 15.9 84 .1

T 36 .3 63 .7

P 41 .0 59 .0

W.  A v r . 31 .7 68 .3
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TABLE 41

CAN YOU RECALL ANY OF THE PROGRAM NAMES OR TYPES?

PHASE KEY YES NO

I M 2.6 9 7 .4

T 3.6 96 .4

P 12.0 88 .0

W. Avr . 4.0 9 6 .0

I I M 1.7 98 .3

T 8 .4 91 .6

P. 20 .0 8 0 .0

W. Avr . 8.1 91 .9

I I I M 19.2 8 0 .8

T 59.6 4 0 .4

P 68.0 32 .0

W. Av r . 53.8 46 .2

IV M 1.7 9 8 .3

T 42.0 5 8 .0

P 48.0 52 .0

W. Av r . 35.1 6 4 .9

TOTAL M 7.1 92 .9

T 28.4 71 .6

P 37.0 63 .0

-
W. Av r . 25.1 74 .5
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TABLE 42

WHERE DID YOU LEARN ABOUT THOSE PROGRAMS?

PHASE KEY TV RADIO NEWSPAPER OTHERS NONE

I M 0 .0 0 .0 0 .0 0 .0 100.0

T 0 .4 0 .0 2 .0 0 .4 97 .2

P 0 .0 0 .0 8 .0 0 .0 92 .0

W. Av p , . 0 .3 0 .0 2 .2 0 .3 97 .2

I I M 1.7 0 .0 3 .4 1.7 93 .2

T 1.2 0 .4 4 .4 1.6 92 .4

P 4 .0 0 .0 12 .0 0 .0 84 .0

------------- ____ l ,S . 4 ,.8 ____9 1 .3 ____ _

I l l M 0 .0 0 .0 21 .2 1.9 7 6 .9

T 6 .8 4 .4 4 4 .4 4 .4 40 .0

P 1 .2 16.0 28 .0 4 .0 40 .0

W. Avp. 6 .1 4 .6 39 .5 4 .0 45 .8

IV M 0 .0 0 .0 3 .4 0 .0 96 .6

T 5 .6 2 .4 28 .8 2 .8 6 0 .4

P 0 .8 4 .0 24 .0 4 .0 60 .0  "

W. Avp. 4 .8 2 .1 23 .7 2 .4 67 .0

TOTAL M 0 .6 0 .0 8 .8 1 .2 8 9 .4

T 3 .5 1 .8 19 .9 2 .3 72 .5

P 6 .0 5 .0 18 .0 2 .0 69 .0

3 .2 1 .7 17 .6 2 .1 ......... 75_.4_.
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S u b - c la s s  a n a l y s i s  o f  v iew ing  h a b i t s  and p r e f e r e n c e s . Four 

q u e s t io n s  w ere in c lu d e d  in  th e  m ailed  q u e s t io n n a i r e  which were no t 

a p a r t  o f e i t h e r  th e  te le p h o n e  o r  p e rso n a l  in te r v ie w .  The answers 

by each  re sp o n d e n t  to  th o se  f o u r  q u e s t io n s  enab led  th e  p lacem ent of 

each q u e s t i o n n a i r e  in  a p p r o p r i a t e  s e c t io n s  o f  fo u r  su b -g roups .  The 

sub-groups i d e n t i f i e d  and s t r a t i f i e d  by th e  q u e s t io n s  were (1) 

Economic C l a s s ,  (2 )  E d uca tion  L e v e l ,  (3) Number o f  C h i ld re n  L iv ing  

in  th e  Home, and (4 )  Race.

Economic c l a s s . The q u e s t io n  d e a l in g  w ith  i d e n t i f i c a t i o n  o f  

economic c l a s s  o f  th e  re sp o n d e n t  asked him t o ,  "check  th e  c a te g o ry  

c o rre sp o n d in g  to  th e  t o t a l  annua l  income earned by a l l  working 

members of th e  h o u se h o ld ,"  S ix  economic e a rn in g  ran g e s  were made 

a v a i l a b l e  f o r  th e  c l a s s i f i c a t i o n  p ro c e s s .  Those r a n g e s ,  and th e  

number of re sp o n d e n ts  i n  e a c h ,  were as fo l lo w s :

Below - $ 2 ,500  per y e a r  - 7

$2,501 - $ 5 ,000  per  y e a r  - 24

$5,001 - $10,000 per  y e a r  - 67

$10,001 - $25,000 pe r  y e a r  - 94

$25,001 - $50,000 per  y e a r  - 1 4

Above - $50,001 per  y e a r  - 2

To p ro v id e  g ro u p in g s  which would y i e l d  s t a t i s t i c a l l y  v a l id  

r e s u l t s ,  th e  f i r s t  two ran g es  were combined, r e s u l t i n g  in  an 

economic ran g e  o f  "below $5 ,000  pe r  y e a r"  which c o n ta in e d  31 

r e s p o n d e n ts .  S i m i l a r l y ,  th e  top  two ranges were combined, to  form
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a s i n g l e  "above $25,001 p e r  y e a r"  r a n g e ,  c o n ta in in g  16 re sp o n d e n ts .

E duca tion  l e v e l . A second q u e s t io n  p rov ided  a s c a l e ,  upon 

which th e  resp o n d en t  cou ld  c i r c l e  th e  number co rre sp o n d in g  t o  th e  

h ig h e s t  e d u c a t io n a l  l e v e l  completed by th e  head o f  th e  househo ld . 

Those r a n g e s ,  and th e  number of re sp o n d e n ts  in  each , were as  fo l lo w s :

Grade School - 0

J u n io r  High - 7

S e n io r  High - 30

C o l le g e  - 83

G raduate  -  88

To p rov ide  g roup ings  which c o n ta in e d  s u f f i c i e n t  numbers o f  r e sp o n d 

e n ts  t o  y i e l d  s t a t i s t i c a l l y  s i g n i f i c a n t  r e s u l t s ,  the  f i r s t  t h r e e  

ranges were combined, r e s u l t i n g  in  an e d u c a t io n  l e v e l  range of up 

to  a s e n io r  h igh  e d u c a t io n ,  c o n ta in in g  37 re sp o n d e n ts .

Number of c h i l d r e n  l i v i n g  a t  home. Another q u e s t io n  in c lu d ed  

a p p r o p r i a t e ly  spaced b lan k s  f o r  i n d i c a t i n g  th e  age and sex o f  each  

c h i ld  now l i v i n g  in  your  househo ld .  The fo u r  c a te g o r ie s  and t h e i r  

re sp o n d en ts  were:

No c h i l d r e n  -  79

1-2 c h i l d r e n ,  each  12 o r  younger -  60

1-2 c h i l d r e n ,  I o r  more o l d e r  than  12 -  27

More than  2 c h i l d r e n ,  any age -  42
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R ace. The f o u r th  q u e s t io n  p e c u l i a r  to  th e  m ailed  q u e s t io n n a i r e  

a sked , "Of what race  a r e  th e  fam ily  members o f  y ou r  household?" Of 

the  208 r e tu rn e d  q u e s t i o n n a i r e s ,  two re sp o n d e n ts  i d e n t i f i e d  t h e i r  

race  as "Mexican-American," seven as "N egro ,"  and th e  rem ainder as 

"W hite ."  U n fo r tu n a te ly ,  th e  i n s u f f i c i e n t  numbers of Negro and 

Mexican-American resp o n d en ts  made any a ttem p t to  s tu d y  r a c i a l  v iew 

ing  and l i s t e n i n g  h a b i t s  and p r e f e re n c e s  im p o s s ib le .  T h e re fo re ,  

th e  t h r e e  c a te g o r ie s  o f  Economic C l a s s ,  E duca tion  L e v e l ,  and Number 

of C h i ld re n  L iving in  the  Home prov ided  th e  b a ses  f o r  th e  sub-group 

comparisons made on seven key q u e s t io n s  used in  th e  r e s e a r c h  e f f o r t .

T e le v is io n  viewing h a b i t s , by economic c l a s s . F ig u re  1 , page 

111 compares the  re sponses  g iven  by th o se  in  each  economic c l a s s  

to  the  q u e s t io n ,  "About how many hours  p e r  day i s  a t e l e v i s i o n  s e t  

in  y ou r  household tu rned  on w ith  one o r  more fa m i ly  member w atching  

i t ? "  As i s  revea led  by th e  t a b l e ,  th o se  in  th e  low es t  economic 

c l a s s  watched t e l e v i s i o n  more each day th an  any o t h e r  economic c l a s s .  

A n a ly s is  o f  p e rcen tag es  f o r  th e  fo u r  c l a s s e s  r e v e a le d  the  h ig h e s t  

p e rc e n ta g e  o f  the lowest economic c l a s s  watched t e l e v i s i o n  between 

seven and te n  hours p e r  day (3 8 .9  p e r  c e n t ) .  The peak f o r  th e  next 

h ig h e r  economic c la s s  f e l l  in  the  f i v e  to  s ix  hours  p e r  day range 

(4 3 .7  p e r  cen t) .-  The viewing t o t a l  f e l l  t o  t h r e e  to  fo u r  hours  pe r  

day f o r  th o se  in  the  n e x t - t o - h i g h e s t  economic c l a s s  (3 6 ,4  p e r  c e n t ) ,  

and f e l l  to  one to  two hours f o r  th o se  in  th e  h i g h e s t  economic

R eproduced  with perm ission o f the copyright owner. Further reproduction prohibited without perm ission.



FIGURE 1

TELEVISION VIEWING HABITS BY ECONOMIC CLASS
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c l a s s  (37 .5  p e r  c e n t ) .  Thus, as th e  economic s t a t u s  o f  th e  r e sp o n d 

e n ts  i n c r e a s e d ,  the  number o f  hours p e r  day sp e n t  watching t e l e v i s i o n  

d e c re a s e d .

T e le v is io n  view ing h a b i t s , by e d u c a t io n  l e v e l . F igu re  2 ,  page 

113 compares th e  v iew ing  h a b i t s  o f  those  re sp o n d e n ts  of each educa 

t io n  l e v e l .  As i s  ev idenced  by the  b a r  g r a p h s ,a s  the  e d u c a t io n  

l e v e l  i n c r e a s e d ,  th e  number o f  hours spent p e r  day viewing t e l e v i s i o n  

d e c re a se d .

T e le v is io n  viewi ng h a b i t s . by number o f  c h i ld r e n  1iv in g  a t  home. 

F ig u re  3 ,  page 114 r e v e a l s  t h a t  as th e  number o f  c h i ld r e n  in  the  

home in c r e a s e d ,  so did th e  number o f  hours p e r  day of t e l e v i s i o n  

view ing.

Radio l i s t e n i n g  h a b i t s . by economic c l a s s . Though th e  l i s t e n i n g  

c u rv e s ,  by economic c l a s s ,  a re  not as  d ram a tic  as  the ba r  g raphs  th e  

in fo rm a t io n  r e p r e s e n te d  by F ig u re  4 ,  page 115 does i n d i c a t e  a  p r o 

nounced d e c re a s e  i n  r a d io  l i s t e n i n g  hours p e r  day as th e  economic 

s t a t u s  i n c r e a s e d .

Radio l i s t e n i n g  h a b i t s , by e d u c a t io n  l e v e l . F igu re  5 ,  page 116 

d i s p l a y s  the b a r  g ra p h s ,  by e d u c a t io n  l e v e l ,  o f  th e  q u e s t io n n a i r e  

r e sp o n d e n ts .  P e rc e n ta g e s  became h ig h e r  a t  th e  one to  two hour p e r  

day l i s t e n i n g  c l a s s i f i c a t i o n  as e d u c a t io n  l e v e l  in c r e a s e d ,  f u r t h e r  

i n d i c a t i n g  t h a t  as e d u c a t io n a l  a t t a in m e n t  i n c r e a s e d ,  dependence 

upon the  r a d io  d e c re a s e d .
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FIGURE 2

TELEVISION VIEWING HABITS BY EDUCATION LEVEL
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FIGURE 3

TELEVISION VIEWING HABITS BY NUMBER OF CHILDREN LIVING AT HOME
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FIGURE 4

RADIO LISTENING HABITS BY ECONOMIC CLASS
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FIGURE 5

RADIO LISTENING HABITS BY EDUCATION LEVEL
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Radio l i s t e n i n g  h a b i t s . by  number o f  c h i ld r e n  l i v i n g  a t  home. 

F ig u re  6 ,  page 118 shows the  g r e a t e r  d a i l y  use o f  th e  r a d io  as 

th e  number o f  c h i l d r e n  l i v i n g  i n  th e  home in c r e a s e d .  C o n v e rse ly ,  

th o se  homes i n  which few o r  no c h i l d  fam ily  members r e s id e d  were a l s o  

homes in  which fewer hours  were s p e n t  l i s t e n i n g  to  th e  r a d io .

Newspaper r e a d in g  h a b i t s . F ig u re s  7 ,  8 and 9 ,  on pages 119 

120, and 121 r e s p e c t i v e l y ,  d i s p l a y  th e  newspaper r e a d in g  p e rc e n ta g e s  

f o r  economic c l a s s ,  e d u c a t io n  l e v e l ,  and number o f  c h i l d r e n  l i v i n g  

a t  home, in  t h a t  o r d e r .  S im ple i n s p e c t io n  r e v e a ls  t h a t  th e  news

p a p e r  rea d in g  p a t t e r n  in  each  c a s e  was the  in v e r s e  o f  th e  viewing 

and l i s t e n i n g  p a t t e r n  f o r  th e  same sub -g roup . As e d u c a t io n a l  a t t a i n 

ment and economic s t a t u s  i n c r e a s e d ,  th e  newspaper r e a d e r s h ip  p e r 

c e n ta g e  a ls o  in c r e a s e d .  Though th e  r e a d e r s h i p  p e rc e n ta g e  dec reased  

s l i g h t l y  w ith  each  i n c r e a s e  in  number o f  c h i l d r e n  l i v i n g  a t  home, 

th e  d ip  was l e s s  p ronounced , and th e  average  r e a d e r s h i p  p e rc e n ta g e  

was u n u su a l ly  h igh .

News media p r e f e r e n c e . F ig u re s  10, 11, and 12, pages  122, 123 

and 124 r e s p e c t i v e l y ,  r e f l e c t  t h e  t e l e v i s i o n ,  r a d i o  and newspaper 

p r e fe re n c e  p e rc e n ta g e s  by economic c l a s s ,  e d u c a t io n  l e v e l ,  and number 

o f  c h i ld r e n  l i v i n g  a t  home, in  t h a t  o r d e r .  F ig u re  10 r e v e a l s  t h a t  

as  economic l e v e l  i n c r e a s e d ,  dependence  upon t e l e v i s i o n  de c re a sed  

s h a r p l y ,  r e p la c e d  by an e q u a l ly  s h a rp  i n c r e a s e  in  dependence upon 

th e  newspaper. Throughout a l l  economic c l a s s e s ,  t h e  l e v e l  o f  

dependence upon r a d io  rem ained  c o n s t a n t .
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FIGURE 6

RADIO LISTENING HABITS BY NUMBER OF CHILDREN LIVING A
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FIGURE 7

NEWSPAPER READING HABITS BY ECONOMIC CLASS
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FIGURE 8

NEWSPAPER READING HABITS BY EDUCATION LEVEL
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FIGURE 9

NEWSPAPER READING HABITS BY NUMBER OF CHILDREN LIVING AT HONS
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FIGURE 10

NEWS MEDIA PREFERENCE BY ECONOMIC CLASS
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FIGURE 11

NEWS MEDIA PREFERENCE BY EDUCATION LEVEL
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FIGURE 12

NEWS MEDIA PREFERENCE BY NUMBER OF CHILDREN LIVING AT HOME
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F igure  11 r e v e a l s  an almost t o t a l  r e v e r s a l  of news media p r e f e r 

ence  as e d u c a t io n  l e v e l  in c re a s e d .  A sharp  in c r e a s e  i n  newspaper 

p re f e re n c e  as e d u c a t io n  l e v e l  i n c r e a s e d ,  coupled w ith  uneven but 

e v e n tu a l  decreases! in  b o th  t e l e v i s i o n  and r a d io  p r e f e r e n c e ,  i n c r e a s 

ed the  r an k in g  o f  newspaper p r e fe re n c e  from t h i r d ,  to  second , then 

to  f i r s t .  T e le v is io n  p re fe re n c e  dropped from f i r s t  to  second as 

e d u c a t io n  l e v e l  i n c r e a s e d ,  and r a d io  p re fe re n c e  dropped from second 

t o  t h i r d  as e d u c a t io n  l e v e l  in c re a s e d .

F igu re  12 r e f l e c t s  th e  news media p r e fe re n c e  e x p re sse d  by those  

re sp o n d e n ts  w ith  v a ry in g  numbers of c h i ld r e n  l i v i n g  a t  home, Though 

th e  t e l e v i s i o n  p r e f e r e n c e  p e rc e n ta g e s  was uneven from one f a m i l i a l  

c l a s s i f i c a t i o n  t o  the  n e x t ,  i t  remained the  p rim ary  news media by 

a l l  responden ts  in  th e  t a b l e .  P r e fe re n c e  f o r  newspaper as  a prim ary  

news media de c re a sed  as th e  number o f  c h i ld r e n  l i v i n g  a t  home i n 

c re a s e d .  Radio p r e f e re n c e  in c re a se d  th rough  th e  f i r s t  th re e  ranges 

o f  c h i ld r e n  a t  home c l a s s i f i c a t i o n s ,  then  d e c l in e d  between th e  

t h i r d  and f o u r th  range c l a s s i f i c a t i o n .

News media e f f e c t i v e n e s s . F igu re  13, page 126 examines the 

number of c o r r e c t  re sp o n se s  to  q u e s t io n s  concern ing  in fo rm a t io n  

p re s e n te d  v i a  each of th e  th r e e  m edia , g iven  by th o se  in  each 

economic c l a s s .  Among th o se  in  th e  low est economic c l a s s ,  th e  

i n fo rm a t io n  conveyed v i a  t e l e v i s i o n  was the  most e f f e c t i v e  in  

c r e a t i n g  aw areness toward s p e c i f i c  programs to  be o f f e r e d  by the 

new s t a t i o n .  Radio ranked  second in  e f f e c t i v e n e s s ,  fo llow ed  by
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FIGURE 13

NEWS MEDIA EFFECTIVENESS BY ECONOMIC CLASS
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th e  newspaper, among the re sp o n d e n ts  in  the  low est  economic c l a s s .  

However, sharp  d e c re a s e s  i n  t e l e v i s i o n  e f f e c t i v e n e s s  as  economic 

c l a s s  i n c r e a s e d ,  combined w i th  uns teady  bu t g ra d u a l  i n c r e a s e  in  

r a d io  e f f e c t i v e n e s s ,  and a sharp  i n c r e a s e  in  newspaper e f f e c t i v e n e s s ,  

rev e rsed  the e f f e c t i v e n e s s  ran k in g  o f  the  th re e  m edia as  economic 

c l a s s  in c re a s e d  from the  lo w e s t  to  th e  h ig h e s t  ran g e .

F igure  14, page 128 r e f l e c t s  t h e  media e f f e c t i v e n e s s  by 

ed u c a t io n  l e v e l .  As i s  r e v e a le d  in  th e  t a b l e ,  b o th  t e l e v i s i o n  and 

r a d io  e f f e c t i v e n e s s  d e c re a sed  as e d u c a t io n  l e v e l s  i n c r e a s e d ,  w h i le  

newspaper e f f e c t i v e n e s s  in c r e a s e d  w i th  ed u c a t io n  l e v e l  i n c r e a s e s .

F i n a l l y ,  F ig u re  15, page 129 p l o t s  the e f f e c t i v e n e s s  o f  each  

media form, by number o f  c h i l d r e n  l i v i n g  in  th e  home. T e le v i s io n  

e f f e c t i v e n e s s ,  as  shown in  t h a t  f i g u r e ,  in c re a s e d  as t h e  number of 

c h i ld r e n  l i v i n g  a t  home in c r e a s e d .  Radio e f f e c t i v e n e s s  d e c re a s e d  

s l i g h t l y  w ith  in c re a s e d  c h i l d r e n  l i v i n g  in  th e  home, and newspaper 

e f f e c t i v e n e s s  f l u c t u a t e d ,  b u t  d e c re a sed  as the  number o f  c h i l d r e n  

in c r e a s e d .
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FIGURE 14

NEWS MEDIA EFFECTIVENESS BY EDUCATION LEVEL
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FIGURE 15

NEWS MEDIA EFFECTIVENESS BY NUMBER OF CHILDREN LIVING AT HOME
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CHAPTER V

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

I n  J u ly  o f  1969, th e  E d u ca tio n a l  T e le v is io n  Program a t  Texas 

A&M U n iv e rs i ty  was awarded a  g ra n t  by the  Department o f  H e a l th ,  

E ducation and W e lfa re ,  f o r  the  e s ta b l is h m e n t  o f  an e d u c a t io n a l  t e l e 

v i s io n  s t a t i o n  lo c a te d  on the  campus and s e rv in g  the  B ryan-C ollege  

S t a t i o n  community. A t a r g e t  d a te  o f  December 15, 1969, was e s t a b l i s h 

ed as the  a n t i c i p a t e d  a i r  d a te  f o r  the  s t a t i o n .  A p r im ary  concern 

was th e  c r e a t i o n  o f  p u b l ic  awareness toward t h i s  new s t a t i o n  and i t s  

programming. To ac h ie v e  t h i s  aw areness , the  media forms o f  t e l e 

v i s i o n ,  r a d i o ,  and th e  newspaper were used to  p r e s e n t  in fo rm a t io n  

about the  s t a t i o n  t o  the  community r e s i d e n t s .

Summary

A l ik e  number o f  p e rs o n a l  in te r v ie w s ,  te lephone  i n t e r v i e w s ,  and 

m ailed q u e s t io n n a i r e s  fo llow ed th e  use ,  by each m edia, o f  i t s  p u b l ic  

in fo rm a t io n  messages concern ing  th e  new s t a t i o n .  These sam pling 

tech n iq u es  were a d m in is te re d  as fo l lo w s :  Phase I ,  p re -m ed ia  use

sample; Phase I I ,  t e l e v i s i o n  use sample; Phase I I I ,  r a d i o  use  sample; 

and Phase IV, newspaper use sam ple. This  p rocedure  en ab led  the  

measurement o f  th e  e f f e c t i v e n e s s  o f  each in d iv id u a l  media techn ique  

as  the  messages- used by each medium con ta ined  in fo rm a t io n  no t 

p r e s e n t  in  the  messages used by th e  o th e r  two. A d d i t i o n a l l y ,  c e r t a i n
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in fo rm a t io n  ( c a l l  l e t t e r s ,  channel number, and a n t i c ip a t e d  a i r  d a te  

o f  th e  new s t a t i o n )  was common to  th e  messages used by a l l  t h r e e  

media form s. This  en a b le d  th e  measurement o f  any cum ula tive  e f f e c t  

achieved by the  combined media forms in  c r e a t in g  p u b l ic  awareness 

toward the  new s t a t i o n  and i t s  programming. Responses to  t h e  i n t e r 

views and q u e s t i o n n a i r e s  com pris ing  each sam pling phase were r e c o r d 

ed and t a b u la te d  p r i o r  to  the use by the  n ex t  media tech n iq u e  o f  i t s -  

p u b l ic  in fo rm a t io n  m essages.

The m ailed  q u e s t i o n n a i r e s  a l s o  sought in fo rm a t io n  f o r  th e  

c l a s s i f i c a t i o n  o f  th e  re sp o n d e n ts  acco rd ing  to  t h e i r  economic c l a s s ,  

e d u c a t io n  l e v e l ,  and th e  number o f  c h i ld r e n  l iv in g  a t  home.• Compari

son of the  resp o n ses  from each o f  these  sub-groups w ith  th o se  o f  the  

t o t a l  sample p ro v id ed  a  d e t a i l e d  a n a ly s i s  o f  v a r i a t i o n s  i n  v iew in g ,  

l i s t e n i n g ,  and r e a d in g  h a b i t s  and p re fe re n c e s  between those  o f  v a ry 

ing  economic, e d u c a t i o n a l ,  and f a m i l i a l  c l a s s i f i c a t i o n s .

Q uestions  asked o f  each responden t  inc luded  r e q u e s t s  t h a t  the  

sou rce  from which each  item o f  in fo rm a tio n  was re c e iv e d  be i d e n t i f i e d .  

These resp o n ses  were matched w i th  th e  a c tu a l  sou rce  o f  t h a t  i n f o r 

m ation to  d e te rm in e  th e  accu racy  w ith  which the  responden ts  could 

i d e n t i f y  th e  s p e c i f i c  media from which they o b ta in e d  the  in fo rm a t io n  

about the  new s t a t i o n .

Research  a n a ly s e s  and c o n c lu s io n s  were drawn from d a ta  ob ta ined  

through th e  a d m i n i s t r a t io n  o f  100 p e rso n a l  i n t e r v i e w s ,  1,000 

te lephone  i n t e r v i e w s ,  and 208 re tu rn e d  q u e s t i o n n a i r e s .  Raw sco re  

resp o n se  f r e q u e n c ie s  were c o n v e r ted  to  p e rc e n ta g e s  f o r  s im p l i c i t y
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of a n a ly s i s  and e v a lu a t i o n .

C onclusions

Three s p e c i f i c  r e s e a r c h  o b j e c t i v e s  were s t a t e d :  (1) to de te rm ine  

which, i f  a n y ,  o f  the  mass media te c h n iq u e s  of t e l e v i s i o n ,  r a d i o ,  

and the  newspaper was th e  most e f f e c t i v e  in  c r e a t i n g  p u b l ic  awareness 

toward the  ty p e s  of programming t o  be o f f e r e d  by a new e d u c a t io n a l  

t e l e v i s i o n  s t a t i o n  schedu led  to  s e rv e  th e  community in  th e  n e a r  

f u t u r e ;  (2) to  d e te rm in e  which media tech n iq u e  was most e f f e c t i v e  

w ith  people  o f  each  economic c l a s s ,  r a c e ,  le v e l  of e d u c a t io n a l  a t t a i n 

ment, and number o f  dependen t  c h i l d r e n ;  and (3) to  de te rm ine  the  

accuracy  w i t h  which p e o p le  r e c a l l e d  th e  sou rce  o f  in fo rm a t io n  they 

had r e c e iv e d .

O b je c t iv e  JL. I t  was conc luded  t h a t  r a d io  was th e  most e f f e c t i v e  

o f  the  t h r e e  media te c h n iq u e s  in  c r e a t i n g  p u b l ic  aw areness toward 

th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  The resp o n ses  o b ta in e d  d u r 

ing  Phase I I I  o f  th e  r e s e a r c h  p r o j e c t  c o n s i s t e n t l y  c o n ta in ed  a h ig h e r  • 

p e rc e n ta g e  o f  c o r r e c t  answ ers to  q u e s t io n s  r e q u e s t in g  s p e c i f i c  i n f o r 

m ation  p re s e n te d  v i a  th e  t h r e e  m edia  te c h n iq u e s .  Phase I I I  o f  th e  

sam pling sequence  took  p l a c e  im m edia te ly  fo l lo w in g  th e  r a d i o  sc h ed u le  

o f  p u b l ic  in fo rm a t io n  announcements ab o u t  th e  new s t a t i o n .

About n in e ty  p e r  c e n t  o f  th e  Phase I I I  re sponden ts  r e p o r te d  

l e a r n in g  abou t  th e  new s t a t i o n ,  a s  compared w ith  63 .3  p e r  c e n t  o f  

the  Phase I I  re sp o n d e n ts  ( o b ta in e d  a f t e r  th e  t e l e v i s i o n  announcements)
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and 70 .6  p e r  c e n t  o f  th e  Phase IV r e s p o n d e n t s .  The Phase IV 

responses  were o b ta in e d  a f t e r  th e  newspaper announcements. Phase 

I I I  re sp o n d en ts  were a l s o  much more s u c c e s s f u l  in  c o r r e c t l y  i d e n t i 

fy in g  the  in fo rm a t io n  p re s e n te d  v i a  a l l  t h r e e  media ( a i r  d a t e ,  

channel number and c a l l  l e t t e r s ,  r e s p e c t i v e l y ) .  C o r re c t  response  

pe rc e n ta g e s  to  th o se  q u e s t io n s  a r e  p re s e n te d  below , by w eighted 

average  f o r  each o f  t h e  fo u r  sam pling  p h a ses :

C o r r e c t  Response P e rc e n ta g e s

Phase  I Phase I I Phase I I I Phase

A ir  Date 0 .0 4 .2 45.3 32 .7

Channel 1 .5 13 .2 46 .2 31 .4

C a l l  L e t t e r s 0 .3 10 .8 47 .4 44 .3

In a l l  c a s e s ,  r e s p o n s e s  e l i c i t e d  im m edia te ly  fo l lo w in g  th e  r a d io  

announcements c o n ta in e d  th e  h i g h e s t  p e rc e n ta g e  of c o r r e c t  answers to  

q u e s t io n s  c o n c ern in g  in fo rm a t io n  common t o  a l l  media announcements.

Phase I I I  re sp o n d e n ts  were a l s o  more a c c u r a te  than  th o se  i n  any 

o th e r  phase i d e n t i f y i n g - i n f o r m a t i o n  p r e s e n te d  v ia  only  one o f  th e  

t h r e e  media form s. Only when asked  ab o u t  i n s t r u c t i o n a l  program s, 

in fo rm a t io n  which was not r e l e a s e d  u n t i l  d u r in g  Phase IV , d id  th e  

Phase I I I  r e s p o n d e n ts  s c o re  l e s s  than  th e  h ig h e s t  p e r  c e n t  c o r r e c t  

program i d e n t i f i c a t i o n  o f  a l l  p h a s e s .  S i m i l a r l y ,  c o r r e c t  program 

t i t l e  p e rc e n ta g e s  were h ig h e r  from Phase  I I I  r e s p o n d e n t s ,  on two o f  

th e  th r e e  q u e s t io n s  r e q u e s t in g  such  in f o r m a t io n ,  than  from any o t h e r  

sam pling p h a se .  The e x c e p t io n  was in  t h e  i d e n t i f i c a t i o n  o f  program
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t i t l e s  o f  i n s t r u c t i o n a l  programming in fo rm a t io n  which was no t r e l e a s e d  

u n t i l  a f t e r  th e  Phase I I I  sam pling  in s t ru m e n ts  had been a d m in is te re d .  

From t h i s  a n a l y s i s ,  i t  was concluded  th a t  r a d io  was th e  most e f f e c t 

iv e  o f  th e  th r e e  media te c h n iq u e s  in  c r e a t i n g  p u b l ic  awareness toward 

th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .

O b je c t iv e  2.  From th e  d a t a  produced by the r e s e a rc h  e f f o r t ,  

th e  fo l lo w in g  c o n c lu s io n s  were reached  concern ing  th e  s p e c i f i c  media 

tech n iq u e  which was most e f f e c t i v e  w ith  peop le  of each economic 

c l a s s ,  l e v e l  of e d u c a t io n a l  a t t a in m e n t ,  and number of dependent 

c h i ld r e n :

1. T e le v i s io n  was most e f f e c t i v e  in  reach ing  those  who 
earned  l e s s  than  $10,000 p e r  y e a r .

2. Radio was most e f f e c t i v e  i n  rea c h in g  those who earned  
between $10,001 and $25 ,000  p e r  y e a r .

3. Newspaper was most e f f e c t i v e  in  reach ing  th o se  who 
earned  more th an  $25,000 p e r  y e a r .

4. T e le v i s io n  was most e f f e c t i v e  in  reach in g  those  who 
had a t t a i n e d  a h ig h  sc h o o l  e d u c a t io n  or l e s s .

5. Radio was most e f f e c t i v e  i n  r ea c h in g  those  who had 
a t t a i n e d  a  c o l l e g e  e d u c a t io n .

6. Newspaper was most e f f e c t i v e  in  reach ing  th o se  who 
had a t t a i n e d  a p o s t - g r a d u a t e  d e g re e .

7. Radio was most e f f e c t i v e  i n  r e a c h in g  those  who had 
no c h i ld r e n  l i v i n g  in  th e  home.

8. Radio was most e f f e c t i v e  i n  r e a c h in g  those who had 
one to  two c h i l d r e n ,  aged under 12.

9. Newspaper was most e f f e c t i v e  in  reach ing  th o se  who 
had one o r  two c h i l d r e n ,  one o r  more of whom was 
o v e r  12 y e a r s  o l d .
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10. T e l e v i s io n  was most e f f e c t i v e  in  r e a c h in g  those  who 
had more than two c h i l d r e n ,  r e g a r d le s s  o f  th e  age 
of th e  c h i l d r e n .

I n s u f f i c i e n t  q u e s t i o n n a i r e  r e tu rn s  from members of th e  Mexican-

American and Negro ra c e s  p ro h ib i te d  drawing c o n c lu s io n s  concern ing

s p e c i f i c  media e f f e c t i v e n e s s  as a fu n c t io n  o f  r a c e .

O b ie c t iv e  3. The c o n c lu s io n  was drawn t h a t  th e  re sponden ts  

were unab le  to  d e te rm in e  a c c u ra te ly  the  sou rce  from which they  r e c e iv 

ed in fo rm a t io n  abou t the  new s t a t i o n .  Only 2 .3  p e r  cen t  o f  the  t o t a l  

sample c o r r e c t l y  i d e n t i f i e d  t e l e v i s i o n  as th e  so u rc e  of th e  i n f o r 

mation p re s e n te d  on ly  ove r  t h a t  medium, w hile  13.0 pe r  c e n t  named 

the  newspaper as  th e  s o u rc e .

J u s t  1 .7  p e r  c e n t  o f  th e  t o t a l  sample c o r r e c t l y  i d e n t i f i e d  r a d io  

as th e  so u rc e  o f  th e  in fo rm a t io n  p resen ted  on ly  ove r  t h a t  medium, 

w hile  3 ,2  p e r  c e n t  i d e n t i f i e d  t e l e v i s i o n ,  and 17.6  p e r  c e n t  c r e d i t e d  

the  newspaper.

The re sp o n d e n ts  c o r r e c t l y  i d e n t i f i e d  th e  so u rc e  from which 

s p e c i f i c  program in fo rm a t io n  came i n  only one i n s t a n c e .  F i f t e e n  and 

s e v e n - te n th s  p e r  c e n t  of th e  t o t a l  sample c o r r e c t l y  i d e n t i f i e d  th e  

newspaper as  th e  o n ly  so u rc e  from which s p e c i f i c  in fo rm a t io n  about 

i n s t r u c t i o n a l  programming had been le a rn e d .  Of t h a t  sam ple , only  

2 .6  p e r  c e n t  named t e l e v i s i o n ,  and 1 .1  pe r  c e n t  c r e d i t e d  r a d io  as 

the  so u rc e  from which they  ob ta ined  the  r e q u e s te d  in fo rm a t io n .

S ince  th e  newspaper was c r e d i t e d  by the h ig h e s t  p e rc e n ta g e  o f  th e
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resp o n d en ts  as th e  so u rce  from which a l l  in fo rm a t io n  was r e c e iv e d ,  

r e g a r d le s s  o f  th e  a c tu a l  media tec h n iq u e  used f o r  each s p e c i f i c  

a re a  o f  in fo rm a t io n ,  i t  was conc luded  t h a t  th e  responden ts  were 

unable to  a c c u r a te ly  r e c a l l  th e  so u rc e  from which they  rec e iv e d  

in fo rm a t io n  about the  new s t a t i o n .

Recommendations

Two types  o f  recommendations a re  p re s e n te d  in t h i s  c h a p te r .

The f i r s t  s e t  r e f e r s  to  media use s e l e c t i o n  recom mendations, drawn 

from th e  r e s e a rc h  r e s u l t s .  The second s e t  s u g g e s ts  a re a s  in  which 

f u r t h e r  r e s e a rc h  i s  needed.

Media s e l e c t i o n  recom m endations . Based upon the  co n c lu s io n s  

drawn from the  r e s e a rc h  d a t a ,  th e  f o l lo w in g  recommendations a re  

p ro p o sed ,  to  be used as g u id e l in e s  in  s e l e c t i n g  s p e c i f i c  media forms 

to  c r e a t e  p u b l ic  awareness toward s p e c i f i c  programming to  be o f f e r e d  

by the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n :

1. S ince  r a d io  was concluded to  be th e  most e f f e c t i v e  
media in  conveying program in fo rm a t io n  to t h e  p u b l i c ,  
maximum p o s s ib l e  u t i l i z a t i o n  shou ld  be made o f  r a d io  
announcements, when programming i s  planned which 
would a f f e c t  o r  i n t e r e s t  peop le  of a l l  economic, 
e d u c a t io n a l ,  and f a m i l i a l  c l a s s e s .

2 .  When programming de s ig n e d  f o r  a s p e c i f i c  segment of 
th e  community i s  p la n n e d ,  th e  m edia form which was 
shown t o  be most e f f e c t i v e  f o r  t h a t  p a r t i c u l a r  
re sponden t  c l a s s i f i c a t i o n  shou ld  be used . For 
exam ple, in fo rm a t io n  co n c e rn in g  a  s e r i e s  o f  programs 
des ig n ed  to  a s s i s t  econom ica l ly  d e p r iv e d  c h i l d r e n
in  l e a r n in g  t h e i r  l e t t e r s  and numbers, should be 
p re s e n te d  v i a  t e l e v i s i o n .
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3. S ince  the  response  p e rc e n ta g e s  to  a p a r t i c u l a r  
q u e s t io n  (c o n c e rn in g  in fo rm a t io n  p re s e n te d  v ia  
a l l  t h r e e  media form s) were not cum ula tive  from 
the  f i r s t  sampling phase  through each s u c c e s s iv e  
phase ,  th e  use of a l l  t h r e e  media in  an a t te m p t  
to  " b u i ld "  awareness i s  no t recommended.

4. S i m i l a r l y ,  s in c e  22 days  e lap sed  between the  
co n c lu s io n  o f  one media usage and the  commencement 
o f  the  n e x t ,  and s in c e  resp o n se  p e rc e n ta g e s  d id  not 
i n c r e a s e  in  a cu m u la t iv e  f a s h io n ,  usage o f  any media 
techn ique  to  c r e a t e  aw areness  toward programming in  
excess  of 22 days i n t o  th e  f u t u r e ,  i s  n o t  recommended.

To summarize, g e n e ra l  in fo rm a t io n  concern ing  the  e d u c a t io n a l  

t e l e v i s i o n  s t a t i o n  can be assumed to  reach  th e  g r e a t e s t  number o f  

peop le  i f  p re s e n te d  v ia  r a d i o .  Programs of i n t e r e s t  to  s p e c i f i c  

aud ience  segments should be promoted p r im a r i ly  th rough  t h a t  medium 

shown to  be most e f f e c t i v e  in  r e a c h in g  t h a t  au d ien ce  segm ent. M u l t i -  

media awareness campaigns a p p a re n t ly  w i l l  no t c r e a t e  cu m u la t iv e  o r  

a d d i t i v e  awareness q u o t i e n t s ,  and program in fo rm a t io n  p r e s e n te d  v i a  

any medium in  excess  o f  t h r e e  weeks p r i o r  to  i t s  a i r  d a te  w i l l  

p robab ly  be i n e f f e c t i v e  in  c r e a t i n g  p u b l ic  aw areness toward t h a t  

program.

F u r th e r  r e s e a r c h  recom m endations . S ev e ra l  r e t r o s p e c t i v e  

o b s e rv a t io n s  con cern in g  th e  r e s e a r c h  p r o je c t  su g g e s t  needed a r e a s  o f  

f u r t h e r  s tu d y .  They a re  as  f o l lo w s :

1. The development o f  a  b e t t e r  method f o r  random sample 
s e l e c t i o n .  The g r e a t e s t  d isappo in tm en t  e x p e r ien c e d  
by the  r e s e a r c h e r  i n  t h i s  p r o j e c t  was t h e  n e g l i g i b l e  
number o f  q u e s t i o n n a i r e  r e t u r n s  r e c e iv e d  from Negro 
and Mexican-American re s p o n d e n ts .  Whether members 
of those  groups were l e s s  in c l in e d  to  f i l l  o u t  and 
r e t u r n  anonymous q u e s t i o n n a i r e s  than  t h e i r  C aucas ian
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c o u n te r p a r t s  canno t  be m easured o r  de term ined  
from t h i s  r e s e a r c h  e f f o r t .  Sample s e l e c t i o n ,  
w h i le  random, a u to m a t i c a l l y  e l im in a te d  a p o r t io n  
of th e  economic c l a s s  i n t o  which a s i z e a b le  p o r t io n  
of M exican-Americans and Negroes f e l l .

2. G r e a te r  e x p e r im e n ta t io n  w i th  time i n t e r v a l  v a r i a t i o n  
between media te c h n iq u e  u t i l i z a t i o n .  The 22-day 
i n t e r v a l  between each  media u t i l i z a t i o n  n e a r ly  c re a te d  
th e  e f f e c t  o f  t h r e e  i s o l a t e d  d is s e m in a t io n  p r o j e c t s .  
R esea rch  u s in g  lo n g e r  and s h o r t e r  i n t e r v a l s  could  
r e v e a l  which i n t e r v a l  l e n g t h ,  i f  any, would y i e l d  th e  
most pronounced c u m u la t iv e  aw areness  i n c r e a s e s .

3 . A n a ly s is  of accu racy  o f  i d e n t i f y i n g  the  sou rce  from 
which in fo rm a t io n  has been r e c e iv e d .  While i t  i s  
p o s s i b l e  to  c r e a t e  aw areness  w i th o u t  th e  responden t  
b e in g  a b le  t o  c o r r e c t l y  i d e n t i f y  th e  so u rce  from 
which th e  in fo r m a t io n  came, awareness by th e  responden t  
of th e  c o r r e c t  s o u rc e  from which he lea rn ed  s p e c i f i c  
in fo rm a t io n  would p e rm i t  th e  a t ta in m e n t  o f  maximum 
media e f f e c t i v e n e s s .

4 . R o ta t io n  of media usage  sequence . A s in g l e  sequence
of  m edia u t i l i z a t i o n  was used f o r  t h i s  r e s e a r c h  p r o j e c t .  
S tudy i s  needed to  s e e  w he ther  a p a r t i c u l a r  medium would 
be more e f f e c t i v e  i f  i t  were used in  a  s p e c i f i c  sequence 
p a t t e r n .

In  summary, methods o f  a s s u r i n g  an a c c u r a te  y e t  random sample a r e  

e s s e n t i a l  t o  the  s tudy  o f  any mass media te c h n iq u e .  F u r th e r ,
t

in fo rm a t io n  t r a n s f e r r a l  and r e t e n t i o n ,  when dependent upon mass 

media as th e  in fo rm a t io n  d e v i c e ,  can be c o n s id e re d  to  be f u n c t io n s  

o f  time: too  l i t t l e  tim e d e v o te d  t o  media exposure  p r o h i b i t s  th e  

complete a c q u i s i t i o n  o f  new know ledge, w h i le  too  much tim e w ith o u t  

re in fo rc e m e n t  f a c i l i t a t e s  f o r g e t t i n g ,  as th e  r e s u l t s  o f  t h i s  s tu d y  

have in d i c a t e d .  A d d i t i o n a l l y ,  th e  i d e n t i t y  of s p e c i f i c  in fo rm a t io n  

s o u rc e s ,  and th e  developm ent o f  th e  most e f f e c t i v e  m edia  sequence
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com bina tions  a re  c r u c i a l  to  th e  b r o a d c a s t e r  who w ishes  to  reach  the  

maximum number of v iew ers  in  h i s  p o t e n t i a l  aud ience .

E d u c a t io n a l  t e l e v i s i o n ,  l i k e  the  p r o c e s s  of e d u c a t io n  i t s e l f ,  

r e l i e s  h e a v i ly  upon th e  cummunicative p r o c e s s .  W ithout two-way 

communicative a b i l i t y ,  however, e d u c a t io n a l  t e l e v i s i o n  s u f f e r s  a 

d i s t i n c t  d i s a d v a n ta g e .  R esearch  p r o j e c t s  des ig n ed  to  measure ways 

o f  im proving th e  e f f e c t i v e n e s s  o f  t h a t  one-way communicative p ro ce ss  

a re  needed in  o rd e r  t o  improve th e  c a p a b i l i t y  of t e l e v i s i o n  to  p ro 

v id e  the  maximum p o s s ib l e  s u p p o r t  to  th e  e d u c a t iv e  p ro c e s s .  I t  was 

v/ith  t h a t  i n t e r e s t  in  mind t h a t  t h i s  r e s e a r c h  e f f o r t  was execu ted .
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APPENDIX A 

Telephone I n te r v ie w  Form

Telephone approach : H e l lo .  This  i s  Mel C h a s ta in  c a l l i n g ,  I

am a g ra d u a te  s tu d e n t  in  th e  C o llege  o f  E duca tion  a t  Texas A&M 

U n iv e r s i ty .  We a re  soon to  b e g in  s e rv in g  the  B ryan-C ollege  S t a t i o n  

a r e a  w ith  an e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .  In  o r d e r  to  more a c c u 

r a t e l y  p la n  approxim ate  ty p es  o f  community-minded programs f o r  our 

v ie w e rs ,  we a re  con d u c tin g  a survey  t o  d e te rm in e  th e  v iew ing , l i s t e n 

in g ,  and r e a d in g  h a b i t s  and i n t e r e s t s  o f  the  r e s i d e n t s  o f  Bryan- 

C o l leg e  S t a t i o n .  Your te le p h o n e  number i s  one of 1600 which has been 

randomly s e l e c t e d  f o r  t h i s  su rv e y .  Would you h e lp  us by answering a 

few q u e s t io n s ?  Your answers w i l l  be k ep t  t o t a l l y  anonymous.

The Q u es t io n s

1. How long  have you l iv e d  in  the  B ryan-C ollege  S t a t i o n  a re a ?_____

2. How many a d u l t s  a re  now l i v i n g  in  y ou r  household?_____ . How

many c h i l d r e n  a re  now l i v i n g  in  y ou r  household? _____ .

3 . What i s  th e  age ____  and sex  _____  o f  each  c h i l d  now l i v i n g

in  y o u r  household?  _____  _____

4 . How many b l a c k  and w h i te  t e l e v i s i o n  s e t s  a re  th e r e  in  your

househo ld?  . How many c o lo r  t e l e v i s i o n  s e t s  a re  t h e r e  in

y our  househo ld?  . Are any o f  your  t e l e v i s i o n  s e t s  equipped

w ith  a  UHF t u n e r ,  t o  e n a b le  the  r e c e p t io n  of c hanne ls  14 th rough  

83?______.
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5 . Is  your home se rved  by th e  Midwest Video C orp o ra t io n  TV Cable  

System?_______.

6 . Do you s u b s c r ib e  to  The D a ily  Eagle? . Do you s u b s c r ib e

to  any o t h e r  newspapers?_______ . I f . s o ,  which ones?___________

7. About how many hours p e r  day i s  a t e l e v i s i o n  s e t  in  you r  home

tu rned  on w ith  one o r  more fam ily  members watching i t ? _________ .

Which fa m i ly  member w atches most?_______. Which fa m i ly  member

watches l e a s t ?  _______.

8. Which t e l e v i s i o n  s t a t i o n ,  i f  any, i s  watched more than  th e

o th e r s ?  . I s  t h e r e  any p a r t i c u l a r  reason  f o r  t h a t  ch o ice?

______ . Are t h e r e  any t e l e v i s i o n  s t a t i o n s  you d e l i b e r a t e l y  avo id

watching?________. I f  s o ,_______ why?_.

9 . Does y o u r  fam ily  have a  p a r t i c u l a r  f a v o r i t e  type of  t e l e v i s i o n

program?_______. I f  s o ,  what type?_______.

10. About how many hours p e r  day i s  a r a d io  in  your home tu rn e d

on w i th  one o r  more fa m i ly  members l i s t e n i n g  to  i t ? ________ .

About how many hours p e r  day i s  th e  r a d io  in  your c a r  tu rn e d  on?

______ . Which fam ily  member l i s t e n s  to  the  r a d io  most? . .

Which fa m i ly  member l i s t e n s  to  the  r a d io  le a s t?  _______ .

11. Does y o u r  fam ily  have a  p a r t i c u l a r  f a v o r i t e  type  o f  r a d io

program?  . I f  s o ,  what t y p e ? _________ . Which r a d io  s t a t i o n

i s  l i s t e n e d  to  more than  th e  o th e r s ?  _______. I s  t h e r e  any

p a r t i c u l a r  rea so n  f o r  t h a t  choice?  . Are t h e r e  any r a d io
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s t a t i o n s  you d e l i b e r a t e l y  avoid  l i s t e n i n g  to? _______. I f  s o ,

why? _______.

12. Does every  member of your household  who i s  o ld  enough to  read

take  th e  time each  day to  read  a newspaper?_._____ .

13. Of the  th r e e  m edia , t e l e v i s i o n ,  r a d io  and new spaper, which do

th e  a d u l t  fam ily  members depend upon most f o r  news o r  in form ation?  

________________. The c h i ld  fam ily  m em bers?______________________.

14. In your home, does any fam ily  member ev e r  watch KUHT-TV, the

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  from Houston?______  I f  s o ,  how

o f te n  i s  KUHT-TV watched in  your home? _______. Does any fam ily

member have a p a r t i c u l a r  program o r  program type  from KUHT-TV

which he o r  she watches r e g u la r ly ?  _______. I f  s o ,  what a r e  th e

program or p r o g ra m s ? ______________________________________________ .

15. Other than  t h i s  phone c a l l ,  have you r e a d ,  seen o r  heard  any

in fo rm a t io n  about a new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  to  be

lo c a te d  in  the  B ryan-C ollege  S t a t i o n  community?________ . I f  s o ,

where d i d  you l e a r n  t h i s  i n f o r m a t i o n ? _______.

16. When w i l l  t h i s  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  go on th e  a i r ?  

_________ . Where d id  you l e a r n  t h i s  i n f o r m a t i o n ? _______________ .

17. What c hanne l  number has the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  

been a s s ig n e d ?  _______ . Where d id  you l e a r n  t h i s  in fo rm ation?

18. What c a l l  l e t t e r s  have been a s s ig n e d  t o  th e  new e d u c a t io n a l

t e l e v i s i o n  s t a t i o n ?  _________. Where d id  you l e a r n  t h i s

in fo rm a t io n ?  ________________.
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19. Have you r e a d ,  heard  o r  seen any th ing  about any o f  th e  news

and p u b l i c  s e r v i c e  programs to  be o f fe r e d  by th e  new e d u c a t io n a l

t e l e v i s i o n  s t a t i o n ?   I f  so ,  can you r e c a l l  any o f  th e

program names o r  types  t o  be o f f e r e d ? ____________________________

Where d id  you le a r n  t h i s  in fo rm ation?

20. Have you h e a rd ,  seen o r  read  any th ing  about any o f  th e  

e d u c a t io n a l  and i n s t r u c t i o n a l  programs to  be o f f e r e d  by th e

new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ?  . I f  s o ,  can you

r e c a l l  any o f  th e  program names o r  ty p es  to  be o f f e r e d ? _________ .

Where d id  you l e a r n  t h i s  in fo rm a t io n ? ______________________________.

21. Have you s e e n ,  read  o r  heard  any th ing  about any o f  th e  a d u l t  

even ing  e n te r ta in m e n t  programs to  be o f f e r e d  by th e  new

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? _______________ . I f  s o ,  can

you r e c a l l  any o f  the  program names o r  ty p es  to  be o f f e r e d ?

Where d id  you l e a r n  t h i s  in fo rm a t io n ? ___________________________

22. Would you be i n  f a v o r  o f  such a s t a t i o n  e n t e r i n g  th e  community?

 . Would any fam ily  members i n  your  househo ld  watch such

a  s t a t i o n ? _______ . Which members?_________________ . What ty p es

o f  programming would your  fam ily  most l i k e  t o  s e e  on such a 

s t a t i o n ?
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Telephone c o n c lu s io n :  Thank you f o r  h e lp in g  t h i s  su rv ey  by 

answ ering  th e s e  q u e s t i o n s .  I t  i s  our  hope t h a t  th rough  y o u r  c o o p e r 

a t i o n  and t h a t  o f  th e  o th e r  1600 community r e s i d e n t s  s e l e c t e d  a t  

random, we can b e t t e r  p re p a re  t o  p rov ide  th e  B ryan-C o llege  S t a t i o n  

a r e a  w i th  programming which c l o s e l y  f i t s  i t s  i n t e r e s t s . a n d  i t s  needs.  

Thanks a g a in .
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APPENDIX B 

M ailed Q u e s t io n n a i re  Form

Cover L e t t e r :

Dear B ryan-C ollege  S t a t i o n  r e s i d e n t :

Our community w i l l  soon be se rved  by an e d u c a t io n a l  t e l e v i s i o n
s t a t i o n .  In  o r d e r  to p ro v id e  the  r e s i d e n t s  o f  t h i s  a re a  w ith  
programs they  want and n e e d ,  th e  C o llege  of Education of th e  
U n iv e rs i ty  i s  conduc ting  a survey  to  d e te rm in e  the  v iew ing  h a b i t s
and p re f e re n c e s  o f  the  members o f  th e  community.

-

To accom plish  t h i s ,  1600 o f  th e  B ryan -C o llege  S t a t i o n  r e s i d e n t s  
have been s e le c te d  a t  random t o  be re q u e s te d  to  respond to  q u e s t io n 
n a i r e s  l i k e  the  one e n c lo se d  w ith  t h i s  l e t t e r .  Your a s s i s t a n c e  in  
t h i s  survey  w i l l  p lay  a  g r e a t  p a r t  in  d e te rm in in g  the  e f f e c t i v e n e s s  
of th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n .

A ll  q u e s t i o n n a i r e s  a re  anonymous, and re sp o n se s  a re  e v a lu a te d  as a
t o t a l  g roup , no t i n d iv i d u a l l y .  Your resp o n se  to  th e s e  q u e s t io n s  
should  tak e  l e s s  than  f i v e  m inu tes  of yo u r  t im e . Won't you f i l l  in  
the  b lanks  and r e t u r n  th e  q u e s t i o n n a i r e  in  th e  stamped, s e l f - a d d r e s s e d  
envelope  en c lo sed  f o r  y ou r  convenience?

Thank you i n  advance f o r  your a s s i s t a n c e  w ith  t h i s  su rvey .

S in c e r e ly ,

Mel C h a s ta in
G raduate  S tu d e n t ,  C o l leg e  o f  E duca tion  
Bagley H a ll  
Texas A&M U n iv e rs i ty  
C o llege  S t a t i o n ,  Texas
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1. How long have you l iv e d  in  th e  B ryan-C o llege  S t a t i o n  a rea?______

2. How many a d u l t s  a re  now l i v i n g  i n  your household?_______ . How

many c h i ld r e n  a re  now l i v i n g  in  your household?_________ .

3. What i s  the  age _____  and sex   of  each c h i ld  now l iv i n g  in

your  household? _____  ______

4. C i r c l e  th e  number c o rre sp o n d in g  to  the  h ig h e s t  e d u c a t io n a l  le v e l  

com pleted  by th e  husband of th e  househo ld .

Grade School J r .  Hi, S r .  Hi. C o llege  Graduate

1 2 3 4 5 6  7 8 9  10 11 12 F r .  Soph. J r .  S r .  M aster Doctor

5. C i r c l e  the  number co rre sp o n d in g  to  the  h ig h e s t  e d u c a t io n a l  le v e l  

completed by th e  w ife  o f  the  househo ld .

Grade School J r ,  Hi, S r .  Hi. C o llege  Graduate

1 2  3 4 5 6 7 8 9 10 11 12 F r .  Soph. J r .  S r .  M aster Doctor

6. Counting  a l l  sou rces  o f  fam ily  income in  your househo ld ,  check 

th e  c a te g o ry  co rre sp o n d in g  to  t h e  t o t a l  annual income earned by 

a l l  working members o f  the  househo ld .

Below $ 2,500 p e r  y e a r _____. $10,001 - $25,000 per  y e a r___.

$2,501 - $ 5 ,000 p e r  y e a r  _____ . $25,001 - $50,000 per  y e a r___.

$5,001 - $10,000 p e r  y e a r  _____ . Above $50,000 per  y e a r___.

7. Of what ra c e  a re  th e  fam ily  members o f  you r  household?__________ .

8. How many b la c k  and w h ite  t e l e v i s i o n  s e t s  a re  th e r e  in  your

household?_____. How many c o lo r  t e l e v i s i o n  s e t s  a re  th e r e  in

y o u r  household?  . Are any o f  you r  t e l e v i s i o n  s e t s  equipped

w i th  a UHF tu n e r ,  to  e n a b le  th e  r e c e p t io n  of channels

R eproduced  with perm ission of the copyright owner. Further reproduction prohibited without perm ission.



151

14 th ro u g h  83? _________ .

9. How many r a d i o s  a re  t h e r e  in  your h o u s e h o ld ? _________ .

10. How many o f  y o u r  fam ily  autom obiles a re  equipped w i th  r a d io s ?___

11. I s  your home se rv e d  by the  Midwest Video C o rp o ra t io n  TV Cable

system ?_______ .

12. Do you s u b s c r ib e  to  The Daily  Eag le? . L i s t  below th e  names

of any o th e r  newspapers to  which you s u b s c r i b e .____________________

13. About how many hours p e r  day i s  a t e l e v i s i o n  s e t  i n  your household

tu rn e d  on w i th  one o r  more fam ily  member watching  i t ? ___________ .

Which fam ily  member watches most?_______. Which fa m i ly  member

w atches  l e a s t ? _________ .

14. Which t e l e v i s i o n  s t a t i o n ,  i f  any, i s  watched more th a n  the

o th e r s ? ________. I s  t h e r e  any p a r t i c u l a r  rea son  f o r  t h a t

c h o i c e ? _____________________________________________________________ _ .

Are t h e r e  any t e l e v i s i o n  s t a t i o n s  you d e l i b e r a t e l y  avoid w a tch 

ing?  . I f  so ,  why?_______________________________

15. Does yo u r  f a m i ly  have a p a r t i c u l a r  f a v o r i t e  type  o f  t e l e v i s i o n  

program?____________. I f  so , what type?__________________________;__ .

16. About how many hours p e r  day i s  a r a d io  in  your home tu rn ed  on

w ith  one o r  more fa m i ly  members l i s t e n i n g  to  i t ? _________________ .

About how many hours p e r  day i s  the  r a d i o  in  your c a r  tu rned

on? . Which fa m i ly  members l i s t e n s  to  the  r a d i o  most?_______ .

Which fa m i ly  member l i s t e n s  to  the  r a d io  l e a s t ? ___________________ .
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17. Does your fam ily  have a  p a r t i c u l a r  f a v o r i t e  ty p e  o f  r a d io  

program?___________ . I f  so ,  what type?_______________________

18. Which r a d io  s t a t i o n ,  i f  any, i s  l i s t e n e d  t o  more th a n  th e  o th e r s ?  

 . I s  th e r e  any p a r t i c u l a r  rea so n  f o r  t h a t  cho ice?  _____

«

Are th e r e  any r a d io  s t a t i o n s  you d e l i b e r a t e l y  avo id  l i s t e n i n g  

to?_______ . I f  s o ,  why?______________________________________________

19. Does every  member of you r  household who i s  o ld  enough to  read  

ta k e  time each  day to  read  a newspaper?____________.

20. Of the  t h r e e  m edia, t e l e v i s i o n ,  r a d io  and th e  new spaper, which 

do th e  a d u l t  fam ily  members depend upon most f o r  news o r  

in fo rm a t io n ? ________________. The c h i ld  fam ily  members?__________

21. In  your home, does any fam ily  member e v e r  watch KUHT-TV, th e  •

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  from Houston? ___________ . I f  s o ,

how o f te n  i s  KUHT-TV watched i n  your home?_______________. Does

any fam ily  member have a p a r t i c u l a r  program from  KUHT-TV which

he o r  she w a tches  r e g u l a r l y ? _________________ . I f  s o ,  what a re

th e  program o r  programs?_________________________________________ .

22. O th e r  th an  t h i s  q u e s t i o n n a i r e ,  have you r e a d ,  s e en  o r  h ea rd  any 

in fo rm a t io n  abou t a new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  to  be

l o c a te d  in  th e  B ryan-C o llege  S t a t i o n  community?_______ . I f  s o ,

where d id  you l e a r n  t h i s  in fo rm a t io n ? __________________________  .

23. When w i l l  t h i s  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  go on th e  a i r ?

__________ . Where d id  you l e a r n  t h i s  in fo rm a t io n ? _______________ .

24. What channel  number has  the  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n
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been a s s ig n e d ?  . Where d id  you le a rn  t h i s  in fo rm a t io n ?

2 5 .  What c a l l  l e t t e r s  have been ass igned  to  th e  new e d u c a t io n a l

t e l e v i s i o n  s t a t i o n ? _______ . Where d id  you l e a r n  t h i s

in fo rm a t io n ?  ______________ .

26.  Have you r e a d ,  hea rd  o r  seen  any th ing  about any of th e  news

and p u b l i c  s e r v i c e  programs to  be o f fe r e d  by th e  new e d u c a t io n a l

t e l e v i s i o n  s t a t i o n ?   I f  s o ,  can you r e c a l l  any o f  the

program names o r  types  to  be o f f e r e d ? _________________________  .

Where d id  you l e a r n  t h i s  in fo rm a tio n ?  ___________________________ .

28 .  Have you s e e n ,  re a d  o r  heard  any th in g  about any of th e  a d u l t

even ing  e n te r ta in m e n t  programs to  be o f f e r e d  by th e  new

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? _______________. I f  s o ,  can you

r e c a l l  any o f  th e  program names o r  types  to  be o f f e r e d ? _________ .

Where d id  you l e a r n  t h i s  In fo rm ation?  ______________________

29 .  Would you be in  f a v o r  o f  such a s t a t i o n  e n t e r i n g  th e  community?

 . Would any fam ily  members in  your household  watch such a

s t a t i o n ?  _____ . Which members? . What

ty p es  of programming would your fam ily  most l i k e  t o  see on such

a s t a t i o n ?  ________________________________  . . . _________ •

Thanks a g a in  f o r  a s s i s t i n g  our e f f o r t s  by f i l l i n g  o u t  t h i s  

q u e s t i o n n a i r e .  P l e a s e  e n c lo s e  your completed q u e s t i o n n a i r e  form i n  

the  s e l f - a d d r e s s e d  stamped envelope  f o r  qu ick  r e t u r n .
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APPENDIX C 

P e rso n a l  I n te r v ie w  Form

Doorstep approach : H e l lo .  I 'm  Mel C h a s ta in ,  a g rad u a te  s tu d e n t

in  the  C o l leg e  o f  E duca tion  a t  Texas A&M U n iv e r s i ty .  Our community 

w i l l  soon be se rved  by a new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ,  and I  

am he lp in g  in  the  e f f o r t  to  p ro v id e  our r e s i d e n t s  w i th  programs they 

want and need by conduc ting  a s e r i e s  o f  p e rso n a l  i n t e r v i e w s ,  to  d e t e r 

mine the v iew in g ,  l i s t e n i n g  and re a d in g  h a b i t s  of th o se  in  our  viewing 

a re a .  May I  ask you a  b r i e f  s e r i e s  of q u e s t io n s?  Your name w i l l  no t  

be used , and a l l  answers w i l l  be  ta b u la te d  to g e th e r  w i th  th o se  of 

1600 o th e r  r e s i d e n t s  o f  th e  B ryan-C o llege  S t a t i o n  a r e a ,  which have 

been s e le c te d  a t  random f o r  t h i s  su rv ey .  I t  should ta k e  only  s ix  to  

e ig h t  m inu tes  of your  time to  answer th e se  q u e s t i o n s ,  and i t  w i l l  be 

o f  g r e a t  a s s i s t a n c e  t o  us .

The Q u e s t io n s

1. How long have you l iv e d  i n  th e  B ryan-C ollege  S t a t i o n  a re a ?  .

2. How many a d u l t s  a re  now l i v i n g  in  your household? • How

many c h i l d r e n  a r e  now l i v i n g  i n  your househo ld?________.

3. What i s  th e  age _____  and sex _____  o f  each c h i ld  now l i v i n g  in

your household? _____  _____

4. How many b la c k  and w h i te  t e l e v i s i o n  s e t s  a re  t h e r e  in  your  

household?  . How many c o lo r  t e l e v i s i o n  s e t s  a re  t h e r e  in
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your househo ld?  . Are any o t  th e  t e l e v i s i o n  s e t s  equipped

w ith  a  UHF t u n e r ,  t o  en a b le  th e  r e c e p t io n  o f  channels  14

th rough  83?_______,

5. How many r a d io s  a re  th e r e  in  your household?__________

6. How many o f  y ou r  fam ily  au tom obiles  are  equipped w ith  r a d io s ?  

7. I s  your  home se rved  by th e  Midwest Video C orpo ra t ion  TV Cable

System? ______.

8. Do you s u b s c r ib e  t o  The D a i ly  Eagle?  . Do you s u b s c r ib e  to

any o th e r  newspapers? _____ . I f  s o ,  which ones?_________________

. —  _.   . _ . _ . •

9. About how many hours  p e r  day i s  a t e l e v i s i o n  s e t  in  your  home 

tu rn e d  on w ith  one or more fam ily  members watching  i t ? _________ ,

Which fam ily  member watches most? . Which fam ily  member

w atches  l e a s t ?  .

10. Which t e l e v i s i o n  s t a t i o n ,  i f  any, i s  watched more than th e

o th e r s ?  . I s  t h e r e  any p a r t i c u l a r  reason  f o r  t h a t  cho ice?

_. Are th e r e  any t e l e v i s i o n  s t a t i o n s  you d e l i b e r a t e l y

avo id  watching?  . I f  so ,  why?______________________________ .

11. Does your fam ily  have a p a r t i c u l a r  f a v o r i t e  ty p e  o f ’ t e l e v i s i o n  

program?___________ . I f  s o ,  what type?___________________________

12. About how many hours  p e r  day i s  a r a d i o  in  your  home tu rn e d  

on w i th  one o r  more fa m i ly  members l i s t e n i n g  to  i t ? _________

About how many hours p e r  day i s  th e  r a d io  in  your c a r  tu rn e d

on? . Which fam ily  member l i s t e n s  to  th e  r a d io  th e  most?

_________ . Which fam ily  member l i s t e n s  to  th e  ra d io  th e  l e a s t ?
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13. Does your fam ily  have a p a r t i c u l a r  f a v o r i t e  type  of r a d io

program?__________ . I f  s o ,  what type?  __________________________ .

14. Which r a d io  s t a t i o n  i s  l i s t e n e d  to more than  the  o th e r s ? ________ .

I s  th e re  any p a r t i c u l a r  rea so n  f o r  t h a t  c h o ice?________. Are

th e r e  any r a d i o  s t a t i o n s  you d e l i b e r a t e l y  avoid l i s t e n i n g  to? 

 . I f  s o ,  Why?________________________________________________ .

15. Does every  fa m ily  member who i s  o ld  enough to  read  tak e  th e  time

each day to  read  a newspaper?___________ .

16. Of the  th r e e  m edia , t e l e v i s i o n ,  r a d i o  and th e  newspaper, which

do th e  a d u l t  fam ily  members depend upon most f o r  news or 

in fo rm a t io n ?  . The c h i l d  fam ily  members?____________ .

17. In  your home, does any fam ily  member e v e r  watch KUHT-TV, th e

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  from Houston? . I f  s o ,  how

o f te n  i s  KUHT-TV watched in  your  home? . Does any fam ily

member have a p a r t i c u l a r  program from  KUHT-TV which he o r  she

w atches r e g u l a r l y ?  . I f  s o ,  what a re  th e  program o r

programs?___________________________________________________________ .

18. O ther  than  t h i s  i n te r v ie w ,  have you r e a d ,  seen  o r  heard any

in fo rm a t io n  abou t a new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  to  be 

lo c a te d  i n  th e  B ryan-C ollege  S t a t i o n  community? I f  s o ,  where 

d id  you l e a r n  t h i s  in fo rm a t io n ? __________________________________ •

19. When w i l l  t h i s  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n  go on th e

a i r ? _______________. Where d id  you l e a r n  t h i s  in fo rm a t io n ?

20. What channel number has th e  new e d u c a t io n a l  t e l e v i s i o n  s t a t i o n
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been a s s ig n e d ? ________. Where d id  you le a rn  t h i s  in fo rm a t io n ?

21. What c a l l  l e t t e r s  have been ass igned  to  the  new e d u c a t io n a l

t e l e v i s i o n  s t a t i o n ?  ________ . Where d id  you l e a r n  t h i s

in fo rm a t  io n ?_ ________________ .

22. Have you r e a d ,  heard  o r  seen a n y th in g  about any o f  the  news

and p u b l i c  s e r v i c e  programs to  be o f fe r e d  by th e  new e d u c a t io n a l

t e l e v i s i o n  s t a t i o n ?  _________I f  s o ,  can you r e c a l l  any o f  t h e

program names o r  types  to  be o ffe red?_____________________________ „.

Where d id  you l e a r n  t h i s  in fo rm a tion?  ____________________________

23. Have you h e a rd ,  seen  o r  read a n y th in g  about any o f  the  e d u c a 

t i o n a l  and i n s t r u c t i o n a l  programs to  be o f f e r e d  by the  new

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? _________ . I f  s o ,  can you r e c a l l

any o f  th e  program names or ty p es  to  be o f f e r e d ? _________________ ..

Where d id  you l e a r n  t h i s  In fo rm ation?  ________________________.

24. Have you s e e n ,  read  o r  heard an y th in g  about any o f  th e  a d u l t  

e ven ing  e n te r ta in m e n t  programs t o  be o f fe r e d  by th e  new

e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ? _______________ _ I f  s o ,  can you

r e c a l l  any o f  th e  program names o r  ty p es  to  be  o f fe r e d ___________ ,

Where d id  you l e a r n  t h i s  in fo rm a t io n ? __________________  .

25 . Would you be in  f a v o r  o f  such a s t a t i o n  e n t e r i n g  th e  community?

_______, Would any fam ily  members i n  your househo ld  watch such

a  s t a t i o n ?  _______. Which members?__________________  . What

ty p e s  o f  programming would your  fam ily  most l i k e  t o  s e e  on 

such a  s t a t i o n ? ________________________________________   •
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D oorstep  c o n c lu s io n :  Thank you f o r  h e lp in g  t h i s  survey  by

answ ering th e se  q u e s t i o n s .  Our goal i s  to  p rov ide  the  B ryan-C ollege  

S t a t i o n  r e s i d e n t s  w ith  programs which c lo s e l y  f i t  t h e i r  needs and 

i n t e r e s t s ,  and w i th  your h e lp ,  our job  w i l l  be much e a s i e r .

Thanks a g a in .
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APPENDIX D 

T e le v i s io n  Announcement S c r ip t  

S u b je c t :  "Campus and Community Today"

VIDEO

Fad 1 MCU program 
f o l d e r  w i th  KAMU-TV 
logo on the  cover

Hands open f o l d e r ,  
r e v e a l i n g  NET logo

Hands remove NET 
lo g o ,  r e v e a l in g  
"Campus and Community 
Today" program s h e e t

AUDIO 

ANNCR:

STARTING DECEMBER 15TH, A NEW TELEVISION 

STATION BEGINS SERVING THE BRYAN-COLLEGE 

STATION RESIDENTS WITH AN ENTIRELY NEW TYPE 

OF PROGRAMMING. KAMU-TV, CHANNEL 15, WILL 

TAKE TO THE AIR IN FULL COLOR AS AN AFFILIATE 

WITH N. E. T. , THE NATIONAL EDUCATIONAL 

TELEVISION NETWORK.

IN ITS EFFORT TO KEEP THE BRYAN-COLLEGE 

STATION RESIDENTS INFORMED ABOUT THE 

ACTIVITIES OF THE COMMUNITY, KAMU-TV WILL 

PRODUCE A DAILY THIRTY MINUTE SUMMARY OF 

UNIVERSITY AND BRYAN-COLLEGE STATION NEWS, 

INFORMATION AND SPORTS ACTIVITIES. CALLED 

"THE CAMPUS AND COMMUNITY TODAY," THIS 

PROGRAM WILL FEATURE NEWS COLLECTED FROM 

THROUGHOUT THE BRYAN-COLLEGE STATION AREA 

EACH DAY, AND PREPARED IN THE KAMU-TV 

NEWSROOM ON THE TEXAS A&M CAMPUS. THAT'S 

"CAMPUS AND COMMUNITY TODAY," PRESENTED
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Hands c lo s e  f o l d e r

Dis 2 on "Channel 15" 
key card
Pop-on "December 15"

Fad out

LIVE TO THE CHANNEL 15 VIEWERS IN 

FULL COLOR EVERY EVENING, MONDAY 

THROUGH FRIDAY. CHANNEL 15 IS COMING 

DECEMBER 15TH. WATCH FOR US. WE'LL BE 

LOOKING FOR YOU.
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T elev ision  Announcement Script

Subject: "Viewpoint"

VIDEO

Fad 1 MCU program 
f o l d e r  w ith  KAMU-TV 
logo  on the  cover

Hands open f o l d e r ,  
r e v e a l i n g  NET logo

Hands remove NET 
lo g o ,  r e v e a l in g  
"View poin t"  program 
s h e e t

AUDIO

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION 

STATION TAKES TO THE AIR TO PROVIDE THE 

RESIDENTS OF BRYAN AND COLLEGE STATION WITH 

AN ENTIRELY NEW TYPE OF TELEVISION PROGRAM

MING. KAMU-TV, FULL COLOR CHANNEL 15, IS 

AN N. E. T. , NATIONAL EDUCATIONAL TELEVISION 

NETWORK STATION, AND WILL PROVIDE ITS VIEWERS 

WITH A WIDE VARIETY OF STIMULATING, INFORMA

TIVE, AND ENTERTAINING PROGRAMS. IN AN 

EFFORT TO PROVIDE THE BRYAN-COLLEGE STATION 

RESIDENTS WITH THE LATEST INFORMATION ON 

EVERY IMPORTANT ACTIVITY, TOPIC OF DISCUSSION, 

AND MATTER OF CONCERN IN THEIR COMMUNITY, 

CHANNEL 15 WILL PRESENT A WEEKLY, HALF-HOUR 

PROGRAM IN FULL COLOR, CALLED "VIEWPOINT."

THE PURPOSE OF THIS PRESENTATION WILL BE TO 

SUMMARIZE AND DISCUSS THE EVENTS AND 

ACTIVITIES WHICH HAVE TAKEN PLACE IN OUR 

COMMUNITY, WITH THE PEOPLE WHO WERE INVOLVED 

IN THOSE EVENTS THEMSELVES. "VIEWPOINT,"
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Hands c lo s e  f o l d e r

Dis 2 on "Channel 15" 
key card
Pop-on "December 15"

Fad out

A WEEKLY SUMMARY OF COMMUNITY EVENTS, IN 

COLOR ON KAMU-TV. CHANNEL 15 IS COMING 

DECEMBER 15TH. WATCH FOR US. WE'LL BE 

LOOKING FOR YOU.

FULL
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T elev is io n  Announcement Script

Subject: "This Week"

VIDEO

Fad 1 MCU program 
f o l d e r  w ith  KAMU-TV 
logo  on the cover

Hands open f o l d e r ,  
r e v e a l i n g  NET logo

Hands remove NET 
lo g o ,  r e v e a l i n g  
"T h is  Week" program 
s h e e t

AUDIO

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION 

STATION TAKES TO THE AIR TO BRING THE 

RESIDENTS OF BRYAN AND COLLEGE STATION AN 

ENTIRELY NEW KIND OF PROGRAMMING. KAMU-TV, 

FULL COLOR CHANNEL 15, IS AN N. E. T . , 

NATIONAL EDUCATIONAL TELEVISION NETWORK 

STATION, AND WILL PROVIDE YOU WITH A WIDE 

VARIETY OF INFORMATIVE, STIMULATING AND 

ENTERTAINING VIEWING. IN ITS EFFORT TO KEEP 

ITS VIEWERS INFORMED OF THE SIGNIFICANT 

ACTIVITIES OCCURRING IN THE BRYAN-COLLEGE 

STATION COMMUNITY, KAMU-TV WILL PRESENT A 

THIRTY MINUTE PROGRAM EACH WEEK, ENTITLED 

"THIS WEEK." INCLUDED IN THIS PROGRAM 

WILL BE INTERVIEWS, CONVERSATIONS AND ON-THE- 

SCENE COVERAGE OF THE MOST SIGNIFICANT EVENTS 

OCCURRING EACH WEEK ON THE TEXAS A&M 

UNIVERSITY CAMPUS AND THROUGHOUT THE BRYAN- 

COLLEGE STATION COMMUNITY. "THIS WEEK," A 

FULL COLOR PROGRAM SEEN EACH WEEK ON KAMU-TV.
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Hands c lo se  fo ld e r  CHANNEL 15 IS COMING DECEMBER 15TH.

Dis 2 on "Channel 15" FOR US. WE'LL BE LOOKING FOR YOU.
key card
Pop-on "December 15"

Fad ou t

WATCH
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T elev is io n  Announcement Script

Subject: "N. E. T. Journal"

VIDEO

Fad 1 MCU program 
f o l d e r  w i th  KAMU-TV 
logo on the  cover

Hands open f o ld e r  
r e v e a l i n g  NET logo

Hands remove NET 
lo g o ,  r e v e a l in g  
"NET J o u rn a l"  
program sh e e t

Hands c lo s e  f o ld e r

Dis I on "Channel 15" 
key c a rd
Pop-on "December 15"

AUDIO

ANNCR:

KAMU-TV, FULL COLOR CHANNEL 15, BEGINS 

BROADCASTING ITS PROGRAMS TO THE RESIDENTS OF 

THE BRYAN-COLLEGE STATION COMMUNITY ON MONDAY, 

DECEMBER 15TH. KAMU-TV IS AFFILIATED WITH 

N. E. T . , THE NATIONAL EDUCATIONAL TELEVISION 

NETWORK, AND WILL DRAW FROM THE BEST AWARD- 

WINNING N. E. T. PRODUCTIONS THE NETWORK HAS 

TO OFFER.

AS AN EXAMPLE, KAMU-TV WILL PRESENT THE WELL- 

KNOWN ONE HOUR TELEVISION SERIES, "N. E. T. 

JOURNAL," EACH WEEK ON CHANNEL 15. EXPLORING 

SUCH WIDELY DIVERSE SUBJECTS AS WOMEN'S 

FASHIONS, DRUG ABUSE AND POP ART. THIS AWARD- 

WINNING PROGRAM TAKES THE VIEWER- ON AN IN- 

DEPTH INVESTIGATION OF A NEW AND DIFFERENT 

TOPIC EACH WEEK. "N. E. T. JOURNAL," ONE OF 

THE EXCELLENT PROGRAMS TO BE SEEN ON KAMU-TV. 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR 

US. WE'LL BE LOOKING FOR YOU.

Fad o u t
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T elev is ion  Announcement Script

Subject: "Spectrum"

VIDEO

Fad 1 MCU program 
f o l d e r  w i th  KAMU-TV 
logo on th e  cove r

Hands open f o l d e r  
r e v e a l in g  NET logo

Hands remove NET 
logo , r e v e a l in g  
"Spectrum" 
program sh e e t

Hands c lo s e  f o l d e r

Dis 2 on "Channel 15" 
key ca rd
Pop-on "December 15" 

Fad o u t

AUDIO

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION 

STATION BEGINS BROADCASTING TO THE RESIDENTS 

OF THE BRYAN-COLLEGE STATION AREA. KAMU-TV, 

FULL COLOR CHANNEL 15, IS AN N. E. T. ,

NATIONAL EDUCATIONAL TELEVISION NETWORK 

STATION, AND WILL BRING TO ITS VIEWERS A WIDE 

VARIETY OF ENLIGHTENING AND ENTERTAINING 

PROGRAMS. AS AN EXAMPLE, KAMU-TV WILL PRESENT 

THE AWARD WINNING NATIONAL EDUCATIONAL TELE

VISION SERIES, ENTITLED "SPECTRUM," EACH WEEK 

ON CHANNEL 15. DESIGNED TO PROVIDE THE 

VIEWER WITH AN IN-DEPTH LOOK AT A NEW SUBJECT 

EACH WEEK, THIS THIRTY MINUTE DOCUMENTARY 

COVERS SUCH VARIED TOPICS AS POLITICS, 

ENTERTAINMENT, ECONOMICS AND WORLD TRADE. 

"SPECTRUM," ANOTHER PROGRAM DESIGNED TO 

KEEP THE VIEWER BETTER INFORMED ABOUT THE 

WORLD AROUND HIM: A REGULAR PROGRAM EACH 

WEEK ON KAMU-TV. CHANNEL 15 IS COMING DECEMBER 

15TH. WATCH FOR US. WE'LL BE LOOKING FOR YOU.
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T elev ision  Announcement Scrip t

Subject: "Conversations"

VIDEO

Fad 1 MCU program 
f o l d e r  w ith  KAMU-TV 
logo on th e  cover

Hands open f o ld e r  
r e v e a l in g  NET logo

Hands remove NET 
lo g o ,  r e v e a l in g  
"C onve rsa t ions"  
program sh e e t

Hands c lo s e  f o l d e r

Dis 2 on "Channel 15" 
key ca rd
Pop on "December 15" 

Fad o u t

AUDIO

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION 

STATION BEGINS BROADCASTING TO THE RESIDENTS 

OF THE BRYAN-COLLEGE STATION AREA. KAMU-TV, 

FULL COLOR CHANNEL 15, IS AN N. E. T. ,

NATIONAL EDUCATIONAL TELEVISION NETWORK 

STATION, AND WILL BRING TO ITS VIEWERS A WIDE 

VARIETY OF ENLIGHTENING AND ENTERTAINING 

PROGRAMS. AS AN EXAMPLE, KAMU-TV WILL PRESENT 

THE AWARD WINNING N. E. T. SERIES, ENTITLED 

"CONVERSATIONS," EACH WEEK ON CHANNEL 15. 

DESIGNED TO KEEP THE VIEWER UP-TO-DATE ON A 

WIDE VARIETY OF TOPICS, "CONVERSATIONS" 

FEATURES INTERVIEWS, DISCUSSIONS AND DEBATES 

BETWEEN PROMINENT PEOPLE IN FIELDS RANGING 

FROM POLITICS AND ENTERTAINMENT TO SPORTS 

AND SCIENCE. "CONVERSATIONS," JUST ONE OF A 

WIDE VARIETY OF PROGRAMS TO BE SEEN EACH WEEK 

ON KAMU-TV. CHANNEL 15 IS COMING DECEMBER 

15TH. WATCH FOR US. WE'LL BE LOOKING FOR YOU.
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T elev ision  Announcement Script

Subject: Mobile Unit

VIDEO

Fad f i lm  c h a in :  
van lea v in g  
Bagley H all

Van c i r c l i n g  System
A d m in is t ra t io n
B u ild in g

Van p u l l s  to  s to p

ECU l e f t - r i g h t  pan 
a c ro s s  I .D .  s t r i p  
on s id e  o f  van

Dis 2 on "Channel 15" 
key card
Pop on "December 15" 

Fad o u t

AUDIO

ANNCR:

BEGINNING DECEMBER 15TH, YOU'LL BE SEEING A 

LOT OF THIS VEHICLE AROUND THE BRYAN-COLLEGE 

STATION AREA. ITS THE FULL COLOR MOBILE 

TELEVISION PRODUCTION UNIT, BELONGING TO 

TEXAS A&M UNIVERSITY'S NEW EDUCATIONAL 

TELEVISION STATION, KAMU-TV, CHANNEL 15. 

KAMU-TV WILL HIT THE AIR DECEMBER 15TH, AND 

ITS PRIMARY PURPOSE WILL BE TO INFORM AND 

ENLIGHTEN ITS VIEWERS IN THE BRYAN-COLLEGE 

STATION COMMUNITY. ONE OF THE BEST WAYS TO 

KEEP UP WITH WHAT'S HAPPENING IN THE 

COMMUNITY IS TO BE WHERE THE ACTION IS AS IT 

TAKES TLACE. SO THE NEXT TIME YOU'RE AT A 

LOCAL SPORTING EVENT, TAKING IN A CONCERT,

OR ATTENDING ANY EVENT OF PUBLIC SIGNIFICANCE, 

LOOK AROUND, AND YOU'LL PROBABLY SEE THE 

CHANNEL 15 MOBILE UNIT. KAMU-TV, FULL COLOR 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR 

US. WE'LL BE LOOKING FOR YOU.
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APPENDIX E 

Radio Announcement S c r i p t  

S u b je c t :  "N. E. T. P layhouse"

ANNCR:

STARTING DECEMBER 15TH, A NEW TELEVISION STATION BEGINS SERVING THE 

BRYAN-COLLEGE STATION RESIDENTS WITH AN ENTIRELY'NEW TYPE OF 

PROGRAMMING. KAMU-TV, CHANNEL 15 WILL TAKE TO THE AIR IN FULL COLOR 

AS AN AFFILIATE WITH N. E. T. , THE NATIONAL EDUCATIONAL TELEVISION 

NETWORK.

IN ITS EFFORT TO PROVIDE ITS VIEWERS WITH THE FINEST EVENING ENTER

TAINMENT POSSIBLEKAMU-TV WILL PRESENT THE AWARD WINNING DRAMATIC 

SERIES, "N. E. T. PLAYHOUSE," ONCE EACH WEEK OVER CHANNEL 15. 

INCLUDED IN THIS ANTHOLOGY SERIES ARE PRESENTATIONS RANGING FROM 

CLASSIC TO CONTEMPORARY, FEATURING TRAGEDY AND COMEDY FROM THE PENS 

OF THE FINEST PLAYRIGHTS THROUGHOUT HISTORY. "N. E. T. PLAYHOUSE," 

ANOTHER EXCELLENT PROGRAM, BROUGHT TO YOU EACH WEEK ON CHANNEL 15. 

THIS IS MEL CHASTAIN, STATION MANAGER OF KAMU-TV, REMINDING YOU THAT 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE LOOKING 

FOR YOU.
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Radio Announcement Script

Subject: "The Toy That Grew Up"

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION STATION TAKES TO THE AIR TO 

PROVIDE THE RESIDENTS OF BRYAN AND COLLEGE STATION WITH AN ENTIRELY 

NEW TYPE OF TELEVISION PROGRAMMING. KAMU-TV, FULL COLOR CHANNEL 15,

IS AN N. E. T . ,  NATIONAL EDUCATIONAL TELEVISION NETWORK STATION, AND 

WILL PROVIDE ITS VIEWERS WITH A WIDE VARIETY OF STIMULATING, INFORMA

TIVE AND ENTERTAINING PROGRAMS.

ONE SERIES THAT IS CERTAIN TO ATTRACT A STRONG AND LOYAL AUDIENCE

WILL BE THE WEEKLY PROGRAM, ENTITLED "THE TOY THAT GREW UP." THIS

SERIES TAKES A NOSTALGIC LOOK AT THE ERA OF SILENT FILMS, FEATURING 

ALL THE GREAT STARTS OF THE GOLDEN AGE OF HOLLYWOOD, FROM CHARLIE 

CHAPLIN TO LON CHANEY.

FOR A DIFFERENT SILENT FILM, SHOWN IN ITS ENTIRETY EACH WEEK, WATCH

"THE TOY THAT GREW UP" ON CHANNEL 15.

THIS IS KAMU-TV STATION MANAGER MEL CHASTAIN, REMINDING YOU THAT 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE LOOKING 

FOR YOU.
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Radio Announcement Script

Subject: "N. E. T. F estival"

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION STATION TAKES TO THE AIR TO 

BRING THE RESIDENTS OF BRYAN AND COLLEGE STATION AN ENTIRELY NEW KIND 

OF PROGRAMMING. KAMU-TV, FULL COLOR CHANNEL 15, IS AN N. E. T. , 

NATIONAL EDUCATIONAL TELEVISION NETWORK STATION, AND WILL PROVIDE 

YOU WITH A WIDE VARIETY OF INFORMATIVE, STIMULATING AND ENTERTAINING 

VIEWING.

AS AN EXAMPLE, ONE OF THE PROGRAMS CHANNEL 15 WILL PRESENT WILL BE 

THE WEEKLY FEATURE, ENTITLED "N. E. T. FESTIVAL." THIS EXCELLENT 

SERIES, FEATURING CREATIVE ARTISTS OF BOTH THE PAST AND PRESENT, 

HIGHLIGHTS PERFORMING GROUPS IN ALL AREAS OF THE THEATRE, MASTER 

WORKS OF ALL PERIODS, AND UNUSUAL FILM STUDIES OF PLACES, PEOPLE,

AND EVENTS. THAT'S "N. E. T. FESTIVAL," ANOTHER EXCELLENT PROGRAM 

SERIES ON CHANNEL 15.

THIS IS MEL CHASTAIN, STATION MANAGER FOR KAMU-TV, REMINDING YOU 

THAT CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE 

LOOKING FOR YOU.
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Radio Announcement Script

Subject: "The Advocates"

ANNCR:

KAMU-TV, FULL COLOR CHANNEL 15, BEGINS BROADCASTING ITS PROGRAMS TO 

THE RESIDENTS OF THE BRYAN-COLLEGE STATION COMMUNITY ON MONDAY, 

DECEMBER 15TH. KAMU-TV IS AFFILIATED WITH N. E. T . , THE NATIONAL 

EDUCATIONAL TELEVISION NETWORK, AND WILL DRAW FROM THE BEST AWARD 

WINNING N. E. T. PRODUCTIONS THE NETWORK HAS TO OFFER.

AS AN EXAMPLE, KAMU-TV WILL PRESENT A NEW PUBLIC TELEVISION SERIES, 

ENTITLED "THE ADVOCATES," EACH WEEK ON CHANNEL 15. TAKING A LOOK AT 

A NEW TOPIC IN THE PUBLIC EYE EACH WEEK, THE PROGRAM PITS TWO WELL- 

KNOWN LAWYERS AGAINST EACH OTHER IN A COURTROOM-STYLE DEBATE OVER 

SUBJECTS RANGING FROM LEGALIZED GAMBLING TO DRUG ABUSE. THE 

"ADVOCATES," A MOST STIMULATING PROGRAM, COMING TO CHANNEL 15.

THIS IS MEL CHASTAIN, KAMU-TV STATION MANAGER, REMINDING YOU THAT 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE LOOKING 

FOR YOU.
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Radio Announcement S crip t

Subject: "The Forsyte Saga"

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION STATION BEGINS BROADCASTING 

TO THE RESIDENTS OF THE BRYAN-COLLEGE STATION AREA. KAMU-TV, FULL 

COLOR CHANNEL 15, IS AN N. E. T . , NATIONAL EDUCATIONAL TELEVISION 

NETWORK STATION, AND WILL BRING TO ITS VIEWERS A WIDE VARIETY OF 

ENLIGHTENING AND ENTERTAINING PROGRAMS. IN AN EFFORT TO PROVIDE ITS 

VIEWERS WITH THE FINEST IN DRAMATIC PRESENTATIONS , KAMU-TV WILL 

PRESENT THE BRITISH SERIES, "THE FORSYTE SAGA," EACH WEEK ON CHANNEL 

15. STARRING ACADEMY AWARD WINNING BRITISH FILM ACTOR KENNETH MORE, 

AND A DISTINGUISHED CAST, "THE FORSYTE SAGA" BRINGS A GREAT FAMILY 

HISTORY TO TELEVISION. THAT'S "THE FORSYTE SAGA," ANOTHER EXCELLENT

PROGRAM TO BE SEEN ON CHANNEL 15.

THIS IS MEL CHASTAIN, STATION MANAGER OF KAMU-TV, REMINDING YOU THAT

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE LOOKING

FOR YOU.
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Radio Announcement Script

Subject: "Creative Person"

ANNCR:

KAMU-TV, FULL COLOR CHANNEL 15, BEGINS BROADCASTING ITS PROGRAMS TO 

THE RESIDENTS OF THE BRYAN-COLLEGE STATION COMMUNITY ON MONDAY, 

DECEMBER 15th . KAMU-TV IS AFFILIATED WITH N. E. T. , THE NATIONAL 

EDUCATIONAL TELEVISION NETWORK, AND WILL DRAW FROM THE BEST AWARD- 

WINNING N. E. T. PRODUCTIONS THE NETWORK HAS TO OFFER. AS AN EXAMPLE, 

KAMU-TV WILL PRESENT THE N. E. T. SERIES, "CREATIVE PERSON," EACH 

WEEK ON CHANNEL 15. FOCUSING ON THE PRIVATE VISION OF A DIFFERENT 

ARTIST EACH WEEK, THIS PROGRAM SPANS THE ART WORLD FROM FILM MAKERS 

TO POETS, AND FROM MUSICIANS TO INDUSTRIAL DESIGNERS. THAT'S 

"CREATIVE PERSON," ANOTHER OUTSTANDING SERIES, COMING TO CHANNEL 15. 

THIS IS MEL CHASTAIN, STATION MANAGER OF KAMU-TV, REMINDING YOU THAT 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE LOOKING 

FOR YOU.
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Radio Announcement Script

Subject: Local Dramatic Productions

ANNCR:

BEGINNING DECEMBER 15TH, A NEW TELEVISION STATION TAKES TO THE AIR TO 

BRING THE RESIDENTS OF BRYAN AND COLLEGE STATION AN ENTIRELY NEW KIND 

OF PROGRAMMING. KAMU-TV, FULL COLOR CHANNEL 15, IS AN N. E. T. , 

NATIONAL EDUCATIONAL TELEVISION NETWORK STATION, AND WILL PROVIDE YOU 

WITH A WIDE VARIETY OF INFORMATIVE, STIMULATING AND ENTERTAINING 

VIEWING.

IN AN EFFORT TO PROVIDE ITS VIEWERS AN OPPORTUNITY TO SEE THE FINEST 

IN DRAMATIC EFFORTS BY LOCAL ACTORS , DIRECTORS, AND WRITERS, KAMU-TV 

WILL PRESENT SPECIAL TELEVISION BROADCASTS OF DRAMATIC PRODUCTIONS 

DONE BY LOCAL DRAMATIC GROUPS AND ORGANIZATIONS. THIS SERIES OF 

PRODUCTIONS WILL FEATURE BOTH CLASSIC AND CONTEMPORARY WORKS, RANGING 

FROM DRAMA TO COMEDY. THESE LOCAL DRAMATIC PRODUCTIONS ARE ANOTHER 

EXAMPLE OF THE OUTSTANDING SERIES OF PROGRAMS TO BE OFFERED BY CHANNEL 

15 TO ITS VIEWERS.

THIS IS MEL CHASTAIN, STATION MANAGER OF KAMU-TV, REMINDING YOU THAT 

CHANNEL 15 IS COMING DECEMBER 15TH. WATCH FOR US. WE'LL BE LOOKING 

FOR YOU.
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APPENDIX F 

Newspaper Announcement Release 

S u b je c t :  "Sesame S t r e e t "

"Sesame S t r e e t " ,  th e  new d a i l y  one hour t e l e v i s i o n  program 

s e r i e s  des igned  f o r  p r e - s c h o o l  age c h i l d r e n ,  w i l l  be c a r r i e d  by 

KAMU-TV, Channel 15, a c c o rd in g  to  Mel C h a s ta in ,  S t a t i o n  Manager o f  

the  new f a c i l i t y .  KAMU-TV w i l l  b e g in  b ro a d c a s t in g  February  15, and 

w i l l  c a r ry  "Sesame S t r e e t "  tw ice  each  d ay , w ith  th e  i n i t i a l  a i r i n g  

e a r l y  each a f t e r n o o n ,  and a  r e p e a t  showing l a t e r  t h a t  a f te rn o o n .  

"N early  a l l  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n s  a re  b ro a d c a s t in g  the  

program a t  l e a s t  tw ice  each  d a y ,"  C h a s ta in  n o ted ,  " i n  o r d e r  to  g iv e  

c h i ld r e n  who must ta k e  naps o r  a t t e n d  nursery  schoo l a  chance to  see  

i t . "

Designed to  e q u ip  t h r e e ,  fo u r  and f i v e - y e a r  o ld  c h i l d r e n  w i th  

knowledge t h a t  w i l l  be u s e f u l  to  them when they s t a r t  s c h o o l ,  "Sesame 

S t r e e t "  uses  many f a m i l i a r  e lem en ts  o f  commercial t e l e v i s i o n  c h i l d r e n  

a re  used to  s e e i n g ,  such a s  p u p p e ts ,  animated c a r t o o n s ,  r e g u la r  

h o s t s ,  songs and games, l i v e  a c t i o n  f i l m s ,  and g u e s t  s t a r s  such as 

C aro l B u rn e t t  and B ur t  L a n c a s te r .

Comm ercials, which r e s e a r c h  has  shown to be ex trem e ly  p o p u la r  

and e f f e c t i v e  w i th  young c h i l d r e n ,  a r e  a l s o  a b ig  p a r t  o f th e  p r o 

gram, bu t th e  p ro d u c ts  a d v e r t i s e d  on "Sesame S t r e e t "  a r e  c o l o r s ,  

numbers, shapes  and l e t t e r s  o f  th e  a lp h a b e t .
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The "board  o f  a d v is o r s "  f o r  th e  s e r i e s  i s  a l a r g e  group of 

p re -sc h o o l  age c h i ld r e n  who view each  program p r io r  to  i t s  r e l e a s e  

to  the  s t a t i o n s .  The r e a c t i o n s  o f  th e  c h i ld r e n  a re  c a r e f u l l y  

m onitored by a r e s e a rc h  s t a f f ,  and only  th o se  program segments which 

a re  s t im u la t in g  and a t t e n t i o n - h o l d i n g  a re  r e ta in e d  in  each program. 

Though each program i s  one hour in  l e n g t h ,  i t  i s  composed of many 

in d iv id u a l  segm ents, each o f  which i s  k ep t  s h o r t  and fa s t -m o v in g ,  

to  hold th e  p r e - s c h o o l e r ' s  a t t e n t i o n .

The 26-week t e s t  p r o j e c t  w i th  a budget in  excess  o f  e ig h t  

m i l l i o n  d o l l a r s  i s  funded by th e  U. S. O f f ic e  of E d u c a t io n ,  the  

Carnegie  C o rp o ra t io n ,  th e  Ford F o u n d a t io n ,  the  O f f ic e  of Economic 

O p p o r tu n ity ,  the  C o rp o ra t io n  f o r  P u b l ic  B ro a d c as t in g ,  and s e v e ra l  

o t h e r  p u b l ic  and p r iv a t e  o r g a n i z a t i o n s .  Each program in  the  s e r i e s  

i s  produced e n t i r e l y  in  c o l o r .

KAMU-TV, which w i l l  b e g in  b r o a d c a s t in g  February  15, w i l l  o p e ra te  

ov e r  Channel 15. Midwest Video C o rp o ra t io n  w i l l  c a r r y  th e  s t a t i o n  

ov e r  Channel 12 on th e  c a b l e .
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Newspaper Announcement Release

Subject: "What's New"

In  an e f f o r t  to  p ro v id e  programming s p e c i f i c a l l y  designed  f o r  

every  age b r a c k e t ,  KAMU-TV has schedu led  th e  award-winning NET 

s e r i e s ,  "W hat 's  New", a c co rd in g  t o  S t a t i o n  Manager Mel C h a s ta in ,  

Produced w ith  th e  8 th rough  12 y e a r  o ld  boy and g i r l  in  mind, the 

program i s  en joyed  by y o u n g s te r s  th ro u g h o u t  th e  c o u n try  on over  180 

NET s t a t i o n s .  The program , a d a i l y  h a l f - h o u r  p r e s e n t a t i o n ,  in tro d u c e s  

young boys and g i r l s  t o  a wide v a r i e t y  o f  i n t e r e s t i n g  and c h a l le n g in g  

p la c e s  and a c t i v i t i e s .

During a t y p i c a l  week-long s e r i e s ,  f o r  exam ple, s u b je c t s  and 

p la c e s  i n v e s t i g a t e d  m ight in c lu d e  a v i s i t  t o  a movie s e t ,  a s tudy  

o f  c o in  c o l l e c t i n g ,  a t o u r  o f  th e  t e r r a i n  o f  A r izo n a ,  a b e h in d - th e -  

scenes  to u r  of D u lles  I n t e r n a t i o n a l  A i r p o r t  in  W ashington, D, C , , 

and s tudy  of th e  h i s t o r y  and a r t  o f  p h o tog raphy . Many of th e  p ro 

grams a re  p re s e n te d  in  f u l l  c o l o r .

"With the  a d d i t io n  o f  "W hat 's  New" t o  o u t  d a i l y  program lo g ,"  

C h a s ta in  n o te d ,  "we now have o f f e r i n g s  f o r  every  age l e v e l ,  each 

day o f  th e  week. "Sesame S t r e e t "  i s  d e s ig n e d  f o r  th e  p r e - s c h o o le r ,  

"W hat 's  New" i s  a p p ro p r ia t e  t o  age 12, numerous p u b l i c  school and 

u n i v e r s i t y  l e v e l  i n s t r u c t i o n a l  programs w i l l  be programmed d u r in g  

th e  a f te rn o o n  h o u r s ,  and th e  even ing  programming w i l l  d e a l  p r im a r i ly  

w i th  a d u l t  en richm ent and e n t e r t a i n m e n t . "
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KAMU-TV i s  s l a t e d  to  b e g in  t e l e c a s t i n g  over  Channel 15, 

February  15. A ll programming w i l l  be c a r r i e d  by Midwest Video 

C o rp o ra t io n  on Channel 12 on th e  c a b le .
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Newspaper Announcement R elease

Subject: "Folk Guitar"

KAMU-TV, Channel 15, w i l l  c a r r y  the p o p u la r  i n s t r u c t i o n a l  

s e r i e s ,  "Folk G u i t a r " ,  s t a r t i n g  w i th  i t s  f i r s t  week o f  b ro a d c a s t in g  

February  15, a c c o rd in g  to  Mel C h a s t a in ,  KAMU-TV S t a t i o n  Manager.

The s e r i e s ,  t a u g h t  by Laura Weber, i s  composed o f  27 le s so n s  in  

beg in n in g  g u i t a r ,  and in c lu d e s  i n s t r u c t i o n  i n  b a s ic  c ho rds ,  s t ru m s ,  

m usic n o t a t i o n ,  m usic  r e a d in g ,  and many f o l k  songs. The l e s s o n s  in  

the  s e r i e s  begin  w i th  b a s ic  t e c h n iq u e s  and p ro g re s s  to  more i n t r i c a t e  

f o l k  s t y l e s ,  and sh o u ld  g iv e  the  s tu d e n t  th e  a b i l i t y  to  p lay  th e  

g u i t a r  c o n f i d e n t l y ,  a f t e r  co m p le tin g  the  c o u rs e .

Laura Weber, th e  f e a tu r e d  p e r s o n a l i t y  i n  th e  s e r i e s ,  i s  an 

e x p e r ien ced  m usic ian  and t e a c h e r  who has ta u g h t  g u i t a r  f o r  18 y e a r s .  

Though the  s e r i e s  i t s e l f  can  te a c h  t h e  b e g in n e r  a l l  th e  n e c e s s a ry  

tec h n iq u e s  in  a c com plish ing  a p r o f e s s i o n a l  s t y l e  w ith  the f o lk  

g u i t a r ,  i t  i s  recommended t h a t  a  s tu d y  g u i d e ,  p u b l is h e d  e s p e c i a l l y  

f o r  use  w ith  the  t e l e v i s i o n  s e r i e s ,  be pu rch ased  by the  s e r io u s  

g u i t a r  s tu d e n t  who hopes to  d e r i v e  t h e  g r e a t e s t  i n s t r u c t i o n a l  b e n e f i t  

from th e  s e r i e s .  S tudy g u ides  can be  purchased  f o r  $1.50 each  by ' 

m a i l in g  a  r e q u e s t  t o  KAMU-TV, Bagley H a l l ,  Texas A&M U n iv e r s i ty ,  

C o l leg e  S t a t i o n ,  T exas .

For review  p u r p o s e s ,  each  " F o lk  G u i ta r "  le s s o n  w i l l  be a i r e d  

tw ice  each  week.
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KAMU-TV I s  s l a t e d  t o  b e g in  t e l e c a s t i n g  over  Channel 15, 

February  15. All programming w i l l  be c a r r i e d  by Midwest Video 

C o rp o ra t io n  on Channel 12 on th e  c a b le .
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Newspaper Announcement R elease

Subject: "The French Chef"

"The French C hef" , w inner  o f  b o th  th e  Emmy and Peabody Awards

i n  th e  f i e l d s  of t e l e v i s i o n ,  w i l l  be f e a tu r e d  tw ice each  week on

KAMU-TV, Channel 15, a c c o rd in g  to  S t a t i o n  Manager Mel C h a s ta in .

The new f a c i l i t y ,  schedu led  t o  b e g in  b r o a d c a s t in g  February  15, w i l l  

a i r  "The French Chef" each  Thursday e v e n in g ,  w i th  the  program r e p e a t 

ed th e  fo l lo w in g  Monday even ing .

The p o p u la r  s e r i e s  f e a t u r e s  th e  e a s y ,  s im ple  and qu ick

fundam enta ls  of French gourmet c o o k in g ,  p rep a red  by th e  program 

h o s t e s s ,  J u l i a  C h i ld ,  th e  i n t e r n a t i o n a l l y  recogn ized  e x p e r t  and 

c o l l a b o r a t o r  on th e  b e s t - s e l l i n g  book , "M a s te r in g  th e  A rt o f  French 

C ooking."  During each program, i n d i v i d u a l  s t e p s  a re  dem onstra ted  i n  

t h e  p r e p a r a t i o n  of a famous French  d e l i c a c y ,  ran g in g  th e  gamut from 

Moussaka and R a t t o u i l l e  t o  French p r e p a r a t i o n s  f o r  s t e a k s  and 

ham burgers.

The s e r i e s  i s  d i s t r i b u t e d  th ro u g h  th e  N a t io n a l  E d u ca tio n a l  

T e le v i s io n  Network, w ith  which KAMU-TV i s  a f f i l i a t e d .  " S ta t io n  

Managers from NET S t a t i o n s  a c ro s s  t h e  c o u n try  have t o l d  us "The 

F rench  Chef" i s  one of th e  most p o p u la r  programs among i t s  r e g u la r  

v ie w e rs ,"  C h a s ta in  no ted . I t  i s  a l s o  among th e  programs most 

f r e q u e n t l y  r e q u e s te d  by r e s i d e n t s  i n  th e  B ryan-C o llege  S t a t i o n  a re a  

who have watched e d u c a t io n a l  t e l e v i s i o n  i n  o th e r  a r e a s ,  he added.
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The French  C hef ,  w i th  J u l i a  C h i l d ,  w i l l  be c a r r i e d  by KAMU-TV, 

b e g in n in g  w i th  th e  s t a t i o n ' s  f i r s t  week o f  b r o a d c a s t i n g ,  s t a r t i n g  

February  1 5 th .  The s t a t i o n  w i l l  be c a r r i e d  by th e  Midwest Video 

C o rp o ra t io n  on Channel 12 on th e  c a b l e .
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Newspaper Announcement Release

Subject: Public School Programming

In  an e f f o r t  to  e x p lo re  th e  p o s s i b i l i t i e s  of th e  use  o f  

e d u c a t io n a l  t e l e v i s i o n  i n  th e  e le m en ta ry  and secondary  sc h o o ls  o f  th e  

B ryan -C o llege  S t a t i o n  a r e a ,  KAMU-TV i s  p la n n in g  a c o o p e ra t iv e  v e n tu re  

w ith  th e  p u b l i c ,  p r iv a t e  and p a r o c h i a l  sc h o o ls  in  the  a r e a .  The 

p r o j e c t ,  which has completed i t s  i n i t i a l  p la n n in g  s t a g e s ,  in v o lv e s  

th e  a l l o c a t i o n  o f  one a f te rn o o n  p e r  week o f  th e  KAMU-TV s t a t i o n  

sc h ed u le  t o  the  e lem en ta ry  and secondary  s c h o o l s ,  f o r  u se  a s  an 

i n s t r u c t i o n a l ,  e d u c a t io n a l , '  i n fo r m a t io n a l  and p u b l i c  announcement 

communication d e v ic e .

As e x p la in e d  by Mel C h a s t a in ,  S t a t i o n  Manager f o r  KAMU-TV, th e  

p la n  w i l l  e n a b le  th e  combined c u r r ic u lu m  com m ittees of th e  A&M 

C o n s o l id a te d  S c h o o ls ,  Bryan P u b l i c  S c h o o ls ,  A l len  Academy and S t .  

Jo se p h  School to  s e l e c t  i n d iv i d u a l  programs from  th e  r e g u l a r l y  

sch ed u led  even ing  o f f e r in g s  f o r  r e p e a t  b r o a d c a s t s  d u r in g  th e  a f t e r 

noon r e s e rv e d  by th e  sc h o o ls  f o r  s e r v i c e  by KAMU-TV. For exam ple, 

S h a k e s p e a r e 's  "M acbeth", from th e  NET P layhouse  even ing  s c h e d u le ,  

m ight be r e p la y ed  f o r  an a f t e rn o o n  E n g l ish  L i t e r a t u r e  c l a s s .  

S i m i l a r l y ,  programs from the  " W h a t 's  New" s e r i e s  might be s e l e c t e d  

f o r  u se  i n  a  s c ie n c e  o r  h i s t o r y  c o u r s e ,  o r  a  program from t h e  s e r i e s  

"The Advocates" might be sch ed u led  f o r  v iew ing  by a  h igh  schoo l 

c i v i c s  c l a s s .

In  a d d i t io n  to  the  f u l l  a f t e r n o o n  each  week o f  programs
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s e l e c t e d  by th e  s c h o o ls  from e x i s t i n g  KAMU-TV even ing  programming, 

KAMU-TV w i l l  p ro v id e  30 m inutes  o f  " l i v e "  s tu d io  tim e each week f o r  

u se  by the  combined s c h o o ls  f o r  any i n s t r u c t i o n a l ,  i n fo r m a t io n a l ,  

e d u c a t io n a l  o r  communicative need agreed upon by th e  a re a  sc h o o ls  

cu rr icu lu m  com m ittees .  "They may use  the  h a l f  hour one week to  teach  

a  s p e c i f i c  c o u rse  c o n c e p t  to  the  c h i l d r e n  in  a l l  t h e  schoo ls  o f  the  

a r e a , "  C h a s ta in  s t a t e d ,  " th e n  use the  h a l f  hour t h e  next week f o r  

schoo l announcements o r  i n - s e r v i c e  t r a i n i n g  pu rposes  f o r  th e  te a c h 

e r s . "  The c u r r ic u lu m  comm ittees them se lves  w i l l  de te rm ine  th e  

s p e c i f i c  use  to  be made o f  each  h a l f - h o u r  time b lo c k ,  as w e l l  as 

d e c id in g  th e  b e s t  t im e  p e r io d  d u r in g  the  a f te rn o o n  to  sch ed u le  the  

" l i v e "  h a l f - h o u r .

The comm ittees w i l l  a l s o  work o u t  t h e i r  own tim e s h a r in g  a r ra n g e 

ment f o r  use  by th e  s c h o o ls  o f  t h e  h a l f  hour each week. "They may 

choose to  s p l i t  up th e  h a l f  hour each  week, w i th  each  schoo l  d i s t r i c t  

r e c e iv in g  an equal number of m inu tes  d u r in g  th e  tim e a v a i l a b l e , "  

s a id  C h a s ta in ,  "o r  th e y  may p r e f e r  t o  r o t a t e ' t h e  e n t i r e  program from 

schoo l  d i s t r i c t  to  sc h o o l  d i s t r i c t  each week, w i th  a  d i f f e r e n t  schoo l 

u s in g  the  e n t i r e  3 0 -m in u te  b lo ck  one week, and a n o th e r  u s in g  i t  th e  

fo l lo w in g  week, and s o  f o r t h . "

" I t  i s  o u r  hope t h a t  th e  use by th e  B ryan-C ollege  S t a t i o n  

sc h o o ls  of v a r io u s  ty p e s  o f  invo lvem ent w ith  KAMU-TV s e r v i c e s  and 

programming w i l l  p r o v id e  us w i th  a  wide range o f  e x p e r ie n c e ,  so
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t h a t  f u tu r e  c o o p e ra t iv e  e f f o r t s  between KAMU-TV and th e  a rea  

sc h o o ls  can b e n e f i t  from the knowledge gained  in  t h i s  i n i t i a l  

v e n tu r e , "  th e  Channel 15 S t a t i o n  Manager conc luded .

KAMU-TV i s  schedu led  to  b eg in  b ro a d c a s t in g  February  15. Midwest 

Video w i l l  c a r r y  th e  s t a t i o n ' s  b ro a d c a s ts  over Channel 12 on the  

c a b le .
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Newspaper Announcement Release

Subject: U niversity-L evel Programming

The use by Texas A&M U n iv e rs i ty  departm en ts  and s tu d e n t s  of 

t e l e v i s e d  i n s t r u c t i o n a l  m a te r i a l  w i l l  ta k e  on an expanded p e r s p e c t iv e  

February  15, when KAMU-TV, t h i s  a r e a ' s  e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ,  

beg ins  b r o a d c a s t in g  v ideo  taped  i n s t r u c t i o n a l  m a te r i a l  f o u r  a f te rn o o n s  

per week over  i t s  a ss igned  Channel 15. Mel C h a s ta in ,  KAMU-TV 

S ta t i o n  Manager, rev e a le d  today t h a t  s e v e r a l  U n iv e r s i ty  departm en ts  

w i l l  begin  e x p e r im e n ta t io n  w ith  th e  use o f  programs which were r e c o rd 

ed o r i g i n a l l y  f o r  c l o s e d - c i r c u i t  t e l e c a s t s  over A&M's f iv e - c h a n n e l  

campus ne tw ork , r e p e a t in g  i n d iv id u a l  p r e s e n t a t i o n s  ove r  KAMU-TV.

"T h is  programming w i l l  enab le  s tu d e n t s  to  view c e r t a i n  l e c t u r e s  and 

d e m o n s tra t io n s  over  t e l e v i s i o n  in  t h e i r  own homes, dorm rooms o r  

a p a r tm e n ts ,"  C h a s ta in  n o te d .

"We a re  h o p e fu l  t h a t  th e  KAMU-TV f a c i l i t i e s  can b r in g  many of 

the  more than  300 hours o f  u n i v e r s i t y - l e v e l  i n s t r u c t i o n a l  m a t e r i a l s ,  

which have been  reco rded  on v ideo  tap e  by the  ETV s t a f f ,  i n t o  the 

home, to  e n a b le  th e  s tu d e n t s  to  o b ta in  t h i s  supp lem en ta l  in fo rm a t io n  

a t  t h e i r  p la c e s  of r e s id e n c e ,  as  w e ll  a s  i n  th e  c la s s ro o m ,"  he 

added. I f  s u c c e s s f u l ,  i t  w i l l  p ro v id e  b o th  the  s tu d e n t  and the 

p r o f e s s o r  g r e a t e r  f l e x i b i l i t y  in  s c h e d u l in g ,  v iew ing  and s tu d y in g  

in fo rm a t io n  p re s e n te d  v i a  t e l e v i s i o n .  I f ,  f o r  exam ple, a  s tu d e n t  

d id  no t c o m p le te ly  unders tand  a p o r t io n  o f  a l i v e  o r  v id e o  taped 

p r e s e n t a t io n  shown in  c l a s s ,  he could  view the  v ideo  ta p e  a second
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tim e t h a t  a f te rn o o n  in  h i s  own dorm o r  apartm en t. The r e p e a t  

tech n iq u e  could  a l s o  be used f o r  rev iew  purposes p r i o r  to  

e x a m in a t io n s ,  C h a s ta in  s a i d .

KAMU-TV i s  schedu led  to  begin  b ro a d c a s t in g  February  15. Midwest 

Video w i l l  c a r r y  th e  s t a t i o n ' s  b ro a d c a s ts  over  Channel 12 on th e  

c a b le .
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VITA

M elvin Leon C h as ta in  was born June  15, 1939, in  Baldwin, Kansas. 

His p a r e n t s  a re  Mr. and Mrs. H. N. C h a s t a in ,  228 Oxford C o u r t ,  

N a p e r v i l l e ,  I l l i n o i s .  He g radua ted  from Shawnee-Mission High S choo l ,  

M is s io n ,  Kansas in  1957. He re c e iv e d  b o th  the  B.A. d e g re e ,  in  Radio- 

T e le v is io n -F i lm  (1961) and th e  M.A. d e g r e e ,  in  Communicative A rts  

(1962) from the  U n iv e rs i ty  o f  Denver.

His p r o f e s s io n a l  e x p e r ie n c e  began in  1962 as p ro d u c t io n  manager 

f o r  th e  s y n d ic a te d  t e l e v i s i o n  s e r i e s ,  "S c ie n c e  In A c t io n ,"  produced 

by th e  C a l i f o r n i a  Academy of S c ie n c e s .  From 1963 to  1965, he was a 

p r o d u c e r - d i r e c t o r  and second-in-command o f  the  T e le v i s io n  O f f ic e  of 

the  U n iv e r s i ty  o f  C a l i f o r n i a  a t  B e rk e le y .

In  1965, he jo in e d  Texas A&M U n iv e r s i ty  as  Program D i r e c to r  of 

i t s  E d u c a t io n a l  T e le v is io n  Program , and as an I n s t r u c t o r  in  th e  

Jouna lis tn  Department. He became ETV D i r e c t o r  in  1967 and was p r o 

moted to  A s s i s t a n t  P ro fe s s o r  in  1968, He become S t a t i o n  Manager o f  

KAMU-TV, th e  campus e d u c a t io n a l  t e l e v i s i o n  s t a t i o n ,  in  F e b ru a ry ,  1970. 

He i s  one of e i g h t  members o f  th e  G o v e rn o r 's  ad hoc committee on 

E d u c a t io n a l  T e l e v i s io n ,  i s  V ic e - P r e s id e n t  o f  th e  Texas E duca tiona l '  

T e l e v i s io n  A s s o c ia t io n ,  and i s  Chairman o f  the  F a c i l i t i e s  Committee 

of th e  S o u th e a s t  Texas In fo rm a t io n  Network A s s o c ia t io n .

He, h i s  w i f e ,  DonnaDee, and t h e i r  c h i l d r e n ,  DeeAnn and S c o t ,  

r e s i d e  a t  1112 Lamar D rive ,  Bryan, T exas .

The t y p i s t  f o r  t h i s  d i s s e r t a t i o n  was Mrs. K. A. Manning.
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